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Technology  is  hot.  So  is  our  new  technology  section. 

Each  week,  Gannett  News  Service  produces  “e,”  a  guide  to  personal 
technology.  Full  or  partial  sections  appear  in  more  than  90  Gannett 
newspapers  around  the  country. 

Gannett’s  Digital  Production  Center  also  makes  the  content  available  to 
our  newspapers’  Web  sites.  In  October,  the  first  full  month  of  operation, 

“e”  online  got  more  than  a  million  page  views. 

The  content  includes  information  on  computers,  cell  phones,  digital 
television,  MP3  players  and  more. 

It  provides  guides  to  new  Web  sites. 

Personal  Tech  Section 
Reaches  Millions 
In  Print  and  Online 

It  offers  help  and  advice  on  the  Internet,  software  and  personal 
technology  gadgets. 

It  provides  special  content  for  parents  and  younger  readers,  including  a 
“Computing  with  Kids”  column  and  reviews  of  the  latest  video  games. 

It  does  all  this  in  a  bright  style. 

“Thank  you  soooo  much  for  your  expanded  coverage  of  computers,  etc.  I  have 
been  waiting  for  something  like  this,”  wrote  a  reader  of  The  Detroit  News  when 
it  launched  its  section.  Advertisers  are  buying  space  in  the  sections,  too. 

That’s  just  what  we  in  Gannett  want:  to  provide  content  that  meets  the 
changing  needs  of  readers  -  whether  in  print  or  online. 
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NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 


It's  time  to  take  cars  in  a  new  direction.  Along  a  cleaner,  more  open  road  that  travels  the  outskirts  of  convention.  That's  why  we've  created  the 
Toyota  Hybrid  System,  the  power  inside  our  breakthrough  gas/electric  vehicle,  the  Prius.  Toyota  is  the  first  company  to  mass-produce  a  hybrid 
vehicle,  and  we're  working  to  develop  even  more  advanced  technologies  down  the  road.  Fasten  your  seatbelts.  It's  going  to  be  an  exciting  ride. 


www.toyota.com/ecoiogic  800-GO-TOYOTA  j^znoo 
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Judge  Charles  Burton,  chairman  of 
the  Palm  Beach  County  canvassing 
board,  is  in  the  eye  of  the  media 
storm  Nov.  13  at  the  Governmental 
Center  in  West  Palm  Beach,  Fla. 
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APICTUeE-PERFECTPIGK 

CONGRATULATIONS  ON  A  GREAT 
choice  for  E^Fs  first  annual 
Photo  of  the  Year  Contest.  It  was 
wonderful  to  see  Kevin  Hoffman 
recognized  on  a  national  level.  It  is  also  a 
tribute  to  the  entire  editorial  staff  at  The 
Mercury. 

They  are  a  hardworking  group  of 
dedicated  journalists  led  by  Publisher 
Dennis  Pfeiffer  and  Editor  Nancy  March. 
This  is  a  victory  for  all  suburban 
journalists  serving  markets  such  as 
Pottstown,  Pa. 

NANCY  M.  LANE 

EXECUTIVE  DIRECTOR 
Suburban  Newspapers  of  America 
FORMER  PUBLISHER 
The  Mercury 
Pottstown,  Pa. 

HEARTS  IN  THE  RIGHT  PEACE 

IN  TODAY’S  SOCIETY,  IT  IS  NOT  OFTEN 
that  we  hear  of  a  story  that  really 
touches  our  hearts.  But  an  event  such 
as  this  is  taking  place  in  Mt.  Pleasant, 

Mich.  Four  students  from  Central 
Michigan  University  have  decided  to  take 
a  stand  against  sexual  assault  because  they 
feel  that  they  can  make  a  difference. 

Pat  Hanlin,  Steve  McAllister,  Joe  Mc¬ 
Carthy,  and  Mike  Charbonneau  are  going 
to  walk  across  the  countiy  in  an  effort  to 
raise  awareness  about  the  crime  of  sexual 
assault.  They  also  hope  to  raise  money  for 
the  Sexual  Assault  Victim’s  Assistance 
Fund,  which  helps  survivors  pay  for  rape- 
evidence  kits  and  rape  examinations  at 
emergency  rooms.  These  incredible  men 


will  begin  their  quest  on  the  Discover 
America  Trail  in  May  2001  near  San 
Francisco,  Calif.,  and  will  end  in  Wash¬ 
ington,  D.C.,  about  seven  months  later. 

If  you  are  interested  in  learning  more 
about  the  walk,  please  visit  their  Web  site 
(http://www.oneinfour.f2s.com).  We 
hope  that  this  story  touches  your  heart  as 
it  did  ours,  and  that  it  will  persuade  you 
to  support  these  men  and  the  cause  they 
are  fighting  for. 

TRACI  M.  KING 
ANGIE  NICHOLSON 

GRADUATE  STUDENTS 
Central  Michigan  University 
Mt.  Pleasant,  Mich. 


Corrections 

In  a  Dec.  4  article  about  the  Albuquerque 
Journal’s  negotiations  to  buy  the  naming 
rights  to  an  outdoor  arena  (“Alby's  Journal 
places  risky  b€t”p.  18),  E&P  misidentijied 
Brian  Fantl,  who  is  not  the  publisher  of 
the  newspaper  but  the  general  manager  of 
the  Albuquerque  Publishing  Co.,  the  joint 
operating  agency  for  the  Journal  and  The 
Albuquerque  Tribune. 

In  an  Oct.  16  story  about  reader  reaction 
to  the  play  of  a  photograph  of  a  12-year- 
old  Palestinian  boy  killed  in  a 
confrontation  between  Israeli  soldiers 
and  Palestinian  protesters  in  Gaza  City 
(“Photo  of  body  irks  readers,” p.  16),  E&P 
mislocated  The  Saramento  Bee  itself  and 
misidentified  when  the  controversial 
photo  was  taken.  The  Bee,  of  course,  is  not 
in  Southern  but  in  Northern  California, 
and  the  photo  that  the  paper  ran  on  Page 
One  was  taken  not  moments  after  but 
moments  before  the  boy  was  killed. 


- YEARS  AGO  — 

NEWSPAPERDOM®  from  editor  &  PUBLISHER 


DEC.  9,  1950: 

Samuel  I.  Newhouse,  who  bought 
his  first  newspaper  on  a  self- 
earned  shoestring  30  years  ago, 
laced  up  seven-league  boots, 


sealed  the  biggest  deal  of  his 
fabulous  career  last  week  — 
purchasing  the  Portland  Oregon¬ 
ian  for  $5.25  million,  all  in  cash. 


according  to  suneys  by  news¬ 
paper  reporters  in  16  cities  from 
coast  to  coast,  got  mussed  up  a  bit 
recently  as  international  tensions 
mounted,  but  they  are  still  in  a 


strode  across  the  continent,  and  Civil  liberties  in  the  United  States,  healthy  state. 
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In  six  regional  sites  across  North  America 


For  more  details,  watch  this  space  and  the  API  Weh  Site: 
www.americanpressinstitute.org 

Or,  call  Carol  Ann  Riordan,  API  director  of  programming,  at 

703-715-3315,  or 

Warren  Watson,  director  of  extended  learning, 
703-715-3313. 

The  American  Press  Institute 
Where  the  Medians  Best  Get  Better 


The  Leadership  Series 
from  API 

Creating  Inspiring  Leaders  for  Enlightened  Organizations 


Leadership  for  Media  Managers 

Helping  new  and  experienced  managers  become  real 
leaders  through  the  application  of  dynamc  leadership 
techniques. 

One  day.  Just  $149.00 


Media  Executives  Leadership  Forum 

Building  the  most  effective  leadership  behaviors  for 
today’s  dynamic,  future-directed  media  organizations. 

1.5  days.  Just  $350.00 


Beginning  in  2nd  quarter,  2001 


11690  Sunrise  Valley  Drive,  Reston,  Virginia,  20191.  Tel:  703-620-3611.  Fax:  703-620-5814. 
E-mail:  api@americanpressinstitute.org.  Web:  www.americanpressinstitute.org 


HO/aCENCE  FRANCE  PRESSE 


Supreme  coneideratiou: 
Free  speecli  vs.  privacy 


Bartnicki  v.  Vopper  may  be  high  court’s 
most  significant  First  Amendment 
case  since  the  Pentagon  Papers 

BY  TODD  SHIELDS 

WASHINGTON 

JOURNALISTS  OFTEN  PUBLISH  CONFIDENTIAL 
government  memos  and  corporation  docu¬ 
ments  with  little  concern  for  how  their  sources 
obtained  the  papers.  But  they  may  have  to  start 

worrying,  depend- - 

ing  on  how  the  U.S. 

Supreme  Court  de¬ 
cides  a  free-speech 
case  it  heard  last 
Tuesday. 

In  a  contest  be¬ 
tween  the  First 
Amendment  right  to 
publish  and  the 
right  to  privacy, 

Pennsylvania  union 
negotiators  asked 
the  high  court  to  al¬ 


low  damages  against 

radio  stations  that  Supreme  Court’s  Bartnicki  v.  Vopper  decision  may  have  a 

.  ,  j-  profound  impact  on  the  way  newsrooms  go  about  their  business, 

aired  a  recording  ot 

their  cellular  telephone  conversation.  '  could  not  sue  Yocum,  Vop{ 

Justices  gave  little  indication  how  they  might  rule,  tions.  It  said  that  First  Ai 
A  decision  for  the  union  officials  could  leave  journal-  '  trumped  the  anti-eavesdrop| 
ists  —  print  as  well  as  broadcast  —  subject  to  a  chill-  ;  Those  filing  briefs  on  beha 
ing  effect  as  they  consider  whether  they  might  face  I  eluded  the  publishers  of  US^ 
lawsuits  for  publishing  confidential  material.  j  ton  Post,  The  Wall  Street  Ji 

“This  one  is  seminal.  This  is  a  question  left  open  ;  Times,  the  Chicago  Tribune, 
decades  ago  in  the  original  Pentagon  Papers  caise,”  During  Tuesday’s  argumer 


said  defense  lawyer  Thomas  Goldstein.  The  Penta¬ 
gon  Papers  case  established  that  government  could 
not  restrain  speech,  but  left  moot  whether  journal¬ 
ists  may  be  punished  after  the  fact. 

Last  week’s  case,  Bartnicki  v.  Vopper,  tests  a  1986 
federal  law  that  bars  disclosure  of  information  ob¬ 
tained  from  illegally  monitored  cellular  telephone 
conversations.  In  May  1993,  union  official  Anthony 
Kane  told  union  negotiator  Gloria  Bartnicki  that  if  the 
local  school  board  did  not  increase  its  salary  offer, 
“We’re  gonna  have  to  go  to  their,  their  homes  ...  to 
blow  off  their  front  porches.”  Someone  (still  unknown 
to  authorities)  sent  a 
tape  recording  of  the 
conversation  to  Jack 
Yocum,  head  of  a 
taxpayers’  group 
working  to  restrain 
teacher  pay  increas¬ 
es.  Yocum  gave  the 
tape  to  Frederick  W. 
Vopper,  a  disc  jock¬ 
ey,  who  played  it  on 
current-affairs  pro¬ 
grams  on  stations 
WILKandWGBI. 

A  federal  appeals 
iv.  Vopper  decision  may  have  a  ^.^urt  ruled  that 
Kims  go  about  their  business.  ^  ...  . 

Bartnicki  and  Kane 

could  not  sue  Yocum,  Vopper,  and  the  radio  sta¬ 
tions.  It  said  that  First  Amendment  guarantees 
trumped  the  anti-eavesdropping  law. 

Those  filing  briefs  on  behalf  of  the  defendants  in¬ 
cluded  the  publishers  of  USA  Today,  The  Washing¬ 
ton  Post,  The  Wall  Street  Journal,  The  New  York 
Times,  the  Chicago  Tribune,  and  other  papers. 

During  Tuesday’s  arguments.  Justices  Sandra  Day 
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ANTI-LEAK  BILL 
DEAD  FOB M 

Citing  a  “hysteri¬ 
cal,  largely  inac¬ 
curate,  but  extremely 
well-timed  media 
blitz,”  U.S.  Sen. 
Richard  Shelby, 

R-Ala.,  took  to  the 
Senate  floor  to 
abandon  his  proposal 
to  criminalize  leaks 
of  federal  secrets. 

The  measure 
passed  both  houses 
of  Congress,  but  was 
vetoed  by  President 
Clinton  following 
an  outcry  by  media 
groups. 

Shelby  last  Tues¬ 
day  dismissed  their 
objections,  saying  the 
legislation  was  not 
aimed  at  journalists 
and  was  meant  only 
to  enhance  protection 
of  sensitive  intelli¬ 
gence  secrets. 

Shelby’s  remarks 
signal  the  measure’s 
final  defeat  for  this 
year. 

-  TODD  SHIELDS 

COPLEY  SALE 
TO  CO  AHEAD 

A  federal  judge 
last  Thursday 
lifted  a  temporary 


] 


restraining  order  that 
effectively  blocked 
the  sale  of  Copley 
Press  Inc.’s  suburban 
Chicago  cluster  of 
four  dailies  and  a 
dozen  weeklies. 

The  action  came 
after  the  buyer, 
Hollinger  Internation¬ 
al  Inc.,  said  it  intend¬ 
ed  to  follow  the 
grievance  procedure 
in  the  bargaining 
agreement  Copley 
has  with  the  33-per¬ 
son  Chicago  Newspa¬ 
per  Guild  editorial 
unit  at  one  of  the 
papers.  The  News 
Sun  in  Waukegan,  III. 
-  MARK  FITZGERALD 


Teamsters  deliv¬ 
ery  and  mailers 
locals  at  Detroit’s 
daily  newspapers  set 
a  Dec.  17  date  for 
contract-ratification 
votes  that  could  end 
the  bitter  labor 
dispute  that  began 
with  a  July  1995 
strike  by  six  unions. 

The  two  locals 
representing  1,100 
workers  had  defied  a 
Nov.  15  vote  deadline 
that  Detroit  News¬ 
papers  —  the  joint 
operating  agency  for 
Knight  Ridder’s 
Detroit  Free  Press 
and  Gannett  Co. 

Inc.’s  Detroit  News  — 
had  set  for  its  “final” 
contract  offer. 

Details  of  the  pacts 
were  not  divulged, 
but  they  are  believed 
to  contain  the  same 
2%  raise  approved  by 
composing,  editorial, 
maintenance,  and 
pressmen  unions. 

-  MARK  FITZGERALD 


circulation  of 
65,912. 

The  man¬ 
agers  have 
long  main¬ 
tained  that 
the  Mormon 
Church, 
which  owns 
the  News, 
seeks  to  sti¬ 
fle  the  Trib¬ 
une’s  independent 
voice,  and  they  claim 
that  MediaNews  CEO 
and  President  William 
Dean  Singleton,  a 
Baptist,  is  fronting 
for  the  News  and 
the  church. 

Each  paper  holds  two 
seats  on  the  JOA  board; 
its  president  is  named  by 
the  Tribune.  Deseret 
News  management  says 
the  News  gets  a  raw  deal 
under  the  JOA  and 
maintains  the  Tribune  is 
making  it  difficult  for 
the  News  to  convert  to 
the  morning  cycle  and 
compete  head-to-head. 
The  News  and  Media- 


News  denied 
striking  any 
behind-the- 
scenes  deals. 
Singleton  said 
he  still  hopes 
to  close  the 
sale  by  the  end 
of  the  year,  as 
planned. 

Jody  Lodo- 
vic,  Media- 
News’  chief  financial 
officer,  said  MediaNews 
for  years  has  wanted  to 
buy  the  Tribune  to 
expand  its  presence  in 
the  Rocky  Mountain 
West,  home  to  its  flag¬ 
ship,  The  Denver  Post. 

It’s  not  clear  what 
MediaNews  would  get 
out  of  a  cozy  deal  with 
the  News.  Said  John 
Flynn,  a  University' 
of  Utah  law  professor 
and  JOA  e.xpert,  “Why 
Singleton  might  agree 
to  let  the  Deseret  News 
go  morning  —  that  just 
undermines  the  value 
of  the  asset  he  just 


Dean  Singleton 

MediaNews 
Group  Inc. 
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Resolution  2001:  Tighten  up  &  rebound 


BY  LUCIA  MOSES 

ALL  IT  THE  MILLENNIUM  HANGOVER.  THE 
slowdown  that  started  earlier  this  year  looks  to 
continue  into  next  year,  bringing  newspaper 
companies  back  down  to  Earth.  Last  week,  some 
warned  that  they’ll  miss  profit  estimates  in  the  fourth 
quarter  and  will  be  belt-tightening  to  make  their 
profit  goals  next  year. 

“We  are  concerned  with  some  revenue  softness  in 
retail,  and  to  some  extent  in  classified,”  Robert  C. 
Woodworth,  president  and  CEO  of  Pulitzer  Inc.,  told 
analysts  and  investors  at  one  of  two  media  confer¬ 
ences  in  New  York  last  week.  He  said  the  company 
would  come  in  “slightly  below”  its  fourth-quarter 
earnings  estimate  of  47  cents  because  of  slower  ad 
growth  and  costs  related  to  staff  reductions. 

With  a  cooling  economy  and  the  absence  of  last 
year’s  dot-com  ad 
spending  spree, 
the  decline  in 
revenue  growth 
was  expected. 

After  a  period 
of  outstanding 
growth,  the  in¬ 
dustry'  will  have 
to  settle  for 
just  doing  well.  Those  companies  with  substantial 
broadcast  holdings  face  an  extra  hurdle  next  year, 
when  there  will  be  a  big  void  left  by  the  absence  of 
election  and  Olympics  advertising. 

It’s  a  downer  compared  with  last  year,  when  nation¬ 
al  advertising  skyrocketed,  the  price  of  newsprint  was 
low,  and  newspaper  stocks  were  flying  high.  Newspa¬ 
pers  are  still  expected  to  show  respectable  grov'th  in 
2001,  with  comparisons  getting  easier  in  the  second 
half  of  the  year. 

Forecasting  guru  Robert  Coen  of  Universal  Mc¬ 
Cann  called  for  total  newspaper  ad  revenue  to  grow 
4%  to  $43.7  billion  in  2001,  down  from  4.4%  in  2000 
(see  story,  p.  28.)  And  publishers  think  that  the  $50- 
a-metric-ton  newsprint  price  hike  March  1  may  not 
fully  take  effect  if  ad  revenue  sluggishness  continues 
to  curtail  the  appetite  for  newsprint.  The  March  in¬ 
crease  w'ould  be  the  fourth  in  a  little  more  than  a  year. 

Newspaper  executives  at  the  media  conferences 
outlined  plans  to  boost  profits  next  year  despite  the 
challenging  environment,  by  increasing  sales  efforts, 
trimming  payroll,  and  continuing  to  convert  to 
narrower  page  widths.  They  pledged  to  narrow  their 
Internet  losses  with  the  goal  of  reaching  profitability 
in  2002,  if  not  sooner. 


Gannett  Co.  Inc.,  the  biggest  U.S.  newspaper  com¬ 
pany  with  99  U.S.  dailies,  said  it  would  be  more  ag¬ 
gressive  with  ad  rates  next  year  to  offset  rising 
newsprint  costs,  while  head  count  would  be  flat  to 
down  slightly.  The  company 
looks  for  total  run-of-press  ad 
revenue  to  increase  2%  to  3% 
next  year.  “We’ll  have  to  tighten 
things  up  a  bit  and  respond 
to  the  marketplace,”  Gannett 
President  and  CEO  Douglas  H. 

McCorkindale  told  E^P. 

Knight  Ridder,  the  next- 
biggest  U.S.  newspaper  pub¬ 
lisher,  expects  to  grow  ad 
revenue  4%  to  4'''2%  in  2001. 

CEO  Tony  Ridder  set  a  higher 
operating  profit  margin  goal  of  the  mid-20s  in  the 
next  three  years,  up  from  20%.  The  company  will 
reduce  its  work  force  by  l’''2%  to  2%  in  2001  to 
help  reach  that  goal.  This  will  result  in  a  one-time 

charge  of  $10 
million  to  $15 
million  in  the 
fourth  quarter. 

Dow  Jones  & 
Co.  Inc.  said  its 
earnings  per 
share  in  the 
fourth  quarter 
will  come  in  between  83  cents  and  86  cents,  below  an 
estimated  92  cents,  but  still  36%  higher  than  last  year. 
The  company  said  because  of  a  sharp  falloff  in  the  ini¬ 
tial  public  offering  market,  ad  linage  at  The  Wall 
Street  Journal  was  down  12%  in  November  and  ex¬ 
pected  to  be  down  20%  in  December  because  of  ex- 
traordinaiy  comparisons  wth  last  year. 

Journal  Register  Co.  said  it  was  “comfortable”  w'ith 
the  lower  end  of  fourth-quarter  earnings  estimates  of 
31  cents  to  33  cents  per  share  because  of  softness  in 
retail.  The  company  predicted  that  softness  to  contin¬ 
ue  in  2001,  with  ad  revenue  gaining  3%  to  4%. 

On  the  plus  side.  Tribune  Co.  said  it  expected  to 
grow  pro  forma  newspaper  revenue  4%  to  6%  next 
year,  and  enjoy  synergies  on  the  cost  and  revenue  side 
with  its  recently  acquired  Times  Mirror  Co.  papers. 

The  New  York  Times  Co.  said  that,  despite  the  chal¬ 
lenging  economy,  it  expected  to  achieve  its  goal  of 
10%  to  15%  earnings  growth  ne.xt  year  by  expanding 
its  national  edition  and  by  controlling  pavToll  and 
newsprint  costs,  among  other  initiatives. 

McClatchy  Co.  CEO  Gary-  Pruitt  said  he  expected 
ad  revenue  to  grow’  3%  to  4%  next  year,  noting  that 
the  compimy  operates  in  fairly  strong  markets. 

And  Belo  CEO  Robert  W.  Decherd  said  2001  eam- 


“In  all  my  years  in  the 
indiistr\,  I  have  never 
seen  better  numbers  — 
and  a  worse  reaction  on 
the  Street.”  —  douglas  mc  corkindale 

Gannett  Co.  Inc. 


Robert  W.  Decherd 

CEO 

Belo 


KtCOMCUTS 

HEADCOUNT 

KnightRidder.com 
joined  the  great 
dot-com  downsizing 
of  2000  last  week 
when  it  issued 
dozens  of  pink  slips. 

The  new-media 
division  of  the  San 
Jose,  Calif.-based 
newspaper  giant 
said  the  layoffs  of  68 
workers  would  help 
the  unit  reach  prof¬ 
itability  by  the  end 
of  2002. 

The  layoffs  were 
in  sales,  technical 
support,  and  content 
production,  said  Dan 
Finnigan,  president  of 
KnightRidder.com. 

The  16%  cut  in 
the  work  force  was 
followed  by  the 
announcement  that 
KnightRidder.com 
will  hire  34  more 
people,  mostly  in  ad¬ 
vertising  and  online 
recruiting  positions. 

-  KARIM  MOSTAFA 

13  AN  UNLUCKY 
NUMBER  IN  3.F. 

Thirteen  of  28 
staffers  laid  off 
Dec.  1  at  etown.com 
—  a  San  Francisco 
company  that  creates 
and  sells  consumer 
electronics  content  — 
were  among  those 
who  recently  filed  a 
petition  with  the  Na¬ 
tional  Labor  Relations 
Board  (NLRB)  to  hold 
a  union  election  to 
join  The  Newspaper 
Guild-Communica¬ 
tions  Workers  of 
America  (CWA). 

This  would  have 
made  them  among 
the  first  dot-com  em- 
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ployees  in  the  coun¬ 
try  to  formally  seek 
union  status. 

A  CWA  spokesman 
said  the  Northern 
California  Media 
Worker  Guild  has 
filed  wrongful-termi¬ 
nation  charges  with 
the  NLRB. 

-  JOEL  DAVIS 

RIVEeA.DYEIt 
SELL  WEEKLY 

Geraldo  Rivera 
and  his  wife, 
C.C.  Dyer,  have  sold 
the  weekly  newspa¬ 
per  they  published 
in  New  Jersey  as  part 
of  their  plans  for  a 
divorce.  The  Associat¬ 
ed  Press  reported. 

The  couple  sold 
The  Two  River  Times 
in  Red  Bank,  N.J., 
along  with  a  seven- 
acre  estate  in  nearby 
Middletown  Town¬ 
ship,  to  California 
telecommunications 
executive  Michael 
Gallagher,  who  said 
he  would  not  alter  the 
paper’s  format. 

-  JOE  STRUPP 

PAGEONEADS 


Gannett  Co.  Inc.’s 
Idaho  States¬ 
man  in  Boise  has 
begun  putting  ads 
on  Page  One. 

The  short  banners 
that  run  across  the 
bottom  of  the  front 
page  of  the  64,315- 
circulation  daily 
made  their  debut 
Nov.  25,  with  an  ad 
for  Land  Rover  sports 
utility  vehicles.  The 
ad  was  unveiled 
along  with  a  dis¬ 
claimer  by  Statesman 


E  &  P  NEWS 


ings  comparisons  would  be  “difficult,”  but  added  that 
the  company  is  well-positioned  in  regions  with  strong 
demographics  and  offers  a  variety  of  ad  platforms. 

Indeed,  newspapers  have  survived  far  worse  times. 
Newspapers  remain  steady  growth  engines,  but  you 


couldn’t  tell  that  by  their  stock  prices,  Gannett’s  Mc- 
Corkindale  said  in  a  speech  to  analysts.  Noted  Mc- 
Corkindale,  who  joined  Gannett  in  1971,  “In  all  my 
years  in  the  industry,  I  have  never  seen  better  num¬ 
bers  —  and  a  worse  reaction  on  the  Street.”  (1 


‘Honolulu  Star-Bulletin  presses  on 


Black  deals  for  Hawaii  weekly 


‘Midweek’  purchase  provides  the  daily 
with  advertising  and  production  base 


base.  Black  will  acquire  Star-Bulletin  March  16. 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

CANADIAN  PUB- 
lisher  David 
Black,  the  new 
owner  of  the  Honolulu 
Star-Bulletin,  is  buying  a 
weekly  newspaper  that 
has  a  press  and  an  ad¬ 
vertising  operation  that 
he  plans  to  use  as  a  base 
for  the  Star-Bulletin. 

Black  is  buying  RFD 
Publications  from  New 
York-based  Trans  Capi¬ 


tal  Corp.  for  an  undis¬ 
closed  price.  RFD  pub¬ 
lishes  Midweek,  a  free 
weekly  entertainment 
magazine  in  Honolulu 
with  a  circulation  of 
280,000. 

In  addition  to  Mid- 
Week,  the  deal  gives 
Black,  whose  eleventh- 
hour  purchase  of  the 
Star-Bulletin  involves 
only  the  editorial  opera¬ 
tion,  an  immediate  pro¬ 
duction  and  advertising 


RFD  Publication’s  ad¬ 
vertising,  circulation, 

I  and  distribution  staff, 
along  with  its  Kaneohe, 

David  Black, 

54,  is  slated 
to  take  over 
ownership  of  the 
“Star-Bulletin” 
March  16. 

Oahu,  printing  plant. 

Black,  54,  is  slated  to 
take  over  ownership  of 
the  59,748-circulation  i 


No  Gun  Ri:  The  AP  got  the  story  straight 


Pentagon  probe  bolsters  credibility, 
reports  ‘The  Washington  Post’ 

BY  TODD  SHIELDS 

WASHINGTON 

The  Associated  Press  won  a  Pulitzer  Prize 
this  year  for  its  account  of  an  all-but-forgot- 
ten  shooting  of  Korean  civilians  in  1950,  but 
a  key  source  later  recanted.  The  shadow  cast  by  the 
veteran’s  changing  story  began  lifting  last  week,  as  a 
government  probe  reportedly  confirmed  the  broad 
outlines  of  the  AP’s  story. 

A  Pentagon  investigation,  launched  in  reaction  to 
the  AP’s  September  1999  story,  found  that  American 
soldiers  panicked  and  fired  at  civilians  at  No  Gun  Ri, 
The  Washington  Post  reported,  saying  Army  investi¬ 
gators  were  unable  to  determine  whether  “hundreds” 
of  civilians  had  died,  as  some  witnesses  told  the  AP. 

AP  spokeswoman  Kelly  Smith  Tunney  said  that 
although  the  wire  service  had  not  seen  the  Penta¬ 
gon’s  report,  “We  look  forward  to  the  findings.  We’re 
confident  any  fair  investigation  will  confirm  AP’s 


Scene  of  the  crime?  Victims’  relatives  visit  Yongdong- 
area  bridge,  where  in  1950  U.S.  troops  fired  on  Korean 
refugees  in  an  act  that  continues  to  raise  questions. 

central  finding:  that  the  U.S.  military  was  involved 
in  the  killing  of  a  large  number  of  Korean  refugees.” 

Ex-soldier  Edward  L.  Daily  was  a  prominent 
source  for  the  AP,  but  he  later  admitted  he  was  not 
at  the  shooting  scene.  This  fueled  questions  about 
what  happened  at  No  Gun  Ri.  The  Pentagon  report 
marks  the  first  formal  U.S.  acknowledgment  of  a 
role  in  the  massacre.  1) 


The  paper  has  a  joint 
operating  agreement 
(JOA)  with  the  106,590- 
circulation  Honolulu 
Advertiser,  which 
controls  the  printing, 
circulation,  and 
advertising  functions 
of  the  JOA. 

Black,  owner  of  80 
small  dailies  and 
weeklies  in  Canada 
and  the  Pacific 
Northwest,  is  pajing 
$10,000  for  the 
Star-Bulletins  name, 
editorial  staff,  subscrip¬ 
tion  and  advertising  lists, 
and  some  equipment,  d 


10  editor*  PUBLISHER  DECEMBER  11,  2000 


www.editorandpublisher.com 


TODD  cross/the  WASHINGTON  POST 


E  &  P  NEWS 


Florida  sunshine  gets  the  vote 


Public-access  laws  prove  huge  help 
to  reporters  covering  recount  saga 


BY  JOE  STRUPP 


Florida’s  sunshine  laws  —  among  the  best 
public-access  statutes  in  the  country  —  have 
been  key  tools  for  reporters  covering  the  ongo¬ 
ing  presidential  recount  story  there,  according  to  vet¬ 
eran  journalists.  Many  of  those  involved  in  the 
coverage  said  reporters  are 
getting  easier  access  to  voting 
records,  court  proceedings,  and 
public  information  than  they 
would  in  most  other  states. 

“Most  states  ought  to  be  as 
open  as  Florida,”  said  Leonard 
Downie  Jr.,  executive  editor  of 
The  Washington  Post.  “If  this 
were  taking  place  in  the  Dis-  Leonard  DOWRie  Jf. 
trict  of  Columbia  or  Virginia,  “The^Washington 
there  would  be  a  lot  more 
unanswered  questions.” 

Bill  Keller,  managing  editor  of  The  New  York  Times, 
agreed.  “Much  of  the  harvesting  of  precinct-by¬ 
precinct  voting  information  has  come  easier”  he  said. 
“Elected  officials  at  the  county  level  understand  that 
they  need  to  provide  this  information.” 


Leonard  Downie  Jr. 

“The  Washington 
Post” 


Florida’s  sunshine  laws  in¬ 
clude  the  Public  Records  Act 
and  the  Govemment-in-the- 
Sunshine  Law.  The  statutes, 
updated  at  various  times  in  the 
past  few  decades,  b-asically  re¬ 
quire  that  all  government 
meetings,  proceedings,  and 
records  be  open  to  the  public.  gj||  K0||0|- 

“Florida  law  is  extremely 
broad  in  its  definition  of  public  York  Times” 
records,”  said  Sandra  Chance,  a 
journalism  professor  at  the  University  of  Florida  in 
Tallahassee.  “It  includes  ballots.” 

But  not  everyone  believes  that  the  statutes  are  so 
kind  to  journalists.  David  Kidwell,  one  of  several  Mia¬ 
mi  Herald  reporters  who  have  done  stories  examining 
voting  trends  and  illegally  cast  ballots,  said  the  state 
laws  have  blocked  access  to  some  information,  requir¬ 
ing  him  to  use  other  sources  for  data.  “There  are  a  lot 
of  exemptions,”  he  said. 

For  example,  Kidwell  pointed  to  a  provision  in  the 
state  laws  that  allows  certain  political  operatives,  but 
not  the  press,  to  get  information  on  which  registered 
voters  cast  ballots.  He  also  said  reporters  are  not  al¬ 
lowed  to  take  notes  when  reviewing  some  voting 
records  and  added,  “It  can  be  difficult  to  get  some 
things,  depending  on  what  you  are  after.”  11 


Back  to  the  bargaining  table 

Seattle  negotiators  set  new  contract  talks 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


WITH  BOTH 

sides  blood¬ 
ied,  negotia¬ 
tors  in  the  Seattle 
newspaper  strike 
agreed  to  meet  last  * 
Friday  for  the  first  '■!& 

time  since  the 
strike  began. 

While  the  Pacific  9 
Northwest  News-  ^ ' 
paper  Guild  has  L 
launched  a  public- 
relations  campaign  and 
indicated  a  willingness 
to  adjust  its  original  pro¬ 
posals,  management  has 
remained  resolute  in  its 
wage-and-benefits  offer. 


“It  won’t  be  a  better 
offer,”  cautioned  Seattle 
Times  spokeswoman 
Kerry  Coughlin.  In  fact, 
she  said  “it’s  possible” 
management’s  last  offer 
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of  an  hourly  raise  of 
$3.30  over  six  years 
could  even  be  scaled 
back  to  a  more  modest 
proposal. 

“There’s  been  a  strike 


for  two  weeks.  It’s  had  a  featuring  P-I  columnist 

huge  financial  impact  on  Art  Thiel  and  Times 
the  company,”  Coughlin  columnist  Jean  Godden. 

said,  adding  that  she  did  The  ads  encourage  man- 

not  know  the  specific  fi-  agement  to  negotiate 
nancial  losses  sustained  and  treat  the  union  with 
1  1  . .  /V  fairness  and 

be  a  better  oner.  respect, 
s  been  a  strike  for 

-  -  -  has  lowered 

es.  It  s  had  a  huge  its  original 

impact  on  the  demands  Md 

^  IS  now  seeking 

—  KERRY  COUGHLIN  $3.25  over 
The  Seattle  Times  three  years 
by  the  jointly  operated  and  a  40lGv)  retirement 

Times  and  Seattle  Post-  plan  from  the  news- 


“It  won’t  be  a  better  offer. 
...  There’s  been  a  strike  for 
two  weeks.  It’s  had  a  huge 
financial  impact  on  the 
company.”  —  kerry  coug 


Intelligencer  {P-I). 

The  Guild,  mean¬ 
while,  hired  a  PR  firm  to 
produce  local  radio  ads 


and  a  40lGv)  retirement 
plan  from  the  news¬ 
papers,  which  maintain 
a  401(k)  plan  isn’t 
necessarv'  because 
thev  alreadv  have 


Executive  Editor  Car¬ 
olyn  Washburn,  who 
called  it  a  “step  back 
to  an  old  tradition.”  A 
newsroom  reception¬ 
ist  said  there  have 
been  no  reader  com¬ 
plaints.  -  JOEL  DAVIS 

POSTAL  RATE 


The  top  leaders  of 
the  U.S.  Postal 
Service  agreed  Dec. 

5  to  a  lesser  rate  hike 
than  they  had  want¬ 
ed,  but  said  they 
were  doing  so  under 
protest. 

The  service’s 
governors  asked  the 
Postal  Rate  Commis¬ 
sion  (PRC)  to  again 
consider  a  steeper 
increase  in  postal 
rates. 

The  presidentially 
appointed  PRC  had 
slashed  the  Postal 
Service’s  rate  in¬ 
crease  request  to  the 
relief  of  publishers 
who  depend  upon  the 
mail  to  deliver  news¬ 
papers  and  shoppers. 

There  is  no  dead¬ 
line  for  the  PRC  to 
act  on  the  Postal 
Service’s  new 
request.  The  new 
rates  go  into  effect 
Jan.  7. 

-  TODD  SHIELDS 


SUSPECTED 

A  Northwestern 
University  jour¬ 
nalism  student  appar¬ 
ently  fabricated 
people  and  events  in 
stories  he  filed  for  the 
school-operated 
Medill  News  Service 
and  as  a  summer  in¬ 
tern  at  the  San  Jose 
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(Calif.)  Mercury  News. 

Medill  said  last 
week  it  had  “been 
unable  to  verify  the 
information”  in  two 
stories  written  by  Eric 
R.  Drudis.  The  news¬ 
paper  said  it  could 
not  locate  people 
quoted  in  five  Drudis 
articles.  Drudis  did 
not  return  a  phone 
message  at  his  listed 
number. 

-  MARK  FITZGERALD 

XEROX  CREATES 


Xerox  Corp.  last 
week  launched 
Gyricon  Media  Inc.,  an 
independent  venture 
that  will  develop  Xe¬ 
rox’s  changeable,  flexi¬ 
ble,  digital  document 
display.  It  expects  to 
use  the  technology  for 
signs  and  point-of-pur- 
chase  retailers’  dis¬ 
plays  beginning  next 
year,  followed  by  prod¬ 
ucts  for  publishing  and 
portable  devices. 

Thin,  lightweight, 
and  inexpensive,  the 
paperlike  Gyricon 
document  substrate, 
when  combined  with 
appropriate  electron¬ 
ics,  displays  and 
changes  text  and 
graphics  as  needed 
(E&P,  Jan.  31,  p.  9). 

Xerox  Document 
Hardware  Lab  Man¬ 
ager  Bob  Sprague, 
Gyricon  Media’s  inter¬ 
im  CEO,  said  initial 
battery-operated  and 
wireless  signs  will 
“provide  retailers  with 
an  extremely  powerful 
tool  to  capture  cus¬ 
tomers’  attention  at 
the  time  they  are 
making  purchasing 
decisions.” 

Xerox  retains  a 


pension  plans. 

“It’s  so,  so 
simple.  That’s 
what  is  so  ag¬ 
gravating  for 
a  lot  of  us,” 

Thiel  told 
E&P.  “We’re 

not  talking  .  .tl-  i 
aboutat^s- 
formation  of  Coijmn-s’ 
the  work¬ 
place,  we’re  not  talking 
about  a  lot  of  other  big- 
deal  issues.  Just  wages 
and  benefits.” 

In  a  sav\y  PR  gesture 
of  its  own,  management 
has  been  giving  away  the 
two  papers  free  since  the 
strike  began  Nov.  21. 
Coughlin  said  charging 
for  the  papers  will  re¬ 
sume  with  the  jointly 


E&P  NEWS 


published 
Sunday  issue 
next.  At  that 
^  time,  she  said, 
*  the  Sunday 
paper  —  an 
advertising 
cash  COW'  for 
most  dailies 
—  should  be 
close  to  pre¬ 
strike  levels 
with  number  of  pages 
and  advertisers.  She 
said  the  Sunday  issue 
Dec.  3  had  112  pages 
and  predicted  yester¬ 
day’s  issue  would  be 
“larger  than  that.”  She 
estimated  that  a  Sunday 
issue  this  time  of  year 
normally  has  172  pages. 

“Our  content  did  drop 
those  initial  few  davs”  of 


the  strike,  she  noted. 
“That  has  built  back  very 
quickly.” 

As  of  last  week,  about 
90%  of  the  almost  1,000 
advertising,  circulation, 
and  editorial  workers  re¬ 
mained  on 
strike,  Thiel 
said. 

And  while 
there  have 
been  reports 
of  staff  cuts  at 
the  Times  in 
response  to 

the  strike,  TOfiy  Rid 

nothing  has  Chairm 

been  decided 
definitively,  Coughlin 
observ'ed.  “Certainly  we 
are  going  to  have  to  look 
carefully  going  into  next 
year,”  she  said.  “There 


Tony  Ridder 

Chairman/CEO 
Knight  Ridder 


will  be  downsizing.” 

Meanwhile,  Tony 
Ridder,  chairman  and 
CEO  of  Knight  Ridder, 
which  owns  49.5%  of 
the  Times,  said  at  a  New 
York  media  conference 
that  the  Times’ 
net  income  be¬ 
fore  the  strike 
is  projected  to 
be  half  what  it 
was  in  1990. 
Ridder  con¬ 
firmed  that 
!  Knight  Ridder 

has  tried  to 

CEO  buy  the  rest  of 

the  Times.  But 
he  called  the  reported 
bid  of  $650  million  for 
the  Blethen  family’s 
share  of  the  paper 
“seriously  overstated.”  11 


‘Express’  running  on  schedule 


‘Daily  News’  OKs  15  seats  for  staffers 


RATS! 


navrorer 


eOP  C3inpaifi>  ad 


BY  JOESTRUPP 

Don’t  look  for  the  New  York  Daily  News 
to  put  the  brakes  on  its  free  afternoon  Daily 
News  Eocpress  any  time  soon.  Last  week,  the 
commuter-targeted  freebie  an- 
nounced  that  the  15  temporary 
staffers  hired  three  months 
ago  to  put  out  the  paper  had 
become  permanent  employees. 

Daily  News  President  Les 
Goodstein  said  the  Express,  ■■  I  ^ 
which  launched  on  Sept.  12,  has  ^ 

proven  successful  enough  to  60Pc^ 

make  the  staffers  permanent 
employees.  “[As]  with  any  new 
product,  we  didn’t  know  it  would 
be  successful  at  launch,  so  we 
were  straight  and  honest  with  the 
employees  at  the  time,”  Good¬ 
stein  told  E&P.  “They  knew  that, 
in  the  event  it  didn’t  work  out,  it  BSBEBBSSKPI 
would  be  a  temporary  position.” 

But  Goodstein  said  the  Express, 
which  went  from  a  75,000-copy  distribution  to 
90,000  after  the  first  week,  has  proven  popular 
enough  to  continue  into  next  year.  While  Goodstein 
would  not  disclose  the  paper’s  revenue  figures 


or  potential  profit,  he  said,  “It  is  a  good  product. 
If  it  weren’t,  we  would  not  be  committing  to  it  to 
this  extent.” 

The  Express  is  distributed  by  hand  to  commuters 
between  4  and  7  p  m.  at  dozens  of  transit  stops 
throughout  New  York.  Since  its  launch, 
-  jYr  jrin  44-page  product  has  been 

first  among  local  papers  with  a  number 
Florida  recount  stories,  as  well  as 
Co/c  disaster  and 

■  ^  baseball  star  Darryl  Strawberry  ’s  most 

■  recent  court  problems.  On  Oct.  4,  tbe 

I*  added  columnist  Mike 

ad  pjKlII  B^rnicle,  who  writes  an  original  Ex- 
asffljB*  press  piece  for  each  Monday’s  paper. 

■  '■  “Our  success  has  surprised  me,” 

- said  Editor  Brian  Moss,  a  20-year 
Daily  News  veteran  who  left  the 
editor’s  post  to  take 
the  Express  controls.  “I  knew 
I  would  be  an  exciting 

i  challenge,  and  it  has  been 

^  Goodstein  said  no  specific 

plans  to  increase  distribution 
*  in  the  new  year  have  been  set, 
/'  (  but  predicted  that  some  kind 
Express  Editor  Brian  of  expansion  would  occur 
Moss  &  Vol.  1,  No.  1  in  2001.  11 
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E  &  P  NEWS 


CALENDAR 


JANUARY 

7  10  NAA  Newspaper 
I  IL  Operations 
SuperConf  erence, 
Newspaper  Association 
of  America,  Hilton 
Walt  Disney  World, 
Orlando,  Fla. 

MMFCP  Winter 
Conference, 
Midwest  Free 
Community  Papers, 
Embassy  Suites,  Des 
Moines,  Iowa 

10  1J  IRE  Census 
lu  l4workshop. 
Investigative  Reporters 
and  Editors,  Holiday 
Inn  Portland  Airport, 
Portland,  Ore. 

14-I7rr"- 

Reporting  Boot  Camp 
for  Educators, 

Investigative  Reporters 


and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 


on  on  How  to  Buy 
LU  Uuand  Sell  Web 
Ads,  Adweek 
Conferences,  Laredo 
Group,  Hyatt  Regency 
Hotel,  Miami 

FEBRUARY 

in  II  33rd  Annual 
I U  14  Metro  Users 
Meeting,  Metro  Users 
Group,  Hilton  Clear¬ 
water  Beach  Resort, 
Clearwater,  Fla. 


M  Mid-Atlantic 
NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 
Golf  Resort,  Pawleys 
Island,  S.C. 


0101  E&P  12th 
L I  l4  Annual 
Interactive 
Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 

on  0  AAAA  Media 
LU  L  Conference  and 
Trade  Show,  American 
Association  of  Adver¬ 
tising  Agencies,  Hilton 
New  Orleans  Riverside, 
New  Orleans 

MARCH 

In  Weekly  News- 
U  paper  Publishers 
Conference,  Inland 
Press  Foundation, 
Embassy  Suites  Hotel- 
North,  Phoenix 

7  11 NPPA  Northern 
I  1 1  Short  Course, 


National  Press 
Photographers 
Association, 

Hartford,  Conn. 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearu  ater 
Beach  Resort, 
Clearwater,  Fla. 

10  on  lAPA  Midyear 

ID  LU  Meeting, 

Inter  American 
Press  Association, 
Hotel  Caesar 
Park,  Fortaleza, 

Ceara,  Brazil 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@,editorand 
publisher.com  or 
fax  to  Calendar 
Editor  at  (646) 
654-5370. 


Officials  cop  Albrightian’ copies 


College  makes  half-bright  move? 


BY  MARK  FITZGERALD 


CALL  IT  RaSHO- 

man  In  Reading: 
Depending  on 
who’s  talking,  Albright 
College  officials  either 
pulled  a  fire  drill  at  the 
student  center  for  the 
first  time  in  two 
decades  so  they  could 
sneak  into  the  offices  of 
\he  Albrightian  to  seize 
copies  of  the  student 
paper  to  keep  visiting 
parents  of  prospective 
students  from  seeing 
embarrassing  Page  One 
news  —  or  concerned 
school  officials  at  the 
Pennsylvania  college 
acted  responsibly  to 


investigate  apparent 
glaring  copyright 
violations. 

Oh,  and  the  fire  drill? 
It  didn’t  happen  like 
that  at  all. 

“That  fire  drill  thing 
is  an  unbelievably 
erroneous  rumor,”  said 
Barbara  Marshall, 
director  of  college  rela¬ 
tions  for  the  Reading, 
Pa.,  school.  But  Mar¬ 
shall  confirmed  that 
administrators  did  seize 
1,000  copies  of  the 
paper.  She  said  it  ap¬ 
peared  that  the  biweek¬ 
ly  had  reprinted  articles 
from  the  Reading 
Eagle.  As  the  paper’s 


publisher,  she  said, 
the  college  was 
concerned  about 
copyright  liability. 

“There  was  absolute¬ 
ly  no  intention  to  cen¬ 
sor.  They  were  always 
going  to  get  the  papers 
back,”  she  said. 

Censorship  is  the 
only  word  for  what  hap¬ 
pened,  countered  the 
paper’s  editor  in  chief. 
Matt  Kemeny.  He  said 
the  college  seized  the 
Nov.  10  issue  because  it 
didn’t  want  200  high- 
school  kids  and  their 
parents,  who  were  due 
the  next  day  at  an  open 
house  for  prospective 


students,  to  see  a  front¬ 
page  article  about  Al¬ 
bright’s  ranking  in  the 
latest  “Barron’s  Profiles 
of  American  Colleges.” 
He  also  said  adminis¬ 
trators  should  have 
known  that  for  years 
the  Reading  Eagle  has 
allowed  the  student  pa¬ 
per  to  reprint  articles. 

The  papers  were  re¬ 
turned  after  a  rancorous 
meeting  at  the  student 
center.  “I  feel  they’ve 
definitely  learned  their 
lesson  because  of  all  the 
publicity  about  it,” 
Kemeny  said.  “But  I 
still  feel  it  was  definitely 
censorship.”  11 


majority  stake  in  the 
company. 

-  JIM  ROSENBERG 


UP  HI  REUTERS 

Reuters,  the  glob¬ 
al  information 
group,  has  appointed 
Tom  Glocer,  41,  as 
group  CEO,  effective 
next  July,  the  compa¬ 
ny  reported  last 
week.  He  will  replace 
Peter  Job,  59,  who 
will  retire  from  the 
organization  in  July. 

Glocer,  currently 
CEO  of  Reuters  Infor¬ 
mation  and  Reuters 
America,  first  joined 
the  company  in  1993 
as  a  senior  member 
of  its  legal  team.  Cur¬ 
rently  based  in  New 
York,  he  will  relocate 
to  London  to  take 
over  the  new  post. 

-JOE  STRUPP 

ONLINE  PAPERS 
CAN  JOIN  lAPA 

Arguing  that  vir¬ 
tual  newspapers 
need  as  much  protec¬ 
tion  from  anti-press 
forces  as  their  printed 
counterparts,  the 
Inter  American  Press 
Association  (lAPA) 
announced  recently 
that  online  news¬ 
papers  are  eligible 
for  membership. 

Miami-based  lAPA, 
with  1,300  print 
newspapers  as  mem¬ 
bers,  said  that  to 
qualify  for  admission, 
Internet  publications 
must  carry  primarily 
news,  information, 
and  opinion  —  and 
they  can’t  be  govern¬ 
ment-sponsored. 

-  MARK  FITZGERALD 
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Dirks,  Van  Essen  &  Murray 


COLORADO 

Jeff  Williams  to  managing  editor  of  the 
Daily  Record  in  Canon  City  from  news 
editor.  Williams  succeeds  Bob  Schelling, 
now  editor. 


GEORGIA 

John  Mellott  to  vice  president  for  business 
development  at  Cox  Enterprises  Inc.  in 
Atlanta  from  general  manager  of  the 
Atlanta  Journal-Constitution,  effective 
Jan.  1.  Mellott  will  succeed  Dean  Eisner, 
who  will  become  president  and  CEO  of 
Cox-owned  Manheim  Auctions  Inc. 


BY  JAMIE  SANTO 


i  John  Walter,  managing  editor 
I  i  of  the  Atlanta  Joumal-Con- 

stitution,  has  been  named  to  itkim 
the  newly  created  position  of  executive  editor.  Julia  Wallace, 
managing  editor  of  The  Arizona  Republic  in  Phoenix,  has  been 
named  managing  editor.  Both  appointments  are  elfective  Jan.  1. 
Wallace  previously  was  managing  editor  of  the  Chicago  Sun-Times 
and  executive  editor  of  the  Statesman  Journal  in  Salem,  Ore. 


ILLINOIS 

Donald  R.  Skaggs  to  retire  as  publisher  of 
The  Pantograph  in  Bloomington  Jan.  19. 


MISSISSIPPI 
Jack  Ryan  to  editor  and  publisher  of  the 
Enterprise-Journal  in  McComb  from 
managing  editor,  effective  Jan.  1.  Ryan  wall 
succeed  Charles  Dunagin,  who  is  retiring. 


MISSOURI 

Heidi  Hall  to  managing  editor  of  the  South¬ 
east  Missourian  in  Cape  Girardeau  from 
education  writer  for  the  South  Florida 
Sun-Sentinel  in  Fort  Lauderdale.  Hall 
succeeds  Joni  Adams,  now  Webmaster  for 
the  Southeast  Missouri  Hospital  in  Cape 
Girardeau. 


NEW  YORK 

Greg  Goff  to  the  newly  created  position  of 
president  of  new  media  and  executive  vice 
president  for  strategic  planning  at  New 


M>w 


J.  Bruce 
B^  m  Klink 

B  to  vice  president 

erations  in  the 
Arlington-based  Newspaper  Di¬ 
vision  of  Gannett  Co.  Inc.  from 
director  of  finance  at  Florida  To¬ 
day  in  Melbourne  and  group 
controller  for  Gannett’s  South 
Newspaper  Group.  He  succeeds 
David  F.  Licko,  now  vice  presi¬ 
dent  for  finance  at  The  Indi¬ 
anapolis  Star. 


Howard  Publications 

has  sold 

Pekin  (IL)  Daily  Times 

(14,000  daily  circulation) 
to 

Liberty  Group  Publishing,  Inc. 

We  are  pleased  to  have  represented 
Liberty  Group  Publishing.  Inc.,  in  this  transaction. 
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York-based  Village  Voice  Media,  parent  of 
The  Village  Voice  and  LA  Weekly,  from 
vice  president  of  marketing  and  product 
development  for  the  BabyCenter  Web  site 
based  in  San  Francisco. 

Terry  Tang  to  Op-Ed  editor  at  The  New 
York  Times  from  member  of  the  editorial 
board.  Tang  succeeds  Katy  Roberts,  now 
national  editor. 

OHIO 

Dan  Miller  to  publisher  of  The  Herald  in 
Circleville  from  advertising  manager  of 
the  Tribune  in  New  Albany,  Ind.  Miller 
succeeds  Phil  Jackson,  now  publisher  of 
The  Evening  Leader  in  St.  Marys. 

TEXAS 

Dunia  A.  Shive  to  executive  vice  president 
and  chief  financial  officer  for  Dallas- 
based  Belo  from  senior  vice  president 
and  chief  financial  officer. 

WISCONSIN 

Marlin  Hofmeyer  to  publisher  of  The  Daily 
Press  in  Ashland  from  general  manager. 
Hofmeyer  succeeds  John  B.  Murphy,  who 
remains  chairman  of  the  board  of  parent 
Murphy  McGinnis  Media  Inc. 

Todd  Keute  to  publisher  of  The  Daily 
Telegram  in  Superior  from  general 
manager.  Keute  succeeds  John  B. 

Murphy  (see  above). 

CALIFORNIA 

Graham 
y  Annett 

to  vice  president 
for  circulation 
^  and  operations 
at  The  Bakersfield  Californian 
from  publisher  of  the  Opelika- 
Auburn  News  in  Opelika,  Ala. 
Annett  succeeds  Fred  Fedesco. 


OBITUARIES 


Alan  S.Emory 

78,  Died  Nov.  27 
WASHINGTON  CORRESPONDENT  FOR 
THE  WATERTOWN  (N.Y.)  DAILY  TIMES 


For  nearly  50  years, 
the  Watertown  Daily 
Times  had  one  of  the  most 
sophisticated  Washington 
bureaus  —  Alan  S.  Emory. 

Emory,  who  died  of  pan¬ 
creatic  cancer,  joined  the  Times  in  1947  after 
graduating  from  Columbia  University  in  New 
York  with  a  master’s  degree  in  journalism.  After 
covering  local  government  and  the  state  Legis¬ 
lature  in  Albany,  Emory  opened  the  Times'  Wash¬ 
ington  bureau  in  1951.  In  fact,  for  47  years,  he 
was  the  bureau,  covering  Congress  and  presidents 
from  Truman  to  Clinton  with  such  deft  and 
dignified  reporting  that  he  was  familiarly  referred 
to  as  “the  dean”  of  the  New  York  press  corps. 

When  Emory  was  not  providing  scholarly 
commentary  on  Washington,  he  was  gleefully 
lampooning  it  at  the  Gridiron  Club,  writing 
lyrics  and  skits  for  the  group’s  annual  musical 
skewering  of  the  political  scene. 


John  Clancy 

83,  Died  Nov.  27 
FORMER  REPORTER  AND  EDITOR 
FOR  UNITED  PRESS  INTERNATIONAL 
AND  THE  PHILADELPHIA  INQUIRER 

An  ace  rewrite  man 
for  the  Inquirer, 
Clancy  began  his  career  at 
UPI,  spending  30  years 
there.  His  last  job  at  the 
Inquirerheiore  retiring 
in  1986  was  responding 
to  reader  concerns. 


Tara  McFarland 

33,  Died  Nov.  21 
PHOTOGRAPHER  FOR  THE  FLORIDA 
TIMES  UNION  IN  JACKSONVILLE 

After  being  diag- 
nosed  with  breast 


cancer  in  1997,  McFar¬ 
land  began  documenting 
her  struggle  wdth  disease. 
Through  pictures  and 
commentaiy',  she  in¬ 
volved  readers  in  the 
emotional  ebb  and  flow 
of  living  with  cancer, 
developing  a  technical 
proficiency  in  photo¬ 
graphing  herself. 
McFarland  persevered 
even  when  the  disease 
brought  her  tremendous 
lows,  as  in  one  photo¬ 
graph  that  shows  her 
crying  in  her  car  after 
learning  that  the  eancer 
had  spread  to  her  lungs 
and  liver. 


Edward  Neilan 

68,  Died  Nov.  21 
COLUMNIST  WHO  REPORTED  ON 


During  his  40-year 
career,  Neilan  re¬ 
ported  on  Asian  affairs 
from  various  places  for 
various  papers.  Begin¬ 
ning  as  a  Tokyo-based 
correspondent  for  The 
Christian  Science 
Monitor,  he  later  wote 
for  Copley  News  Serviee 
in  Hong  Kong  and 
Washington,  and  served 
as  editor  and  publisher 
of  The  Alexandria  (Va.) 
Gazette,  now  defunct. 

In  1982,  he  joined  The 
Washington  Times, 
where,  as  foreign  editor, 
he  organized  bureaus 
in  12  countries.  In  1993, 
he  started  a  syndicated 
eolumn,  “From  Tokyo.” 

Norwin  S.  Yoffie 

76,  Died  Nov.  24 
RETIRED  PUBLISHER  OF  THE 
MARIN  INDEPENDENT  JOURNAL 
IN  NOVATO,  CALIF. 

Yoffie  served  as 
director  of  promo¬ 
tions  for  the  Long  Beach 
(Calif.)  Independent  and 
Press-Telegram  before 
joining  the  Independent 
Journal  as  business 
manager  in  1967-  Named 
general  manager  in  1968, 
he  steered  the  paper 
through  a  difficult  strike 
in  1970  and  1971.  He 
also  initiated  a  series  of 
technological  innova¬ 
tions.  After  serving  as 
publisher  from  1981  to 
1983,  he  retired  in  1984. 


The  International  Con¬ 
sortium  of  Investigative 
Journalists  announced 
that  four  staff  members 
at  The  Associated  Press 


have  won  the  2000 
ICIJ  Award  for  Out¬ 
standing  International 
Investigative  Report¬ 
ing.  Writers  Sang-Hun 
Choe,  Chartes  J.  Hanley, 
and  Martha  Mendoza,  as 


well  as  researcher  Randy 
Herschaft  will  receive 
the  award,  including  a 
$20,000  prize,  for 
“Bridge  at  No  Gun  Ri,"  a 
story  that  reported  the 
killing  of  Korean  refugees 


by  American  forces 
during  the  Korean  War. 

The  Pacific  Northwest 
Newspaper  Foundation 
presertted  the  Dolly 
Connellv  Awards  for 


Excellence  in  En\iron- 
mental  Reporting.  John 
Dodge  of  The  Olympian, 
Olympia,  Wash.,  took 
first  place,  and  staff  from 
The  Bellingham  (Wash.) 
Herald  took  second. 
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iNPEnpiuinDiiTy 

With  its  request  for  the  Columbine  High  School  autopsy  reports, 
The  Denver  Post’  risks  public  opprobrium  for  the  good  of  society 

Among  their  many  linguistic  I  these  often  gruesome  reports  public.  The 
and  political  gifts  to  the  stepfather  of  one  victim  confronted  Post 

moderns,  the  ancient  Greeks  i  lawyers  in  the  courthouse  hall.  “You  guys 
first  uttered  the  word  we  use  i  are  so  heartless  it  makes  me  sick,”  he 


Among  their  many  linguistic 
and  political  gifts  to  the 
moderns,  the  ancient  Greeks 
first  uttered  the  word  we  use 
to  define  the  bare  minimum  requirement 
of  a  free  society:  “Democracy.”  They  took 
demos,  the  word  for  “the  people,”  and 
added  kratein,  which  means  even  more 
than  simply  “to  rule”  because  it  is  derived 
from  the  Greek  word  for  strength  and 
hardness.  The  rule  of  the  people  makes  a 
strong  foundation. 

The  ancients  also  chose  carefully  when 
they  coined  the  word  for 
the  examination  of  a  body  Al  itOpS 

to  discover  the  cause  of  . 

death.  “Autopsy”  literally  dTC  pilK 

means  “seeing  with  one’s  FCCOFcl * 

own  eyes.”  It’s  a  word  the  . 

Greeks  could  just  as  easily  L  OlOrilt 

have  used  to  denote  anoth-  tlie 

er  essential  element  of  a 

free  society  —  the  ability  of  SCUlCCl  1 

citizens  to  know  how'  their 

government  is  operating. 

Both  meanings  of  the  word  are  in  play 
in  Colorado,  where  The  Denver  Post  is 
taking  on  the  probably  thankless  but 
undoubtedly  courageous  burden  of 
fighting  to  release  the  still-sealed  autopsy 
reports  for  12  Columbine  High  School 
victims  killed  by  students  Eric  Harris 
and  Dylan  Klebold  in  the  worst  school 
shooting  in  the  nation’s  history. 

Autopsy  reports  are  public  records  in 
Colorado,  but  these  were  sealed  last  year 
at  the  request  of  the  coroner’s  office  — 
and  the  families  of  12  of  the  13  victims. 
The  Post  had  to  fight  to  the  state  appellate 
court  level  to  get  a  Nov.  30  hearing 
before  a  county  judge.  Many  families  are 
emotional  about  the  prospect  of  making 


Autopsy  reports 
are  public 
records  in 
Colorado, 
but  these  were 
sealed  last  year. 
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these  often  gruesome  reports  public.  The 
stepfather  of  one  victim  confronted  Post 
lawyers  in  the  courthouse  hall.  “You  guys 
are  so  heartless  it  makes  me  sick,”  he 
shouted,  according  to  an  account  by 
Denver  Rocky  Mountain  News  staff 
writer  M.E.  Sprengelmeyer. 

The  Post  is  not  heartless.  City  Editor 
Evan  Dreyer  testified  that  it  hurt  him  that 
he  was  causing  the  families  pain,  and  said 
the  reports  would  be  used  with  discretion. 
To  be  sure,  there  are  many  uses  for  them. 
The  Post  —  and  families  of  one  victim  and 
shooter  Eric  Harris,  who 
repo  r  t  S  authorized  release  of  their 

.  autopsy  reports  —  believe 

the  information  could  very 
[  well  help  clear  up  the  nu¬ 

merous  unanswered  ques- 
>  tions  about  what  happened 

j,  that  dreadful  schoolday. 

Ironically,  the  families 
St  year.  fighting  so  hard  to  keep 
the  autopsies  secret  used 
Colorado  public-records  law  to  pry  loose 
from  the  county  sheriff’s  office  its  report 
on  the  massacre  and  11,000  supporting 
documents.  The  families  wanted  the 
information  for  their  many  lawsuits,  but 
the  public  benefited  as  well.  The  report, 
for  instance,  discredited  the  commonly 
held  belief  that  Harris  and  Klebold 
targeted  blacks,  jocks,  and  Christians. 

We  should  not  pretend  that  the  truth 
will  somehow  lessen  the  pain  of  families 
who  lost  children  so  senselessly.  It  won’t. 
But  secrecy,  which  spawns  speculation  in  a 
vacuum  of  unanswered  questions,  has 
surely  proven  no  salve,  either.  A  free 
society  will  be  best  served  when  Jefferson 
County  releases  the  autopsy  reports  and 
we  all  can  see  with  our  own  eyes. 
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FOURTH  ESTATE 


The  2000  Election 


If  election  coverage  were  graded  on  how  well  the  press  swallowed 
the  PR  line,  everybody  did  just  swell  this  year 

BY  BILL  GLOEDE 

The  votes  have  been  counted,  recounted,  and  then 
counted  again  ”  “All  we  seek  is  a  fair  and  accurate  count 
of  all  the  votes  that  were  cast  in  Florida.”  Hordes  of  rent- 
a-citizens  marching  and  banging  on  doors,  demanding 
that  their  voices  be  heard.  Lawyers  littering  the  land¬ 
scape  like  so  many  ants  in  pursuit  of  picnic  droppings.  The  post¬ 
election  sights  and  proclamations  from  Florida  would  have  fit  neatly 
into  a  scene  from  “Animal  Farm,”  the  movie,  itself  a  subject  of 

ofjudgeN  Sanders  ^  1  hc  tiiiuianiental  purposc 

Sauls.  Forget  Bush  and  ()f  PR  is  tO  twist  tllC  tnitll.  It 

Gore;  the  real  winners  of  i  i  i  i  i 

the  presidential  election  SilOllKl  tllCrctorC  UC  tllC 

of  2ooo  were  the  flacks.  liiiitlaiiiental  pui’pose  of 

Thanks  to  a  largely  -  »  » 

pliant  press,  the  ^  _ the  press  to  debunk  the  PR. 

candidates  and  their 

propagandists  got  their  messages  across,  The  backbreaker  came  when  the  press 

again,  again,  and  again.  began  handicapping  the  PR  race  just  before 

While  there  was  some  solid,  independent  Thanksgiving,  as  if  it  were  somehow 
enterprise  reporting  done  during  the  elec-  important  that  one  candidates  flacks 
tion  contest  in  Florida,  most  newspapers  were  doing  a  better  job  than  the  other’s, 

and  TV  news  outlets  mainly  covered  the  It  is,  was,  and  always  will  be  the  job  of 

spin.  Notable  exceptions  were  the  Chicago  the  press  to  look  under  rocks.  That  means 
Tribunes  piece  that  took  the  time  to  look  taking  the  PR  proclamations  and  poking 
into  the  infamous  Illinois  decision  on  bal-  holes  in  them.  So  when  the  Bush  bunch 
lots  to  find  that  the  decision  in  the  case  said  the  “votes  have  been  counted,  recount- 

went  opposite  of  that  implied  by  the  Florida  ed,  etc.,”  it  was  the  job  of  the  press  to  point 
Supreme  Court  briefs  filed  by  the  Gore  legal  out  that  they  were  only  tabulated  by 
team.  Another  was  The  Miami  Heralds  machines  and  were  not  examined  to  ascer- 
report  that  noted  that  some  450  convicted  tain  whether  actual,  legal,  identifiable  votes 
felons  successfully  but  illegally  voted.  And  under  the  law  were  cast.  Likevvise,  when  the 

another  was  The  New  York  Times’  revela-  Gore  group  insisted  that  “every  vote  be 

tion  that  not  all  the  votes  for  Pat  Buchanan  counted,”  the  press  should  have  pointed  out 

in  Palm  Beach  County  were  cast  by  resi-  that  determining  voter  intent  subjectively  is 
dents  of  the  “Seinfeldian”  Del  Boca  Vista,  as  not  necessarily  counting  votes  fairly.  And 
anyone  who  has  ever  driven  through  the  even  though  it  may  seem  repetitive  and  a 

city  of  West  Palm  Beach  would  know.  waste  of  space,  these  facts  should  follow  the 


The  backbreaker  came  when  the  press 
began  handicapping  the  PR  race  just  before 
Thanksgiving,  as  if  it  were  somehow 
important  that  one  candidate’s  flacks 
were  doing  a  better  job  than  the  other’s. 

It  is,  was,  and  always  will  be  the  job  of 
tbe  press  to  look  under  rocks.  That  means 
taking  the  PR  proclamations  and  poking 
holes  in  them.  So  when  the  Bush  bunch 
said  the  “votes  have  been  counted,  recount¬ 
ed,  etc.,”  it  was  the  job  of  the  press  to  point 
out  that  they  were  only  tabulated  by 
machines  and  were  not  examined  to  ascer¬ 
tain  whether  actual,  legal,  identifiable  votes 
under  the  law  were  cast.  Likevvise,  when  the 
Gore  group  insisted  that  “every  vote  be 
counted,”  the  press  should  have  pointed  out 
that  determining  voter  intent  subjectively  is 
not  necessarily  counting  votes  fairly.  And 
even  though  it  may  seem  repetitive  and  a 
waste  of  space,  these  facts  should  follow  the 


candidate’s  w'ell-rehearsed  lines  every  time 
they  are  uttered.  If  repeating  spin  lines  over 
and  over  results  in  people  believing  they  are 
true,  then  repeating  the  truth  over  and  over 
will  lead  the  public  to  be  rightfully  suspi¬ 
cious.  If  there  is  any  doubt  about  this,  just 
remember  the  lines  from  the  1996  election, 
when  the  Clinton  camp  repeated  the  words 
“health  care,  education,  and  Social  Security” 
over  and  over  again.  Never  mind  that  they 
did  not  say  w'hat  they  were  going  to  do 
about  them  —  nor  that  they  did  not  do 
anvthing.  People  think  they  did. 

The  fundamental  purpose  of  PR  is  to 
twist  the  truth.  It  should  therefore  be 
the  fundamental  purpose  of  the  press  to 
debunk  the  PR,  to  take  direct  aim  at  the 
claims  of  flacks  for  the  sole  purpose  of 
proving  them  vvTong.  Somehow,  some  way, 
most  of  the  press  failed  to  do  this  consis¬ 
tently  during  the  2000  election 
and  its  aftermath. 

Which  leads  me  to  lawyers,  w  ho  are,  in  a 
sense,  ubeiflacks.  Every  reporter  at  eveiy 
new'spaper  should  know'  that  the  allegiance 
of  attorneys  is  to  their  clients,  not  to  the 
truth,  the  law  (even  though  it  is  supposed  to 
be),  or  justice.  There  is  a  reason  why  the 
words  “liar”  and  ‘lawyer”  sound  alike  even 
though  they  are  spelled  difierently.  So  to  let 
a  lawyer  speak,  unfil- 

rpOSC  tered  and  unchallenged, 

nith.  It  is  tantamount  to  turn¬ 

ing  over  news  space  free 
L  n  C  of  charge  to  w'homever 

eof  that  lawyer  represents. 

When  a  lawyer  speaks 
he  PR.  in  the  press,  it  is  the 
duty  of  the  reporter  to 
decode  what  that  lawyer  said  and  to 
debunk  the  statement  with  the  truth. 

The  truly  cynical  side  of  me  suspects  that 
some  newspapers  carried  the  flack  dung  of 
their  favorite  candidate  directly  and  unfil¬ 
tered  to  their  readers  because  it  was  their 
favorite  candidate.  If  that  is  the  case,  and 
newspapers  are  indeed  politicizing  their 
news  columns,  I  ask  respectfully  if 
publishers  and  CEOs  might  be  violating 
their  fiduciary  responsibility  to  maximize 
shareholder  value  if  they  allow  their  editors 
to  alienate  half  the  paper’s  potential 
audience  by  tacking  toward  one  side  or 
the  other.  That  would  make  an  interesting 
case  for  the  lawyers,  no? 

But  I  digress.  The  purpose  of  this  column 
is  to  remind  editors  and  publishers  that  — 
particularly  at  this  time  of  the  year  —  every 
time  a  flack  gets  his  bell  rung,  an  angel  gets 
his  wings.  11 
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A  VOTE  fOR... 

GORE 

IS  A  VOTE  FOR. 

b  BUCHANANS 


Catching  flack: 

Media  swarm 
around  Republican 
spokesman  James 
Baker  (in  green  tie 
in  center)  and  his 
entourage  as  he 
concludes  a  press 
conference  on  the 
steps  of  the 
Capitol  building 
in  Tallahassee,  Fla. 


the  Press,  Politics  and  Public  Policy,  who 
hosted  the  ofF-the-record  confab,  the  word 
of  the  day  was  “careful.”  The  bureau  chiefs 
emphasized  that  they  were  being  very' 
moderate  with  language,  tone,  and 
sarcasm,  “to  avoid  that  edge  you  found  in 
so  much  of  the  pre-election  coverage.  They 
felt  it  w'as  not  a  time  for  being  cute.  They 
kept  saying  they  were  being  careful.” 

But  beyond  the  solid,  at  times  inspired, 
work  by  the  nation’s  newspaper  reporters 
and  editors  —  were  they  perhaps  too  careful, 
for  too  long?  Dizzy  from  too  much  PR  spin, 
did  they  fail  to  see  Florida’s  forest  for  the 
trees?  Were  they  compliant  victims  of  a 
scorched-earth  propaganda  war? 

“I  don’t  think  any  of  the  journalism  we’ve 
seen  in  Florida  is  going  to  net  anyone  a 
Pulitzer  Prize,”  comments  Ronald  E.  Yates,  a 
former  Chicago  Tribune  national  editor  who 


Most  newspapers  played  the  post-election 
story  straight  -  but  much  too  safe? 


BY  JOE  STRUPP  AND  GREG  MITCHELL 


At  the  end  of  November,  exactly  three  weeks 
after  Election  Day  —  with  the  result  still  very  much 
up  for  grabs  —  more  than  two  dozen  Washington  bu¬ 
reau  chiefs  for  major  newspapers  met  at  the  National 
Press  Club  to  discuss  coverage  of  the  ongoing  conflict. 
Florida  Secretary  of  State  Katherine  Harris  had  just  certified  the 
Bush  victory,  but  the  race,  and  the  press  coverage,  was  far  from  over. 
According  to  Alex  S.  Jones,  director  of  the  Shorenstein  Center  on 
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sSpin 


now  heads  the  journalism  program  at  the 
University  of  Illinois.  “There’s  been 
nothing  startling  coming  out  of  there.” 

Tom  Wicker,  the  longtime  New  York  Times 
political  reporter  and  columnist,  told  E^P  in 
early  December  that  he  felt  from  the  outset 
that  the  Florida  showdown  was  nothing  but 
a  “straight-out,  naked  power  struggle”  and 
everything  else  was  “baloney.”  But  the  press, 
he  found,  “didn’t  make  enough  of  that,  in¬ 
stead  allowing  partisans  to  make  points 
about  how’  great  their  cause  was.” 

A  little-noted  Gallup  Poll,  released  in  late 
November,  found  7%  of  the  public  claiming 
they  were  fascinated  by  media  coverage  of 
the  Florida  saga,  37%  interested,  17%  bored 
—  and  38%  “fed  up.” 

While  the  majoritv'  of  papers  played  the 
story  dowTi  the  middle,  not  seeming  to  favor 
one  candidate  over  another,  they  failed  to 


Dirt  the  press  get  punch-drunk  on  chad  fiasco? 

produce  timely  investigative  stories  that 
might  have  chilled  the  hot  air  emanating 
from  both  candidates’  camps. 

Alex  Jones  feels  that  the  press,  overall,  did 
a  fine  job  but  the  key  to  the  whole  stor>’  was 
“w  hat  really  happened”  with  the  votes,  non¬ 
votes,  and  unvotes,  “and  coverage  was  short 


there.  So  much  attention  was  paid  to  the 
political  and  legal  struggles  that  reporting 
‘the  story’  suffered.” 

Why,  for  example,  when  the  election’s  out¬ 
come  came  down  to  punch  cards  and  flving 
chads,  did  it  take  weeks  for  any  major  news¬ 
paper  to  conduct  detailed  tests  on  the  sturdi¬ 
ness  of  the  ballots?  {The  Wall  Street  Journal 
eventually  did  and  concluded  they  were  sur¬ 
prisingly  tough.)  And  when  some  stirring  en¬ 
terprise  stories  did  appear  in 
December  —  was  it  essentially  past  the  point 
they  could  have  much,  if  any,  effect  on  truth, 
justice,  or  public  opinion? 

To  tr\'  to  find  some  answers,  E^P  last 
week  interviewed  about  two  dozen  leading 
editors,  commentators,  and  journalism  edu¬ 
cators.  The  vast  majority  of  them  noted  the 
incredible  obstacles  posed  by  this  complicat¬ 
ed  and  unprecedented  story,  and  rightftilly 
praised  the  level  of  energj’  and  detailed  re¬ 
porting  directed  at  it.  “It’s  a  shame  that  TV 
left  it  all  to  the  papers,”  Alex  Jones  observes. 
“It’s  a  big  job.”  But  many  remain  troubled 
by  the  extent  the  press  failed  to  surmount  — 
or  even  greased  —  the  “spin,”  until  very  late 
in  the  game. 

No  swrender,  no  retreat 

A  few  editors  offered  virtually  no  critique 
of  the  new  spaper  industiy’s  coverage.  For 
them,  it  was  handled  about  as  well  as 
possible.  “There  has  been  a  thoroughness 
for  a  complicated  story  that  takes  a  lot  of 
reporters  and  a  verv'  careful  fairness,”  says 
Leonard  Downie  Jr.,  e.xecutive  editor  of 
The  Washington  Post.  “Everyone  has  given 
it  enough  coverage  and  there  has  been  no 
holding  back  of  resources.” 

Downie  cites  a  piece  his  paper  ran  Nov. 

19  that  looked  at  the  history  and  failures  of 
the  punch-card  system.  When 
asked  why  the  Post  did  not  take 
the  e.xtra  step  of  getting  some 
ballots,  a  Votomatic  machine, 
and  testing  the  system  them¬ 
selves,  Downie  responds  bluntly, 
“I  don’t  see  the  point  in  doing  a 
■  Consumer  Reports  kind  of  story 

on  the  ballots.” 

Carole  Leigh  Hutton,  manag¬ 
ing  editor  at  the  Detroit  Free 
Press,  says  newspapers  already 
had  their  hands  full  covering 
day-to-day  events.  “The  expecta¬ 
tion  that  the  media  would  get  in  there  and 
find  something  else  out  is  unreasonable,”  she 
says.  Amie  Robbins,  managing  editor  of  the 
St.  Louis  Post-Dispatch  agrees,  saving  this 
was  “literally  a  spot-news  story.” 

Dan  Hortsch,  public  editor  at  The  Oregon¬ 
ian  in  Portland,  says  his  paper  “took  pains” 


to  be  fair,  but  this  often  inspired  a  “Pavlov- 
ian”  response  from  readers  —  with  Bush 
supporters  calling  with  complaints  every 
time  Gore’s  photo  appeared  at  the  top  of 
Page  One,  and  vice  versa. 

And  don’t  tell  Martin  Baron  that  newspa¬ 
pers  haven’t  been  digging  up  enterprise  sto¬ 
ries  in  Florida.  The  Miami  Herald  e.xecutive 
editor  quickly  tallies  several  e.xamples  of  his 
paper’s  original  reporting  as  he  defended  the 
industry’s  work. 

One  Herald  story  that  drew  national  at¬ 
tention  just  last  week  analwed  voting  pat¬ 
terns  in  each  of  Florida’s  5,885  precincts  and 
determined  that  Gore  could  have  won  the 
state  by  23,000  votes  if  not  for 
voting  irregularities  and  tossed 
ballots.  The  Herald  also  filed  suit 
in  U.S.  Circuit  Court  to  win  the 
right  to  re\iew'  the  infamous 
10,000  ballots  in  Miami-Dade 
County  that  were  run  through 
machines  but  did  not  indicate  a 
vote  for  president. 

Other  Florida  papers  also 
showed  the  ability'  to  dig  up  new' 
angles  in  their  ow'n  backyard. 

But  the  story  was  not  the  same 
for  papers  outside  of  Florida, 
according  to  some  editors. 

While  many  agree  that  new's- 
papers  on  average  have  covered 
the  post-Election  Day  recount 
story  well,  others  say  that 
reporting  has  failed  to  ferret  out 
information  and  find  crucial 
elements  below'  the  surface  of  Attorne  V 
daily  court  rulings,  sound  bites, 
and  public  pronouncements. 


reporting  mixed  in  with  “enough  errors 
and  junk  that  it’s  problematic  for  most 
people  to  figure  out  what’s  going  on.” 

Even  editors  w  ho  defend  the  Florida  cov¬ 
erage  agree  that  major  pieces  have  been  few 
and  far  between.  “We  have  a  lot  of  reporters 
looking  at  a  lot  of  things,  but  we  haven’t 
turned  up  anything  stunning,”  says  John  Car- 
roll,  who  took  over  the  editor’s  post  at  the  Los 
Angeles  Times  this  year.  “There  may  be  a 
huge  story  lurking  beneath  the  surface  that 
we  have  not  yet  seen.”  Carroll  brags  about 
one  piece  the  L.A.  Times  published  Nov.  21 
that  revealed  16  of  Florida’s  67  counties  did 
not  correctly  participate  in  the  initial 


Attorney  William  Scherer  disp 


Boies  don’t  cry 

“Up  to  this  point,  no  one  has  had  the  big 
blockbuster,”  admits  Matthew  Storin, 
editor  of  The  Boston  Globe.  “It’s  still  shoe- 
leather  reporting  that’s  going  to  get  you 
w’hat  you  need.”  Back-room  reporting  that 
most  major  dailies  are  known  for  has  not 
materialized,  he  notes. 

Other  editors,  such  as  Ann  Marie  Lipinski 
of  the  Chicago  Tribune,  agree.  “There 
hasn’t  been  one  story  that  stands  out,”  says 
Lipinski.  “I  haven’t  seen  enough  that  gets 
inside  the  strategic  planning  in  both  camps.” 

At  The  Philadelphia  Inquirer,  Editor 
Robert  Rosenthal  also  criticizes  the  lack 
of  enterprise.  But  he  attributes  at  least 
part  of  the  reason  to  the  complicated  and 
ever-changing  aspects  of  the  main  story. 
Jack  C.  Doppelt,  associate  professor  at 
Medill  School  at  Northwestern,  and 
co-author  of  the  book  “Nonvoters: 
America’s  No  Show’s,”  cites  some  good 


statewide  recount,  choosing  to  simply 
rex’iew'  computer  tabulations. 

Chicago  Tribune  Washington  bureau  re¬ 
porter  Jan  Crawford  Greenburg  produced 
one  of  the  most  important  examples  of  enter¬ 
prise  reporting.  In  the  Tribune’s  Nov.  22 
issue,  Greenburg  revealed  that  a  landmark 
Illinois  court  case  said  exactly  the  opposite  of 
what  Gore’s  attorneys  and  the  unanimous 
Florida  Supreme  Court  were  claiming  for  it. 
While  the  attorneys  and  justices  said  it  had 
sanctioned  the  counting  of  so-called 
“dimpled  chads”  in  punch  card  ballots,  tbe 
Tribune  reported  that  the  judge  in  the  1990 
case  did  not  allow  partially  indented  ballots 
to  be  counted. 

The  fhistrating  thing  is  that  the  story  went 
nowhere,  says  Tribune  Washington  Bureau 
Chief  James  Warren.  He  still  can’t  under¬ 
stand  The  New  York  Times  “never  picking  up 
on  it  and  never  explaining  [Gore  lawyer] 
Dav’id  Boies’  error?”  No  wonder  Boies  tried 
to  ignore  the  revelation  at  a  press  conference 
a  w'eek  after  the  story  appeared. 


The  lack  of  enterprise  reporting  from  the 
press  in  general  is  easier  to  explain,  Warren 
says.  “There’s  the  frequent  tendency  in  Wash¬ 
ington  of  a  high  percentage  of 
reporters  to  cover  such  a  small  sliver  of  news. 
...  Most  reporters  don’t  have  the  motivation 
to  do  w'hat  Jan  did,  which  is  to  go  down  to 
the  [court],  pull  a  large  number  of  files  —  in 
this  case,  the  transcript  of  a  1990  trial  —  and 
read  it,  and  in  the  process  keep  an  open 
mind.  In  her  case,  she  displayed  a  skepticism 
everybody  claims  to  bave  and  added  to  it  old- 
fashioned,  not  terribly  romantic,  spade  work 
—  something  that  today  would  be  foreign  to 
a  vast  number  of  reporters,  especially  here  in 

- Washington.” 

Columnist  and  author 
Richard  Reeves  found  too 
much  coverage  in  the  “Court 
TV”  mode,  a  spin  contest  be¬ 
tween  high-paid  lawyers. 
Shorenstein’s  Jones  identifies 
a  failure  in  “allowing  Bush  to 
take  the  high  moral  ground 
and  keep  it  without  much 
challenge.” 

Bill  Kovach,  chairman  of 
the  Committee  of  Concerned 
Journalists,  praises  papers  for 
doing  “on  the  whole  an  extraor¬ 
dinary' job”  of  monitoring  the 
recounts  and  court  challenges 
and  of  explaining  how  the  sys¬ 
tem  worked.  Yet  there  “ap¬ 
peared  to  be  a  hesitancy  to  find 
something  beyond  what  each 
camp  was  putting  out”  and  a 
“tendency  to  back  off  —  and, 
instead,  let  the  courts  explore  and  settle  it.” 

A  late  hit? 

Of  course,  the  story  is  far  from  over  — 
even  if  the  election  (as  we  go  to  press)  ap¬ 
pears  on  the  brink  of  expiring. 

Bob  Dubill,  executive  editor  of  USA  Today, 
says  there  is  still  a  lot  of  reporting  left  to  do 
and  more  chances  for  in-depth  coverage.  “A 
large  part  of  what  is  deemed  investigative  is 
still  down  the  road,”  he  says.  “The  story  is  so 
stunning  that  there  will  be  second,  third, 
fourth,  and  fifth  looks  at  the  process.” 

At  Shorenstein’s  luncheon  at  the  National 
Press  Club,  Jones  discovered  that  bureau 
chiefs  believe  that  reporting  on  “what  really 
happened”  in  Florida  will  be  the  memorable 
story,  “but  it  has  taken  a  back  seat. ...  They 
are  working  on  it  now.”  Still,  the  question 
that  continues  to  hang  in  the  air,  remains: 
What  took  so  many  of  them  so  long?  11 

Mark  Fitzgerald,  Todd  Shields,  and  Joel 
Davis  contributed  reporting  to  this  story. 


22  EDITOR*  PUBLISHER  DEC  EM  B  E  R  11 ,  2  0  0  0 


www.editorandpublisher.com 


I/SOUTH  FLORII 


;HAD:  AP/WIDE  world  photos;  FITZGRRALD:  NICHOLAS 


Ming  on:  It's 
dgja  vn  all  over  again 


BY  MARK  FITZGERALD 

I  SURVIVED  THE  GrEAT  ELECTION 
Recount  —  19  years  ago. 

The  1981  New  Jersey  gubernatorial 
race  had  eerie  parallels  to  this  year’s  presi¬ 
dential  contest.  The  race  pitted  Thomas 
Kean,  a  well-bom  Republican  whose  affabili¬ 
ty  charmed  the  press,  against  Jim  Florio,  a 
driven  Democrat  with  impeccable  environ¬ 
mental  credentials  but  a  personality  many 
found  robotic.  When  2.3  million  Garden 
Staters  went  to  the  polls  that 
Nov.  3,  they  split  their  votes 
so  evenly  the  margin  of  vic¬ 
tory  for  the  eventual  winner 
was  seven  one-hundredths 
of  a  percentage  point. 

What  followed  was  a  fore¬ 
shadowing  of  Recount  2000. 

The  morning  after  Election 
Day,  and  25  more,  dawned 
with  no  winner.  There  was  a 
secretary  of  state  criticized 
for  partisan  over-reaching. 

There  were  charges  that 
black  voters  were  intimidat¬ 
ed  at  the  polls.  And,  after 
endless  courtroom  argu¬ 
ments  about  something 
called  “chad,”  there  was  a 
recount. 

I  covered  the  campaign 
that  year  as  a  reporter  for 
The  Herald-News  in  Passaic 
assigned  to  Florio.  The  Dem-  — *  the 

ocrat  never  hid  his  distaste 
for  reporters,  and  made  us  chase  him  in  our 
own  cars  in  long  convoys  as  his  state-trooper 
escort  blew’  through  red  lights.  Like  the  poor¬ 
est  relative  in  a  funeral  cortege,  I  was  inevit¬ 
ably  in  the  last  car,  downshifting  furiously  to 
coax  what  little  compression  remained  in  my 
wheezing,  brake-challenged  1972  Toyota 
Corolla.  I  would  pray  to  the  automobile  gods: 
Just  hold  this  thing  together  until  after  the 
election.  I  promise  I’ll  fix  it  then. 

That  looked  like  an  easy  promise  at  first. 
On  Election  Night,  WCBS-TV  in  New  York 
waited  a  whole  120  seconds  after  the  polls 
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closed  to  declare  Florio  the  next  governor  of 
New  Jersey.  But,  within  a  couple  of  hours. 
Republican  Kean  took  a  17,000-vote  lead.  By 
midnight,  Florio  was  back  on  top,  but  WCBS 
had  retracted  its  projection.  The  next  morn¬ 
ing,  I  canceled  my  mechanic’s  appointment. 

Within  a  couple  of  days,  it  appeared  Kean 
was  holding  a  small  lead.  Meanwhile,  black 
Democratic  officials  charged  that  burly  Re¬ 
publican  poll  w’atchers,  some  of  them  armed, 
had  intimidated  voters  in  African-American 


—  seen  here  as  a  reporter  for  The  Herald-News,  now  editor  at  large 
Great  Recount  of  1981  meant  his  Toyota’s  days  were  numbered. 

neighborhoods.  While  I  was  covering  that  gear,  saving 
story  in  Newark,  my  Toyota  was  rear-ended  for  real  erne 
at  a  stoplight,  snapping  off  the  muffler.  days  as  exh; 

My  next  daily  commute  w  as  Freehold  drafty’  room 

(childhood  home  of  Bruce  Springsteen),  Like  my  < 

where  platoons  of  lawyers  packed  the  court-  much  tracti 
room  for  a  recount  hearing.  Then,  as  now,  the  recount 
Republicans  argued  that  only  chad  hanging  showing  he 
on  by  tw’o  sides  or  less  should  be  counted  Twenty-six 

while  Democrats  contended  that  just  a  poke  Florio  cono 
was  sufficient.  In  the  halls.  Republican  Eight  hoi 

lawyers  spun  feverishly,  whispering  to  re-  recommend 
porters  that  the  Democrats  had  imported  a  Florio  woul( 


It's  a  chad,  chad,  chad,  chad  wcrid  —  and  no 
place  for  “Mr.  Sticky  Fingers.” 

chad-flicking  expert  nicknamed  “Mr.  Stick)’ 
Fingers.”  Kean  campaign  workers  were  also 
furious  when  state  troopers  —  acting  on  the 
orders  of  the  Democratic  attorney  general 
—  seized  two  voting  machines  Republicans 
were  using  to  train  recount  poll  workers. 

“Today’s  ‘Build  a  Better  Vocabularv’  Word’ 
is  ‘chad,’”  I  jauntily  began  my  first  stoiv’  on 
the  vote  technicalities.  A  few’  da>’s  of  excruci¬ 
atingly  boring  testimony  later,  I  w’as  not 
nearly  so  flip.  I  had  a  new’  hero,  however;  re¬ 
tired  New  Jersey  Supreme 
Court  Justice  Mark  A.  Sulli¬ 
van,  who  headed  the  recount 
hearings,  resolutely  refused 
to  .say  the  word  “chad.”  He 
would  call  it  “the  paper 
hinge”  or  “this  flap.” 

But  the  recount  panel  w  as 
also  maddeningly  ambiguous 
and,  amid  a  fluny’  of  instruc¬ 
tions,  never  really  settled  on 
what  kind  of  chad  would  be 
counted.  Around  then,  even 
as  he  pressed  for  the  recount, 
Florio  began  to  argue  that 
maybe  the  state  should  hold 
another  election.  By  this 
time,  my  only  reaction  was: 

I’ll  never  get  my  car  fixed. 

The  first  recount  —  a  hand 
recount,  as  it  happened  — 
began  in  the  distant  ski 
country  of  Warren  County.  I 

Bditor  at  large  climbed  the  hills  in  first  gear 
numbered.  ° 

and  descended  in  second 

gear,  saving  my  now’  nearly  useless  brakes 
for  real  emergencies  —  all  this  to  watch  for 
days  as  exhausted  election  w’orkers  in  a 
draft)’  room  squinted  at  chad. 

Like  my  car,  Florio  never  really  gained 
much  traction  as  counties  began  reporting 
the  recount.  The  state  certified  a  vote 
show'ing  he  had  lost  by  only  1,677  votes. 
Twenty-six  days  after  the  polls  closed, 

Florio  conceded. 

Eight  hours  later,  a  mechanic  w  ould 
recommend  I  get  a  new  car.  Eight  years  later, 
Florio  would  win  election  as  governor.  11 
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lie  broke  biittetflif  stonf,  then  fled 


BY  STEVE  FRIESS 

IT  WAS  TO  BE  THAT  MOST  MUNDANE 
of  Election  Night  assignments,  crank¬ 
ing  out  a  piece  on  voter  turnout.  It  was 
my  final  week  of  work  at  the  paper.  The  job 
fell  to  me  because  it  was  supposed  to  be 
easy  —  easy  enough  to  give  me 
lots  of  time  later  in  the  evening 
to  crunch  precinct  vote 
totals  and  provide  our  other 
reporters  with  instant  analysis. 

Except  this  was  Palm 

Beach  County  on  Election  ^  ^  J 

It  would  be  at  least  a  day  ! 
before  the  term  ‘Tautterfly  jQ 

ballot”  would  enter  our 
lexicon,  a  week  or  more  before 
“chad”  would  hit  the  late-  Steve  Friess; 

night  joke  circuit.  But  by  the  place  at  the 

time  the  sun  rose  on  the  first 
winnerless  post-election  Wednesday  in 
modem  U.S.  history,  I  knew  my  byline  was 
gracing  one  of  the  stories  of  the  year. 

From  there,  the  matter  morphed  into  a 
worldwide  sensation  and  turned  the  senior 
citizens  of  Palm  Beach 
County  into  targets  of  un¬ 
ceasing  national  ridicule. 

On  Election  Day,  though,  it  |- - 

was  a  25-year-old  account¬ 
ant  from  Delray  Beach  who 
called  me  first.  The  ballot 
was  confusing,  sbe  griped  ..n  -it;  nv 

on  my  voice-mail  at  8  a.m.  •  ■  ■  - 

Gore  was  the  second  name, 
but  the  third  hole?  And 
those  pegs  just  didn’t  line 
up  right,  ylmow? 

Dozens  would  call  after 
her  with  near-identical 
testimony,  insisting  they 
walked  out  of  their  polling 
places  confiding  in  spouses 
or  friends  about  their  diffi-  The  Palm  Bea 
culty.  Even  fellow  reporters 
arrived  at  work  in  a  daze,  scratching  their 
heads  about  what  they  saw  in  the  booth. 
Sure,  most  of  the  callers  were  elderly 
and/or  Jewish  voters,  but  perhaps  they 
were  just  more  horrified  than  others  that 
they  may  have  cast  a  valuable  vote  for  a 
man,  Pat  Buchanan,  who  they  believe  to  be 
an  anti-Semite.  And  when  the  votes  were 
counted,  lo  and  behold,  several  Democratic 
stronghold  precincts  had  indeed  handed  an 


inexplicable  and  disproportionate  number 
of  votes  to  the  Reform  candidate. 

I  wrote  at  least  three  versions  of  the  story 
that  night.  At  first,  it  seemed  the  Buchanan 
problem  was  destined  to  be  irrelevant, 
nothing  more  than  an  odd  local  sidelight. 

Finally,  somewhere  in  the 
middle  of  the  night,  when  the 
networks  took  Florida  away 
from  Bush  and  Gore  pulled 
within  a  hair’s  breadth,  the 
I  '>■  questionable  fate  of  a  few 

4^  thousand  miscast  votes 
I  ^  became  a  crucial  matter.  I 

i*  I  wrote  the  piece  to  reflect  the 

i  prospect  that  the  problem 
could  throw  the  entire  elec¬ 
tion,  but  the  South  Florida 
n  the  right  Sun-Sentinel’s  editors  were 
ght  time  slow  to  see  how  big  this  would 

be:  My  Wednesday  story 
appeared  only  in  our  Palm  Beach  County 
edition  and  not  in  the  Broward  editions 
that  many  times  more  readers  receive.  And, 
even  in  the  Palm  Beach  edition,  it  was  only 
the  Page  IB  lead,  not  a  Page  One  story. 
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The  Palm  Beach  County  “butterfly  ballot":  In  the  wrong  place  at  the  wrong  time 


By  that  morning,  though,  thanks  mostly 
to  our  Internet  edition,  media  outlets  across 
the  nation  recognized  the  Sun-  SentineFs 
newsbreaking  efforts.  My  voice-mail  box 
filled  every  15  minutes  all  morning,  mostly 
with  messages  from  upset  voters,  but  also 
with  requests  from  talk-radio  hosts  around 
the  world  wanting  me  to  explain  the  con¬ 
troversy.  I  accepted  a  few  of  these  offers, 
but  far  from  whetting  my  appetite  for  more 


involvement  in  the  story,  my  moments  as  a 
multimedia  whore  showed  me  what  was 
ahead  for  this  story  and  for  the  public 
image  of  my  county. 

To  me,  it  seemed  perfectly  reasonable 
that  these  people  were  confused  by  their 
ballots,  that  it  was  an  incontestable  fact  that 
if  Gore  lost,  he  was  robbed  by  that  ballot.  As 
I  did  those  interviews,  though,  I  heard  the 
incredulous  attitudes  of  these  out-of-town 
hosts  turning  a  serious  and  understandable 
complaint  into  a  cartoon,  a  stereotype. 

These  out-of-town  gasbags  were  already 
alleging  Democratic  conspiracies  to 
delegitimize  George  W.  Bush  and  mocking 
our  local  voters  as  addled  morons.  All  sorts 
of  people  who  weren’t  there,  who  couldn’t 
possibly  know,  were  molding  the  truth  to 
fit  their  ideologies. 

Four  days  later,  I  left  the  Sun-Sentinel 
and  the  mayhem  of  an  unfolding  media 
circus.  I  would  depart  that  weekend  on  a 
cross-countiy  trip  to  visit  friends  and  family 
before  a  move  to  Beijing  in  late  December 
to  spend  a  year  as  a  China  Daily  copy 
editor.  No  matter  how  many  times  that 
colleagues 
insisted  I  should  be 
1  I  jj;  bummed  to  walk  away 

'  >  ‘e!  from  the  epicenter  of  a 

■  ;  '*]  story  like  this,  the  tim- 

•  I  ! ing  seemed  as  much  a 
I  t  blessing  as  a  curse. 

;  llj  Indeed,  after  the 
5  |f  first  few  days,  the 

;  5^  whole  thing  started 

?  '!  to  get  stupid.  Local 

-  '  {I  politicians  and  sources 

‘  t  became  so  full  of 
1  themselves  and  so 

=■  '  swept  up  in  the  fervor 

that  they  slighted  local 
reporters  and  opted 
instead  for  the  spot- 

e  wrong  time  light  of  The  New  York 

Times.  Editors  dug  in, 
seeking  sidebars  and  stories  on  every  inane 
detail  of  the  mess,  no  matter  how  irrelevant 
or  insipid  it  might  be.  No,  I’m  satisfied  to 
have  been  in  the  extraordinary  position  of 
breaking  a  significant  story  —  and  then 
getting  out  before  the  journalism  stopped 
and  the  showbiz  started.  S 

Friess,  China-bound,  can  he  contacted  at 
Friesster@aol.com. 
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“Right  now,  they  use  stupid  text-match¬ 
ing  systems,”  he  says.  “Online  newspapers 
have  primitive  kej’word  search  engines  that 
retrieve  tiny  little  paragraphs,”  often  plac¬ 
ing  the  most  important  story  down  on  the 
list.  For  search  engines,  Nielsen 
declares,  you  need  to  create  the  user- 
illusion  that  the  process  is  simple.  To  the 
user,  searches  should  appear  integrated 
despite  hack-end  implementation  requir¬ 
ing  two  different  search  engines  —  one  for 
current  news,  another  for  archives. 

Displaying  results  needs  work,  too. 
Online  content  should  have  different 
headlines  combined  with  three  lines  of 
editor-wTitten  article  summaries.  Nielsen 
acknow  ledges  that  this  solution  is  labor- 
intensive,  but  increased  use  will  make 
up  for  it. 

Newspapers  should  be  lowering  their 
prices  for  archived  content.  “Prices  have  to 
come  down  dramatically  in  order  to  cap¬ 
ture  mindshare,”  says  Nielsen.  “Particularly 
at  nytimes.com,  the  prices  are  much  too 
high.  The  price  completely  destroys 
chances  of  using  content.” 

But  online  new'spapers  do  need  to  make 
money.  As  they  venture  into  e-commerce 
by  offering  to  build  online  stores  for  local 
advertisers,  Nielsen  recommends  that  they 
keep  it  simple  in  spite  of  the  222  guidelines 
he  offers  for  it  to  be 

s  are  being  done  right.  So  far, 

]  like  sheep  amazon.com 

web  today,  ws  opinion. 

relevant  is  newspapers 

|.  ,  with  enough  re- 

>ling  UI  sources  to  afford  a 

I  _  ”  big  group  of  pro¬ 

grammers  and  inter- 
—  JAKOB  NIELSEN  face  designers 

USEIT.COM  L  1JL  xL  1 

should  be  the  only 
ones  considering  in-house 
e-commerce.  Nielsen  recom- 

I  mends  that  smaller  papers 

L  ■  outsource  their  e-commerce 
feature. 

'  Even  with  outsourcing,  small 

M  papers  should  start  with  a  pilot 
¥  project  involving  three  local 
A  stores  and  add  on  once  the 
I  "7 A  worked  out.  Nielsen 

L  understands  online  newspa- 

pers'  hesitation  to  out- 
source  when  application 
service  providers  are 
evaporating  daily 
“Wherever  you  sign  up,” 
he  explains,  wTyly,  “be 
sure  there’s  a  w  ay  to  get 
vour  data  back.” 


Jakob  Nielsen’s  ratings: 
Newspaper  sites  need  to 
help  readers  find  their  way 


Newspapers  need  to  develop  a  writing 
style  that  serves  the  online  medium,  as 
well  as  accommodates  wireless  media  — 
which  will  be  big,  he  adds. 

As  information  systems  integrate,  it  will 
remove  the  current  separation  of  TV,  news¬ 
papers,  and  the  Internet.  “Now  is  the  time 
to  think  about  it  and  get  partnerships  in 
place,”  he  says.  But  Nielsen  admits  that  un¬ 
til  broadband  is  available,  multimedia  sto- 
lytelling  should  wait.  “Video  clips  are 
almost  worthless  online  these  days,”  he 
says,  stressing  that  there  should  be  a  verv' 
limited  amount  of  multimedia  for  the 
next  two  years. 

For  the  short  term,  online  new'spapers 
need  to  work  on  making  their  content 
more  accessible  to  the  user,  bringing  it 
back  to  search  engines.  Nielsen  says  two 
key  questions  to  answer  are; 

•  How  good  are  they  at 

retrieving  information?  r  0O| 

•  How  do  the  sites  pre-  ¥rB3t! 

sent  retrieved  results?  . 


Newspaper  Web  sites  have  a 
lot  to  learn  about  “user 
experience,”  according  to  Jakob 
Nielsen,  whose  biweekly  Alert- 
box  e-mail  newsletter  column  on  Web  de¬ 
sign  (which  also  appears  on  his  site, 
http://www.useit.com)  has  attracted  a 
worldwide  following.  Nielsen  fans  hang  on 
every  word  of  his  personal  crusade  to  make 
Web  pages  look  and  function  better. 

“I’m  very  disappointed  in  newspaper 
Web  sites  since  they  are  not  functioning  as 
online  services,”  Nielsen  says,  in  the  midst 
of  the  Nielsen  Norman  Group’s  “User 
Experience  World  Tour,”  which  has 
devotees  packing  conference  rooms.  “Their 
search  engines  are  miserable,  and  I  don’t 
think  they  have  a  clue  about  usability.” 

“Usability”  is  the  keyword  for  Nielsen. 
“People  are  being  treated  like  sheep  on 
the  Web  today,”  Nielsen  says.  “What’s  rele¬ 
vant  is  the  feeling  of  control.”  He  finds 
that  users  say  to  themselves,  “I  just  want 
to  go  to  the  things  I  want.” 

Nielsen  h^ls  several  general  suggestions 
on  how  newspaper  Web  sites  can  be  more 
“user-friendly.” 

For  example,  he  says,  they  need  to 
rethink  the  entire  concept  of  an  online 
new'spaper.  Home  pages  now  function  as 
an  article  depository  where  news  is 
“dumped  into  a  swamp  of  online  articles,” 
Nielsen  says.  Providing  more  online 
services  should  be  a  newspaper’s  goal 
instead  of  being  an  “online  pile 
of  sheets.” 

Newspaper  Web  sites  also 
should  work  on  their  con- 
tent.  Instead  of  repurpos- 
ing  content, 
newspapers  should  be 
written  solely  for  the 
Web.  “However,  mas- 
saging  [content]  is 

better  than  slamming  ^ 

it  online,”  he  advises. 
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Nielsen  Norman  Group:  Bruce  Tognazzini, 
Nielsen,  Brenda  Laurel,  Don  Norman  (front) 

Overall,  Nielsen  wants  newspapers  to 
better  define  their  scope.  That  scope 
should  include  what  newspapers  do  best, 
which,  according  to  Nielsen,  is  exercise 
their  editorial  integriU’,  which  isn’t  com¬ 
promised  by  other  interests.  "The  role  they 
play  as  an  outside  observ'er  is  a  rare  quality 
to  find  online,”  Nielsen  says.  "They  need  to 
play  this  up  more.”  —  KARIM  MOSTAFA 


Web  workers  of 
the  world  unite? 


It’s  not  ‘one  big  union’  for 
online  and  print  colleagues 
at  many  newspapers,  as 
labor  struggles  continue 


WHEN  NEWSPAPERS  BEGAN 
their  leap  into  cyber¬ 
space  five  years  ago, 
organized  labor  won¬ 
dered  if  it  could  find  a  home  in  the 
online  workplace.  Two  years  ago,  a 
couple  of  successes  gave  The  Newspaper 
Guild/Communications  Workers  of 
America  (CWA)  reason  to  be  hopeful. 

In  a  major  coup  for  the  Guild,  a 
National  Labor  Relations  Board  (NLRB) 


regional  director  ruled  in  late  1997  that 
online  employees  at  The  Sun  in  Balti¬ 
more  could  be  represented  by  the  local 
Guild  unit.  Then,  a  settlement  in  August 
1998  allowed  for  online  workers  at  the 
Providence  (R.I.)  Journal  to  be  union¬ 
ized,  ending  a  long  fight.  And,  in  less 
public  examples,  a  number  of  papers 
around  the  nation  have  struck  agree¬ 
ments  with  local  Guild  units  to  represent 
online  workers. 

Today,  however,  the  outlook  for  the 
Guild  seems  less  clear. 

Essentially,  the  union  has  argued  that 
where  the  Internet  site  was  integrated 
with  the  newspaper,  online  employees 
shared  a  community  of  interest  with  the 
print  side.  The  Guild  faces  a  tougher  time 
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making  that  case  in  a  recent  crop  of 
cases,  where  online  work  isn’t  handled 
directly  by  the  newspaper. 

“Where  there’s  a  separate  corporate 
subsidiary,  there’s  definitely  an  extra  hur¬ 
dle,”  says  Marian  Needham,  director  of 
contract  administration  for  The 
Newspaper  Guild/CWA. 

That’s  the  case  at  Knight  Ridder,  the 
second-largest  U.S.  newspaper  company. 
When  the  company  consolidated  its  online 
operations  into  KnightRidder.com  earlier 
this  year,  unionized  Web  workers  at  four 
newspapers  were  transferred  to  the  sub¬ 
sidiary.  Knight  Ridder  maintains  that  the 
employees  no  longer  work  for  the  papers. 


Further,  the  company  said  in  a 
statement,  “The  work  performed  by 
KnightRidder.com  employees  is  sub¬ 
stantially  different  **»■_ 

from  work  that  was  I  llBy  \ 

performed  by  employees  ahlp  tn 

of  Knight  Ridder’s  . 

individual  newspapers  I0SS  311 

when  they  were  involved  SllbiGC 

in  Internet  operations.” 

Guild  locals  for  those  COH  ifS 

papers  —  in  Philadel¬ 
phia,  in  San  Jose, 

Calif.,  and  in  St.  Paul 

and  Duluth,  Minn.  —  are  protesting  the 

move  before  the  NLRB. 


"*They  want  to  be 
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less  and  not  be 
subject  to ...  tbe 
contract.” 
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In  a  similar  case,  the  Guild  is  battling 
to  represent  advertising  salespeople 
for  postnet.com,  the  online  subsidiary 
of  the  St.  Louis  Post- 
nt  to  be  Dispatch.  The  NLRB 
lY  fbem  issued  a  complaint  Oct. 

^  -  2  alleging  the  Post- 

lOt  be  Dispatch  changed 

i...tbe  the  scope  of  the 

„  bargaining  unit  by 

transferring  some 

—  HERB  GOODRICK  online  ad  sales 

Guild  officer  positions  to  a  separate 
subsidiary  last  summer. 

The  case  is  aw'aiting  a  hearing  date. 

Mike  Hammett,  the  director  of  indus-  ! 

trial  relations  at  the  Post-Dispatch,  says 
the  Web  site  briefly  subcontracted  the  | 

newspaper  for  ad  sales  work,  but  never  i 
transferred  positions.  | 

Hammett  says  the  local  Guild  unit  ; 

has  no  claim  to  postnet.com  employees 
because  they’ve  never  worked  for 
the  newspaper.  They  were  hired  by 
postnet.com  itself,  which  was  set  up  as  a 
separate  corporation  in  the  early  1990s 
and  has  its  own  building,  management, 
and  benefits  package,  he  says. 

“We’re  kind  of  at  a  loss  at  their 
attempt  to  represent  people  who  have 
never  been  part  of  the  St.  Louis  Post- 
Dispatch”  he  says. 

As  the  local  unit  sees  it,  the  paper  is 
simply  trying  to  wrest  power  from  the 
union.  “They  want  to  be  able  to  pay  them 
less  and  not  be  subject  to  the  control  of 
the  contract,”  says  Herb  Goodrich, 
administrative  officer  of  Guild/CWA 
Local  36047. 

And  the  Guild’s  work  isn’t  done  in  Bal¬ 
timore  and  Providence,  where  online  or¬ 
ganizing  issues  are  still  simmering. 

In  Baltimore,  The  Sun  is  appealing  the 
NLRB’s  decision  to  the  4th  U.S.  Circuit 
Court  of  Appeals  in  Richmond,  Va.  A 
hearing  is  set  for  the  week  of  Jan.  22. 

And  in  Proridence,  while  about  15 
online  workers  are  now  part  of  the 
union,  the  Providence  Newspaper  Guild 
is  fighting  on  behalf  of  its  print  members 
whom  it  says  were  asked  to  take  on  new 
duties  of  recording  sound  and  video  for 
the  JoumaF s  Web  site,  projo.com  — 
duties  that  hadn’t  been  negotiated 
with  the  union. 

In  a  letter  to  the  local,  the  company 
denied  it  has  assigned  any  additional 
duties  and  maintained  that  sound  and 
video  work  isn’t  in  the  Guild’s  jurisdic¬ 
tion,  anyway.  The  Guild  responded  by 
filing  an  unfair-labor-practice  charge  two 
weeks  ago.  —  LUCIA  MOSES 
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Electing  to  look  the  other 
way:  Palm  Beach  editors 
had  some  fun  on  the  Web 
as  the  dispute  dragged  on. 
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JOHN  HAGELIN  president 
NAT  GOLDHABER  VICE  PRESIDENT 


wanting  to  find  out  what  was  (still) 
happening.  The  Internet  became  our  new 
civic  weekday  meeting  place. 

This  drawn-out  presidential  shootout 
was  like  the  Y2K  bug  in  reverse:  Even  the 
most  dedicated  Luddite  must  have  been 
tempted  to  log  on  to  get  the  lowdown  on 
what  was  transpiring  in  canvass  rooms  and 
courtrooms  in  Florida. 

Though  a  number  of  local  newspaper 
Web  sites  were  left  in  the  dust  on  Election 
Night  —  as  they  chose  to  concentrate  on 
local  races  while  ceding  the  breaking 
news  of  the  presidential  contest  to  TV  — 
they  jumped  on  the  stoiy  the  following 
morning  and,  like  the  Gore  legal  team, 
wouldn’t  let  go. 


In  homes  and  offices,  for  weeks,  millions 
looked  to  Web  for  all  election  news  all  the  time 

BY  ROBERT  NEUWIRTH 


tile  dysfunction  also  raised  questions  about 
how  to  cover  breaking  news  on  the  Inter¬ 
net.  Among  other  issues,  Web  editors  are 
asking  whether  they  need  to  find  new  ways 
to  get  readers  from  home  pages  to  exactly 
where  the  information  they  want  is  stored 
online,  whether  newspaper  Web  sites 
need  more  staffers  to  handle  big  breaking 
stories,  and  whether  readers  will  now 
expect  wall-to-wall  online  coverage  the 
next  time  a  big  news  story  breaks. 

For  nearly  half  a  century.  Election  Night, 
like  most  other  critical  national  news 
events,  has  been  made  for  TV  —  a  civic  rit¬ 
ual  in  which  tens  of  millions  of  Americans 
tune  in  to  the  major  networks  to  share  the 
experience.  But  in  this  election,  the  net¬ 
works  were  wrong  twice  in  picking  a  win¬ 
ner  in  Florida  and,  as  the  sun  rose  Nov.  8, 
millions  of  people  headed  back  to  work 


As  THEY  COVERED  THE  PRESIDEN- 
tial  election  that  refused  to  die, 
newspaper  Web  sites  moved 
beyond  simply  posting  early 
stories  from  the  print  products. 
Online  editors  continually  added  bells  and 
whistles  to  their  sites  in  an  attempt  to  keep 
the  daily  dose  of  legal  machinations  be¬ 
tween  George  W.  Bush  and  A1  Gore  fresh 
and  ftm,  as  autumn  turned  toward  winter. 

Around  the  nation,  newspaper  Web  sites 
revved  up  chat  rooms,  linked  to  transcripts 
of  court  decisions,  offered  video  and  audio 
clips  of  dueling  press  conferences,  and  even 
engineered  live  discussions  with  reporters. 
Many  racked  up  career  records  for  hits, 
topping  one  million  in  daily  page  views. 

But  the  seemingly  endless  story  of  elec- 


“This  was  a  made-for-the-Web  story,” 
says  Rusty  Coats,  online  editor  of  startrib- 
une.com  (http :  / /www.startribune.com), 
the  Web  site  of  the  Minneapolis  Star  Trib¬ 
une.  “While  TV  is  satisfying  on  Election 
Night,  every  turn  of  the  screw  since  then 
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You  apparently  had  the  fame 
prot^m  many  Palm  Beach  voters 
have  complained  about  In  the  actual 
election,  voters  who  were  tryirtg  to 
choose  Gore  said  they  accid^tally 
chose  Pat  Buchanan. 
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has  demanded  a  kind  of  depth  that  TV  is 
not  good  at.” 

Bernard  Gwertzman,  a  veteran  New  York 
Times  reporter  and  foreign  correspondent 
who  is  now  the  paper’s  Web  editor,  says  the 
election  has  been  exhilarating  but  exhaust¬ 
ing  for  online  staffers.  “I’ve  never  put  in 
this  many  hours  on  a  story,”  he  says,  “and 
I’ve  been  in  this  business  a  long  time.” 

Serving  a  captive  audience  kept  Web  edi¬ 
tors  hopping  and  hungry'  for  content.  Peo¬ 
ple  tend  to  watch  TV  for  news  on  nights 
and  weekends,  when  they’re  at  work,  they 
use  the  Web  —  and  in  this  stoiy'  news 
rarely  broke  in  prime  time.  “People  cannot 
watch  TV  at  work,  but  they  have  the  Inter¬ 
net  on  their  desktop,”  says  Bonnie  Gross, 
executive  producer  of  sun-sentinel.com 
(http://www.sun-sentinel.com),  the  Web 
arm  of  the  South  Florida  Sun-Sentinel  in 
Fort  Lauderdale,  Fla. 

The  New  York  Times,  Gwertzman  says, 
bolstered  its  coverage  through  its  recently 
created  “continuous  news  desk,”  staffed 
by  nine  reporters  and  editors.  “What  has 
changed  from  our  site  a  year  ago  is  that 
we  rely  less  on  the  wires  than  we  did,” 
Gwertzman  says.  “People  get  a  New  York 
Times  product  on  breaking  news  all  times 
of  day  or  night.” 

For  instance,  to  get  material  about  the 
election-related  arguments  before  —  and 
decision  of  —  the  U.S.  Supreme  Court  on¬ 
line  quickly  and  efficiently,  Gwertzman 
assigned  a  staffer  to  interview  Linda 
Greenhouse,  the  Times’  Supreme  Court 
reporter,  so  The  New  York  Times  on  the 
Web  (http://ww'w.nytimes.com)  could 
post  some  of  her  thoughts  on  the  Net  hours 
before  she  filed  her  story  for  the  following 
day’s  paper 

The  Washington  Post’s  Web  site  (http:// 
vmw.washingtonpost.com)  turned  itself 
into  a  political  junkie’s  paradise.  It  added  a 


pre-election  all-time  high.  “The 
remarkable  thing  has  been  the  sustained 
high  lev'el  of  traffic,”  says  Marshall. 

Herald.com  (http://www.herald.com). 

The  Miami  Heralds  Web  site,  reports  that  it 
topped  a  million  page  views  Nov.  26,  the  day 
Florida  Secretary  of  State  Katherine  Harris 
certified  the  election  returns.  DallasNews- 
.com  (http://ww^v^Dallasnews  .com),  the  on¬ 
line  version  of  The  Dallas  Morning  News, 
also  pushed  past  a  million  page  views. 

And  Gwertzman  reports  that  The  New 
York  Times  on  the  Web  hit  a  significant 
milestone:  Not  only  did  it  bust  through  to 
9.6  million  page  views  in  one  day,  but  it 
logged  in  more  than  a  million  different 
visitors  to  its  Web  site  in  a  single  day. 

“This  indicates  a  coming-of-age,” 
Gwertzman  says.  “The  print  paper  sells 
1.2  million  copies,  and  we’re  drawing 
about  that  same  number  of  people.” 


plethora  of  audio  and  video  clips  from 
Democrats  and  Republicans  to  illustrate 
the  political  maneuvering.  It  gave  its 
readers  a  sense  that  they  were  in  the  eye  of 
the  storm  by  offering  live  online  conver¬ 
sations  with  some  of  its  reporters.  And 
Post  media  maven  Howard  Kurtz  penned 
a  daily  column  about  the  press  frenzy. 

Don  Marshall,  spokesman  for  the  paper’s 
interactive  division,  said  traffic  on  wash- 
ingtonpost.com  jumped  177%  from 
October  to  November.  Says  Marshall, 

“Even  if  people  are  sick  about  it,  they 
talk  about  it  everj’  day.” 

Many  online  newspapers  boasted  record 
days  as  the  election  story  unfolded.  At 
washingtonpost.com,  Nov.  8  brought  an  as¬ 
tounding  10.3  million  page  views.  With  the 
exception  of  the  four-day  Thanksgiving 
weekend,  Web  traffic  every  day  since 
Election  Day  has  been  higher  than  the  site’s 


Somewhere  in  the  middle  of  this  Palm  Beach  media  mob,  including  Web  reporters,  a  politico  spins. 
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BUnERFLIES  ARE  FREE 

Many  papers  don’t  have  the  resources  the 
Times  and  The  Washington  Post  threw  at 
the  election  story.  Editors  around  the 
country  single  out  The  Associated  Press  for 
particular  praise,  noting  that  for  both  video 
and  print  stories,  the  wire  service  was  on 
top  of  its  game  in  covering  the  drawn-out 
Bush-Gore  denouement. 

Still,  the  Web  offered  newspapers  a 
chance  to  dramatize  this  technical  and 
sometimes  boring  story  of  punch  cards 
and  chads  —  and  Web  editors  reveled  in 
the  opportunity  to  get  creative. 

Editors  at  sun-sentinel.com  created  an 
interactive  butterfly  ballot,  like  the  one  used 
in  Palm  Beach  County,  Fla.,  offering  visitors 
a  chance  to  see  first-hand  what  the  dispute 
there  was  all  about  by  voting  on  a  scanned- 
in  ballot.  Many  online  newspapers  and 
news  sites  linked  to  the  interactive  ballot  as 
an  excellent  way  of  letting  readers 
decide  for  themselves  whether  the 
ballot  was  misleading. 

In  Minnesota,  startribune.com 

Pran  instant  polls  —  including  a 
snapshot  of  who  readers  think  is 
the  “real  loser”  of  the  election  (Al 
Gore  in  a  75%-to-25%  landslide). 

' '  j  GoPBI.com,  the  Cox  Interactive 
ms  .  ^  Media  Web  site  that  features 
■/■I  articles  from  The  Palm  Beach  Post 
■flES  in  West  Palm  Beach,  received 
9[!^w  1,000  votes  an  hour  on  some  of  its 

online  polls  and  a  new  posting 
minute  on  its  election¬ 


offering  fake  news  headlines  a  la  “Dewey 
Defeats  Truman.” 


with  unique  graphics  and  special  pages.  “Is 
that  something  that  we  need  to  keep  alive?” 
he  asks,  “Will  the  reader  expect  that  — 
whatever  the  next  big  story’  is  —  we’ll  have 
this  modular  presentation?” 

At  DallasNews.com,  which  covered  the 
election  vv’ith  dispatches  from  the  AP,  early 
news  feeds  from  Dallas  Morning Neu's  re¬ 
porters,  and  links  to  video  clips  culled  by 
its  sibling  TV  station  in  Dallas,  Site  Man¬ 
ager  Gerry’  Barker  remarks  that  the  story 
could  have  been  even  fresher  if  the  Web 
site  had  the  ability  to  report  the  news  in 
addition  to  rewriting  it.  “Hav’ing  our  ow’n 
reporter  would  be  very  nice,”  he  says. 

Even  at  washingtonpost.com,  which  had 
its  ow’n  reporters,  producers,  and  photog¬ 
raphers  working  the  election  story.  Execu¬ 
tive  Editor  Douglas  Feaver  is  rethinking 
how  the  site  has  used  audio  and  v’ideo  clips. 
Though  its  online  video  and  audio  feeds 
were  popular,  Feaver  says  they  are  difficult 
to  package  for  readers  because  they  take  up 
huge  amounts  of  memory’  and  require  time 
to  download.  “Two  minutes  is  really  the 
maximum  for  an  Internet  experience,” 
Feaver  says.  “Interactive  isn’t  TV  yet.” 

That  editors  are  still  asking  these  ques¬ 
tions,  he  says,  is  part  of  w  hat  makes  the 
Web  exciting.  “Every  body’s  inventing  this 
medium  as  we  go  along,”  Feaver  says. 

As  Web  editors  revel  in  tbe  traffic  and 
buzz  generated  by  the  Election  Day  story. 
Coats  sounds  a  cautionary  note.  His  site 
posted  audio  clips  about  the  election  — 
and  found  they  drew  just  one-third  as 
many  listeners  as  the  site’s  continual  top 
draw’:  the  tape  of  the  weekly  press  confer¬ 
ence  by  Minnesota  Vikings  football  coach 
Denny  Green.  With  a  bitterly  contested 
presidential  election  being  battled  out  in 
the  courts.  Coats  had  to  remind  himself 
that  football  “will  always  be  the  most 
popular  multimedia  item  on  our  site."  II 


BUSH  ANB  GORE  NO  VIKINGS 

Even  as  Web  editors  express  satisfaction 
that  people  are  looking  to  online  newspapers 
for  information  on  breaking  stories,  John  J. 
Jordan,  content  manager  of  The  News  £5?  Ob¬ 
server's,  site  (http://www.news  observ’er.com) 
in  Raleigh,  N.C.,  sees  some  tough  issues  fac¬ 
ing  them.  “We’re  constantly  in  a  battle  with 
technology,”  he  says,  noting  that  when  his 
Web  site  wants  to  feature  charts  or  graphics, 
it  has  to  create  them  itself.  “Typically,  we 
have  to  write  the  programs  from  scratch. 
We’re  hand-coding  HTML  [hypertext 
markup  language].  This  limits  our  ability’  to 
work  quickly.”  Jordan  adds  that  his  one  pro¬ 
grammer  was  busy  through  the  night  creat¬ 
ing  the  form  in  which  the  Web  site  could 
report  complete  local  and  national  election 
results  —  and  thus  was  not  free  to  take  on 
other  assignments. 

Also,  Web  editors  fret  that  although  they 
may  have  massive  amounts  of  content  on 
their  sites,  readers  may  not  know  how'  to 
navigate  from  page  to  page  to  get  to  what 
they  want  or  need  to  know’. 

For  example,  Jim  Van  Nostrand,  nation¬ 
al  news  editor  of  KnightRidder.com,  ques¬ 
tions  whether  the  current  method  of 
indexing  stories  —  running  a  scroll  of 
headlines  down  a  page  —  is  effective  in 
guiding  the  typical  Web  user  to  the  article 
he  or  she  wants.  “We  know  that  the  majori¬ 
ty  of  our  readers  read  our  Web  sites  at 
work,”  Van  Nostrand  says,  “I  don’t  think 
they  are  ever  going  to  have  the  time  to  get 
down  to  the  15th  headline.” 

At  Minneapolis’  startribune.com.  Editor 
Coats  says  the  mad  dash  to  create  election 
packages  may  have  changed  people’s  expec¬ 
tations  of  their  newspaper  Web  sites.  Most 
Web  sites  created  special  election  packages 


every 

related  discussion  groups. 

GoPBI.com  also  decided  to  let 
tbe  Web’s  irreverent  tone  come  out 
on  its  site,  allowing  readers  to  post 
their  own  humorous  bumper 
stickers  —  “Palm  Beach  County: 

So  nice,  w'e  let  you  vote  twice”  was 
one  of  the  suggestions  —  and 
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It  may  be  via  mobile  phone.  It  may  be  via  PDA. 

It  may  be  via  e-book  reader.  It  may  be  via  laptop. 

But  forget  about  the  gizmos:  What’s  being  delivered? 

Palm  Pilot,  3)  an  e-book  read- _ 

er,  4)  an  MP3  player,  and  5)  a  km 
laptop  computer?  That’s  not 
likely.  Instead,  some  technolo- 
g>’  futurists  tell  us,  these  de-  |  H 
vices  likely  will  merge,  with  [  ” 

each  taking  on  similar  func-  4 


portable  computing  unit  —  with  its  screen 
big  enough  to  be  a  reading  device  for  news 
consumption  and  an  earpiece  used  for  mak¬ 
ing  voice  wireless  calls  and  listening  to  audio 
content.  Others  will  opt  for  the  larger  format 


ONE  REASON  I  ENJOY  MY  WORK  IS 
that  I  get  to  gaze  into  the 
future  of  media.  The  view'  can 
be  hazv',  and  what  I  see  often 
turns  out  to  be  a  mirage.  But  it’s  fun  (and 
useful)  to  look,  anvway. 

Technologv'  has  been  changing  the  media 
world  quite  rapidly  recently.  While  the  -- 
wired  Web  has  been  around  for  several  n 
years,  other  forms  of  media,  most 
notably  wireless,  are  coming  on  strong.  1 
So  let’s  take  a  look  at  where  technologv'  | 
is  taking  us  and  how  it  will  impact  new's 
publishers.  ' 


Wireless 

Muitimedi 


ttsc:  doing  far  more  than  reading  books). 
iS'jr"  E-readers,  as  they  take  on  more 
“  capabilities,  could  eliminate  the 
need  for  many  of  us  to  carrv'  laptop 
computers  when  we  travel. 
Teen-agers  increasingly  will  carry  small 
wireless  devices  such  as  the  Cybiko 
(http://w'W'w.cybiko.com/index_2.asp),  a 
popular  handheld  computer  that  allows 
users  of  the  device  w'ho  are  physically  near 
each  other  to  communicate  —  the  21st- 
centurv'  version  of  trading  notes  in  class. 

The  type  of  device  one  chooses  will 
depend  on  many  factors,  including  sex.  In  a 
recent  conversation  with  Patsy  Warmack, 
an  executive  with  Wireless  Multimedia 
Solutions  (http.V/www.wTns-co.com)  who 
spends  part  of  her  time  dreaming  up  how 
wireless  devices  will  be  used  by  future 
consumers,  she  suggested  that  women  w'ho 


uncommon  to  hnd  one  carrv'ing  a  mo¬ 
bile  phone,  which  might  have  wireless  i 
Web  access  and  be  capable  of  receiving  “ 
e-mail;  a  personal  digital  assistant  (PDA), 
such  as  a  Palm  Pilot  or  a  Handspring 
Visor;  and  perhaps  a  digital  audio  player. 

Coming  on  strong  in  coming  years  will 
be  larger  portable  devices  such  as  e-book 
readers,  which  will  take  on  some  of  the  tasks 
currently  performed  by  phones  and  PDAs. 
They’ll  have  your  personal  address  book  and 
calendar;  they’ll  be  used  for  reading  new's 
reports  and  periodical  subscriptions;  and 
they’ll  be  able  to  play  music  and  voice  audio 
(MP3  files),  surf  the  Web,  as  well  as  send  and 
receive  e-mail. 

So  does  tbe  future  mean  that  we’ll  all  be 
lugging  around  with  us  1)  a  phone,  2)  a 


tionality.  A  future-generation  phone  will  be 
able  to  do  what  a  PDA  can  do;  a  PDA  will 
be  capable  of  making  voice  calls,  plus  be  a 
wireless  reading  and  listening  device  for 
new's,  books,  music,  etc.;  and  an  e-book 
reader  will  do  all  of  that,  but  sport  a  larger 
screen  that  makes  the  news-reading 
experience  closer  to  that  of  paper. 


Different  strokes 

As  the  old  saying  goes,  different  strokes  for 
different  folks.  Rather  than  carry  multiple 
devices,  many  of  us  will  select  a  favored 
wireless  media  device.  Some  will  choose  a 
PDA,  such  as  a  Palm  Pilot,  to  be  their  main 
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_  computer,  and  my  awareness  of 

a  breaking  news  stoiy-  often  is 
an  e-mail  alert  from  CNN.com, 
a  free  service  I've  requested.  The 
alerts  contain  a  single  headline 
and  a  suggestion  to  read  more 
at  the  CNN.com  Web  site. 

'  Already  today,  many  wireless- 

_ I  device  early  adopters  learn 

, , about  big  news  first  via  their 
^  mobile  phones  or  PDAs. 

In  a  wired  and  wireless 

ST  world,  the  competition  betw'een 

■**t  news  providers  will  be  to  reach 
- — the  consumer  whether  □ — 

he’s  sitting  at  a  computer  or  away  from  ^ 

home  or  office  hut  “connected”  to  the 
world  via  wireless  connection.  Every-  1 
one  —  from  newspapers  to  TV  stations  j 
to  cable  networks  to  wireless  news  op-  |  mm 
erations  —  will  seek  to  be  the  first  to  | 

reach  consumers  with  hot  news  wher-  ,  j  nj 
ever  they  may  be.  Once  reached,  a  j 
consumer  can  be  directed  to  a  Web 
site  or  wireless  news  service  for  the  full  '  xs  i 
story.  It’s  being  first  with  the  news  that  ' 
publishers  need  to  work  on,  for  this  i 
will  be  what  drives  users  to 
consume  more  than  the  headlines. 


Carlson  remains  optimistic  that  auto¬ 
mated  text-to-speech  technology  will 
soon  advance  to  make  audio  news 
content  an  inexpensive  proposition.  But, 
he  notes,  five  years  ago  he  was  predicting 
that  w  e’d  all  be  talking  to  our  computers 
now  instead  of  typing. 

News  content  for  the  wireless-device  set 
also  will  be  more  personalized.  Portable- 
device  users  will  want  news  content 
specific  to  their  interests,  and  specific  to 
their  physical  location.  Carlson  thinks  that 
wireless  devices’  soon-to-come  abilitj-  to 
know'  where  their  ow'ners  are  physically 
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carry  purses  are  more  likely  to  be  willing  to 
cariy  larger  devices  than  men.  A  PDA  that 
doubles  as  a  phone  needn’t  be  held  up  to 
the  user’s  ear,  as  an  earpiece  with  a  built-in 
microphone  could  be  used.  Warmack 
suggests  that  such  earpieces  could  even  be 
disguised  as  earrings. 


You  can  be  first 

What’s  this  got  to  do  with  news?  Increas¬ 
ingly,  our  favored  portable  devices  will  be 
how  we  first  learn  about  what’s  important  to 
us:  not  newspapers,  not  TV,  and  not  radio. 
News  publishers  need  to  recognize  this  and 
start  delivering  their  content  to  the  devices 
that  tomorrow'’s  consumers  will  come  to 
depend  on.  Soon,  many  people  will  first 
learn  about  a  major  headline  story  via  their 
wireless  device  of  choice. 

This  is  particularly  relevant  to  newspaper 
publishers,  because  this  trend  puts  them  on 
an  equal  footing  with  traditional  broadcast 
media  as  they  seek  to  be  the  first  to  deliver 
breaking  news  or  personalized  news  that  a 
particular  consumer  cares  about. 

I  spend  a  lot  of  time  working  at  my 
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located  at  any  time  will  be  a  profound 
change.  Content  can  become  more  special 
ized  and  therefore  more  valuable  to  the 
individual  with  location  capabilitv’. 


In  the  scenario  we’re  painting  here, 
headlines  often  will  be  delivered  m  an  audio 
format.  Audio  is  less  important  on  the  wired 
Web,  which  is  dominated  by  text,  than  on 
wireless  devices.  The  next  generation  of 
small-screen  devices  such  as  mobile  phones, 
PDAs,  or  Cv'bikos  should  be  w'ell  suited  for 
audio  content,  so  news  publishers  need  to 
think  about  providing  succinct  audio. 

David  Carlson,  an  online  news  visionary 

_ and  director  of  the  Interactive 

-  Media  Lab  at  the  University  of 

Florida  at  Gainesville’s  jour- 
_  nalism  school,  predicts  that 

■  periodicals  of  the  future  will 

have  an  audio  option  for 
readers.  News  publishers  will 
need  to  offer  both  te.xt  and  au- 
i  dio,  he  says,  because  portable- 
device  users  will  want  to  listen 
1  to  news  content  while  driving. 
There’s  no  reason  in  a  wireless- 
■b..iT  Internet  world  for  newspapers 

to  cede  audio  new's  to  the  radio 
^  industry. 


It’s  the  content,  stupid! 

In  the  end,  all  this  talk  about  what 
technologv'  people  will  use  in  the  future  to 
consume  news  gets  away  from  the  more 
important  issue:  What  will  the  news  and 
content  that  publishers  produce  look  like, 
and  how  might  it  be  different  from  what  we 
have  today?  While  it’s  fun  (and  useful  from  a 
strategic  planning  perspective)  to  tiy  to  look 
ahead  and  divine  how'  tomorrow’s  readers 
will  interact  with  our  content,  the  quality  of 
the  content  and  its  usefulness  in  people’s 
lives  is  of  greater  importance. 

Says  Andrew'  Nachison,  director  of  the 
New  Media  Center  at  the  American  Press 
Institute:  “Obviously,  there’s  a  lot  of  interest 
in  wireless  these  days.  I’d  like  to  see  a  similar 
level  of  interest  in  brilliant  wiiting,  report¬ 
ing,  and  analj'sis.  Deliver  me  information 
however  you  w  ant.  Wires  not  required.  Fine. 
Now  forget  about  the  gizmo  for  a  moment. 
What’s  being  delivered?”  i 
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Retooling  the  good 
old  search  engine 

The  next  generation  boldly  goes  everywhere  you  want, 
fired  not  only  by  keywords  but  by  key  passages  as  well 


Don’t  search  engines  make 
you  crazy? 

Some  are  so  wishy-washy 
that  they  give  you  tens  of 
thousands  of  possible  hits  for  every  search 
word  you  enter,  most  not  even  close  to  the 
mark.  Others  are  so  literal  that  they  never 
find  anything  you’re  seeking. 

Net  search  technology  that  used  to 
seem  so  enlightened  at  the  beginning  of 
the  Web  culture  only  a  decade  ago  now 


has  devolved  into  the  digital  equivalent 
of  the  crankv'  bureaucrat,  appearing  more 
interested  in  responses  than  solutions.  It 
is  time  for  the  next  generation  of  search 
tools.  We  need  search  engines  that  go 
beyond  mere  keywords  and  phrases. 

FindSame  is  an  interesting  new 
search  engine  that  allows  you  to  search 
for  documents  using  large  pieces  of  text 
rather  than  keywords.  It  treats  your 
search  query,  in  other  words,  as  an  entire 
document  and  returns  a  list  of  articles 
and  sites  that  contain  any  fragment  of 
that  document  that  is  longer  than  a  line 
of  text.  You  also  can  enter  the  uniform  re¬ 


source  locator  (URL)  of  a  document  and 
FindSame  will  list  pages  that  contain  at 
least  a  few'  sentences  that  appear  on  that 
page. 

So,  as  the  site  says  in  an  online  exam¬ 
ple,  if  you  ask  FindSame  to  search  with 
the  text  of  the  Gettysburg  Address  as  its 
guide,  you  will  find  documents  contain¬ 
ing  phrases  such  as  “fourscore  and  seven 
years  ago”  and  “government  of  the  peo¬ 
ple,  by  the  people,  for  the  people  shall 


not  perish  from  the  earth.”  But  you  will 
not  have  to  plow  through  every  docu- 
1  ment  that  simply  contains  the  words  “civ¬ 
il  war,”  “Gettysburg,”  and  “government.” 

What  would  a  reporter  or  editor  use 
i  something  like  this  for?  FindSame  is 
■  ideal  for: 

•  Discovering  plagiarism  in  a  report. 

•  Determining  if  you  have  the  most 
i  recent  version  of  a  given  document. 

i  •  Tracking  how  selected  press  releases 
or  speeches  are  being  quoted  online. 

•  Finding  songs,  stories,  and  poems 
I  when  you  know  only  a  line  or  two. 

To  use  this  tool,  enter  http://www 


page  provides  you  with  two  data-entry 
boxes,  one  meant  for  an  URL,  the  other 
meant  for  a  section  of  text.  In  either  box, 
you  can  type  or  paste  text. 

Or,  if  the  document  you  want  to  use 
as  your  search  text  already  exists 
elsewhere  on  your  hard  disk,  consider 
the  “Upload  a  File”  link  on  the 
introductory  page.  A  subsequent  screen 
will  prompt  you  to  enter  a  file  name 
with  its  pathway  or  use  the  “Browse” 
button  to  navigate  to  your  file.  FindSame 
currently  supports  ASCII  text  as  well  as 
documents  saved  in  the  formats  used 
by  Microsoft  Word,  Microsoft  Excel, 
Microsoft  PowerPoint,  Lotus  1-2-3,  and 
Lotus  Freelance. 

The  search  results  page  shows  your 
query  with  hyperlinked  “regions”  of  text 
that  match  parts  of  other  documents. 

The  second  part  of  the  results  shows  a  list 
of  URLs  that  match  part  of  your  docu¬ 
ment.  You  also  can  click  “Side-by-Side”  to 
compare  the  matching  document  to 
your  submission,  or  click  the  URL  to 
go  directly  to  the  matching  text. 

Other  considerations  in  using 
FindSame  for  your  writing  and 
editing: 

If  you’re  using  Microsoft  Word 
2000,  you  can  install  a  component 
that  adds  a  FindSame  command  bar 
to  the  software.  This  allows  direct 
submission  of  Word  documents  or 
selected  sections  of  them  to  the 
FindSame  search  engine,  with  the 
results  presented  in  Internet 
Explorer  5.  To  do  this,  click  the 
“Search  Directly  from  MS  Word” 
button  on  the  FindSame  introductory 
page  and  follow  the  resulting  links  to 
the  self-installing  file. 

The  site  also  has  browser 
buttons.  These  let  you  search 
for  pages  sharing  the  text  with  the  page 
you  are  browsing.  They  use  JavaScript 
and  work  with  both  Netscape  and 
Internet  Explorer  browsers.  To  check  it 
out,  click  the  “Add  FindSame  Shortcuts” 
link  on  the  introductory  screen. 

Still  unsure  how  FindSame  works? 
See  the  collection  of  hyperlinked 
examples  at  the  bottom  of  the  introduc¬ 
tory  screen,  illustrating  how  to  use  the 
search  engine  to  find  things  such  as 
outdated  vaccination  recommendations, 
copies  of  a  particular  Stephen  King 
novel,  and  jokes  attributed  to  comedian 
Steven  Wright.  11 
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E&P’s  Interne 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists  ^ 

Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 
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me  HELP 

With  a  familial  touch, 
Knights  built  a  shining 
foundation  to  armor 
the  press  worldwide 

BY  KEN  LIEBESKIND 

Fifty  yf^rs  ago  —  on 
Dec.  29,  1950,  in 

Akron,  Ohio  —  the 
Knight  Foundation 
was  created  by  brothers  John  S. 
and  James  L.  Knight  to  protect 
journalism’s  role  in  a  democratic 
society. 

Today,  the  John  S.  and  James  L.  Knight 
Foundation,  now  based  in  Miami,  continues 
to  pursue  that  mission.  It  has  given  out 
nearly  $153  million  to  support  journalism 
over  its  history,  approved  nearly  $22  mil¬ 
lion  in  new  grants  last  year,  and  supports 
more  than  60  journalism  education  pro¬ 
grams  and  news  organizations  w'orldwide. 

The  programs  enable  professional  journal¬ 
ists  to  enhance  their  careers  and  students  to 
learn  the  trade.  The  organizations  train  jour¬ 
nalists  around  the  world  and  work  to  protect 
them  from  abuses  as  they  pursue  news. 

“We  are  the  leading  funder  of  midcareer 
and  other  university-based  journalism  pro¬ 
grams,”  says  Hodding  Carter  III,  president 
and  CEO  of  the  foundation,  who  is  a  former 
assistant  secretary  of  state  under  President 
Jimmy  Carter  and  a  Knight  professor  of 
public-affairs  reporting  at  the  University  o 

of  Maryland.  ^ 

The  foundation  has  launched  16  programs  | 
for  practicing  journalists  in  particular  areas  > 

of  expertise  at  universities  nationwide.  z 

Among  them  is  a  professorship  in  journal-  ^ 
ism  technologies  and  the  democratic  process  5 
at  the  University  of  Florida,  where  Mindy 
McAdams,  the  Knight  chair  professor  and  a  § 
former  Web  strategist  and  content  developer,  5 
teaches  graduate  and  undergraduate  courses  i 
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The  journalistic 
legacy  of  John  S. 
(left)  and  Jarnes  L. 
Knight  is  as  fresh  as 
today’s  news-,  thanks 
to  the  foundation 
they  created. 


As  a  Knight  fellow  in  1994,  Carole  Brennan,  Boston  Mayor  Tom 
Menino’s  press  secretary,  taught  journalism  in  Moldova. 


in  online  journalism.  “Most  colleges 
teach  online  journalism, 
but  I  teach  the  advanced  labs,” 

McAdams  says.  “You  have  to  know 
how  to  hand-code  HTML  before 
you  set  foot  in  the  door.  We’re 
focused  on  production  and  how  you 
add  things  that  aren’t  text  to  a  story, 
like  audio  and  video  interactive 
maps.”  She  also  teaches  about  writ¬ 
ing  and  reporting  for  the  Web.  The 
Knight  Foundation  endowed  $1.5 
million  to  the  school  to  cover 
McAdams’  professorship  and  the 
necessary  hardware  and  software. 

The  foundation’s  global  efforts  are 
perhaps  even  more  remarkable. 

Since  1993,  it  has  supported  the 
International  Center  for  Journalism  (ICFJ) 
in  Washington,  which  sends  American  jour¬ 
nalists  abroad  and  funds  media  centers  “to 
help  countries  in 
transition,  where 
[independent]  media 
didn’t  exist  before,” 
says  Vjollca  Mici, 
deputy  director  of 
ICFJ.  About  130 
American  journalists 
have  traveled  to  East¬ 
ern  Europe,  Latin 
America,  Asia,  and 
Africa  to  train  foreign 
journalists,  Mici  says. 

Carole  Brennan,  who  early  this  year  be¬ 
came  press  secretary  to  Boston  Mayor  Tom 
Menino,  spent  much  of  her  more  than  20- 
year  career  abroad.  In  1994,  she  worked  in 
Moldova,  a  republic  in  the  former  Soviet 
Union.  She  traveled  there  through  ICFJ  as  a 
Knight  fellow  and  spent  eight  months  teach¬ 
ing  journalism  at  the  University  of  Moldova 
and  establishing  a  center  for  media  educa¬ 
tion.  She  spoke  only  English,  but  found  a 
local  translator,  who,  she  says,  now  runs  the 
media  center.  “I  had  an  impact.  We  opened 
the  minds  of  people  who  practice  journalism 
there  to  alternatives,”  she  says.  Soviet-style 
communist  journalism  was  far  different 
from  American,  with  reporters  using 
themselves  as  sources  in  stories  because 
they  were  distrustful  of  others.  Brennan 


taught  them  about  attribution  and  multi¬ 
source  journalism,  which,  she  says,  was  “a 
leap  of  faith”  for  them. 

The  Knight  Foundation  supports  Ameri¬ 
can  journalists  abroad  who  train  foreign 
journalists,  and  it  supports  the  protection  of 
foreign  newspeople  from  the  abuses  they  suf¬ 
fer.  For  the  past  five  years,  it  has  funded  the 
Committee  to  Protect  Journalists,  a  New 
York-based  nonprofit  organization  founded 
in  1981  that  monitors  and  fights  abuses 
against  the  press.  Last  year,  it  issued  a  grant 
of  $650,000  to  support  CPJ. 

Ann  Cooper,  executive  director  of  CPJ, 


From  their  roots  at  a  midsize  paper  in 
Akron,  Ohio,  the  Knight  brothers  rose 
to  prominence,  becoming  towering 
figures  of  American  journalism. 

The  legacy  began  in  1903,  when  their 
father,  C.L.  Knight,  bought  the  Akron  Bea¬ 
con  Journal.  John  S.,  who  died  in  1981, 
would  spend  67  years  there,  as  a  reporter, 
editor,  and  editor  emeritus.  Younger  brother 
James  L,  who  died  in  1991,  started  at  the 
Journal,  but  made  his  mark  in  Miami, 
where  he  became  secretary-treasurer  of 
The  Miami  Herald  after  the  family  ac¬ 
quired  it  in  1937.  John  was  the  writer  and 
editor,  who  won  the  Pulitzer  Prize  in  1968 


says  the  organization  receives 
money  from  Knight  each  Febru¬ 
ary,  adding,  “it’s  our  biggest  hin¬ 
der.”  She  says  CPJ  has  a  mandate 
to  defend  press  freedom  around 
the  world,  which  it  does  by 
documenting  attacks  on  jour¬ 
nalists  and  publicizing  them.  She 
says  there  are  600  cases  a  year, 
which  range  from  assassinations 
to  imprisonment  to  bureaucratic 
efforts,  such  as  putting  pressure 
on  the  media  through  taxation 
or  cutting  off  the  supply  of 
newsprint.  The  worst  cases  are 
in  Africa,  but  they  also  occur  in 
Eastern  Europe,  the  Middle  East, 
and  South  America,  Cooper  says. 

A  recent  case  the  organization  pursued 
concerned  Nadire  Mater,  a  Turkish  journal¬ 
ist  who  published  soldiers’  accounts  of  the 
fighting  against  Kurdish  insurgents.  “She 
was  charged  with  insulting  the  military  and 
could  have  gone  to  jail  for  12  years,”  Cooper 
says.  But  CPJ  stuck  with  her,  sending  Peter 
Arnett,  the  former  CNN  correspondent 
who  is  a  CPJ  board  member,  to  her  trial. 

She  was  acquitted,  which  Cooper  calls  “a 
break  in  the  pattern  we’ve  seen  in  Turkey.” 
Thanks  to  CPJ  —  and  the  Knight  Founda¬ 
tion  —  Mater  is  in  Turkey  now,  working 
for  a  press  agency.  11 


for  “Editor’s  Notebook,”  a  column  he  wrote 
for  nearly  40  years.  James  was  the  busi¬ 
ness  tycoon,  who  purchased  The  Charlotte 
Observer  in  1954,  among  other  papers. 

When  Knight  Newspapers  merged  with 
Bidder  Publications  to  form  Knight  Bidder 
in  1974,  John  became  editorial  chairman 
and  director  while  James  was  named 
president  and  CEO. 

With  assets  of  $9,047,  the  family 
started  the  Knight  Foundation  in  1950. 
When  the  brothers  died,  they  left  more 
than  $400  million  to  the  foundation, 
which  continues  to  be  a  major  benefactor 
of  journalism  today.  —  Ken  Uebeskind 


Hodding  Carter  III: 
Keeper  of  the  Knight 
Foundation  flame 


Benefactor  Knight  brothers  set  high  marks 
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the  “newspaper  advertising  share  of  mar¬ 
ket  to  continue  to  slip  locally  while  gain¬ 
ing  nationally.” 

Newspaper  ad  spending  will  be  “strong, 
though  softer”;  classified  will  slow,  al¬ 
though  recruitment  will  remain  strong; 
and  retail  growth  will  be  below’  2%  in 
2001,  predicted  Groves,  chief  operating 
officer  and  chief  economist  at  the  Bethes- 
da,  Md.-based  Barry  Group,  a  newspaper 
consultant.  Groves  forecast  national  ad 
growth  of  15.2%  this  year  and  12.1%  next 
year;  retail  ad  growth  of  2.1%  this  year  and 
1..9%  next  year;  and  classified  ad  growth 
of  5.4%  this  year  and  5.9%  next  year. 

In  an  interview  with  E&P,  Groves 
warned  that  many  newspapers  risk 
further  losses  of  retail  and  classified  ads, 
particularly  recruitment  ads  for  low-end 
jobs,  to  radio  and  other  media  if  they 
continue  to  balk  at  investing  in  staff  train¬ 
ing  and  marketing  infrastructure. 

John  Perriss,  chairman  and  CEO  of 
Zenith  Media  Worldwide,  predicted  ad 
spending  “consolidation”  after  its  recent 
“extraordinaiy  ”  growth.  He  added, 
“Slowdown  would  be  an  overstatement.” 


Newspaper  forecast:  National  strong  and  retail  weak 


BY  JOE  NICHOLSON 

After  this  year’s  robust  ad  spending  growth, 
next  year’s  ad  spending  growth  will  be  more 
moderate,  forecasters  say. 

For  newspapers,  ad  spending  growth  will  contin¬ 
ue  to  have  the  same  strengths  and  weaknesses: 
national  will  be  strong,  retail  will  lag,  and  classified  will  be  mixed. 

The  dean  of  prognosticators,  Robert  J.  Coen  of  New  York-based 
Universal  McCann,  suggested  advertising  has  taken  on  increased 

business  importance.  9.8%  in  comparison  with  20 

“We  expect  advertising  to  outpace  the  I  a  7-4%  rate  of  growth  in 
economy  in  most  years  of  [the  21st]  cen-  i  the  economy, 
tury  as  technology,  the  Internet,  and  the  ;  Coen  said  2001  nation- 
general  increase  in  the  automation  of  ;  al  advertising  will  rise  7%  15 
business  and  marketing  make  for  growing  |  in  newspapers,  which  ex¬ 
importance  for  advertising’s  role  in  mass  ;  ceeds  his  forecasts  for  ra- 
persuasion,”  said  Coen,  who  has  issued  i  dio  and  magazine  as  well 

forecasts  for  more  than  |  as  spot,  syndicated,  and  JQ 
'  V  50  years.  In  2000,  he  network  TV.  Coen  also 

^  I  estimated  U.S.  adver-  predicted  continued 

Afe  J  tising  grew  at  the  “ex-  |  “sluggish”  performance  in 

"**6*  i  ceptional”  rate  of  i  all  media  in  2001  for  lo-  cj 

1  4*'-  '  “VVe  expect  ,k 

which  represents  the 

y  advertising  to  bulk  of  newspaper 

outpace  the  “tiewspaper  fore-  ® 

economy  in  caster  Miles  E.  Source:  Miles  E.  Groves 

'  ,,  Groves  foresees  a  “soft  landing  in 

J  2001  with  nominal  GDP  [gross  do-  in 

_ ROBERT  J  COEN  product]  growth  in  the  5.5%  C( 

Univtersal  McCann  to  5.7%  range”  and  said  he  expected  Pt 


NAFIONAL 

15.2% 


Newspaper 
Ad  Growth 
12.1%  Forecast 


CLASSIFIED 
n  no/  5.9% 


RETAIL 
2.1%  1.9% 


NAA’s  Nice  envisions  nearly  $600  million 

BY  JOE  NICHOLSON 


end  of  2001  to  reach  an  annual 
figure  approaching  $600 
million. 

NAAs  Nice  subsidiary  has 
signed  up  1,150  newspapers  as 


system  participants.  It  anticipates 
increasing  its  annual  sales  by 

I  adding  to  tbe  $300  million  it 
now  handles  with  its  traditional 
planning  and  back-end  process- 


The  Web-based  ad-placement 
service  of  tbe  Newspaper  Associa¬ 
tion  of  America  (NAA)  will  be 
launched  Jan.  8  and  expects  sales  at  the 
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ing  house  for  ad  insertion,  tear-sheet  collec¬ 
tion,  and  invoice  service. 

Vienna,  Va.-hased  NICC  plans  to  adver¬ 
tise  its  new  Weh-hased  system  in 
monthly  PressiiTTie  as  well  as  at  industry 
conventions,  including  several  sponsored 
hy  NAA.  It  has  also  been  promoting  the  sys¬ 
tem  with  weekly  e-mail  messages  to  news¬ 
paper  publishers  and  ad  directors. 

NICC,  a  name  with  origins  as  an 
acronym  for  Newspaper  Industry 
Communications  Center,  has  been  held 
up  by  a  series  of  delays  while  the  system 
model  was  upgraded. 

“Our  first  advertising  on  NICC  beginning 
in  January  will  be  a  retail  drug  chain.  We 
will  also  have  an  apparel  manufacturer  in 
the  first  quarter,  as  well  as  a  retail  store 
holding  group,”  said  M.  Blake  Barker,  NICC 
president  and  general  manager.  The  system 
will  be  free  for  those  placing  ads;  newspa¬ 
pers  will  pay  NICC  1%  of  the  value  of  an  ad 
or  $75,  whichever  is  less. 

NICC  has  retained  Albany,  N.Y.-based 
Vertis,  a  print  planning  and  placement 
agency,  to  provide  software  that  enables  ad¬ 


vertisers  to  plan  a  campaign  by  accessing 
profiles  of  participating  newspapers.  Some 
500  papers  have  completed  profiles;  Barker 
called  obtaining  profiles  from  the  remain¬ 
ing  650  papers  his  “biggest  concern.” 

NICC  plans  to  call  — - 

its  Web  ad-placement  _  ”  *’1 

service  eio,  an 
acronym  for  electron¬ 
ic  insertion  order. 

The  Newspaper  Na¬ 
tional  Network,  anoth¬ 
er  NAA  subsidiary  and 
one  of  Nice’s  biggest 
customers,  is  expected 
to  switch  from  the  tra¬ 
ditional  service  to  eio 
by  2002,  said  Barker. 

Barker  declined 
comment  on  NICC’s 
financing  as  well  as  on 
published  reports  that 
NICC  had  spent  more 
than  $5  million  by  mid- 
2000  and  had  received 
a  $12-million  line  of 
bank  credit  to  pay  off 
the  initial  $5-million 
investment  and  provide 


for  both  operations  and  development. 

“We  hope  to  be  at  a  break-even  EBITDA 
rate  at  the  end  of 2001,”  said  Barker.  “We 
will  certainly  be  in  the  black  in  2002.”  The 
traditional  NICC  sys- 
tern  will  be  phased 
out,  he  added,  when 
all  of  its  business  has 
been  moved  onto  the 
Web-based  system, 
probably  in  2002.  11 


M.  Blake  Barker,  NICC  chief, 
has  big  plans  for  eio. 


Belo’s  world: 
Sell,  sell,  sell 

Interactive  unit  profitability  the 
point  of  two-pronged  approach 


THE  BEST  OF  THE  BEST  FOR  2000 


Suburban  Newspapers  of  America  congratulates  these  award-winning  professionals. 
They  were  recognized  as  top  leaders  in  the  suburban  newspaper  industry  for  2000. 


ADVERTISING  DIRECTOR  OF  THE  YEAR 


CLASSUTED  MANAGER  OF  THE  YEAR 


BY  LUCIA  MOSES 

Dallas  Morning  News  parent 

Belo  is  adding  online  sales  staff  and 
training  its  TV  and  print  salespeo¬ 
ple  to  sell  its  Web  sites  as  it  aims  to  signifi¬ 
cantly  boost  Belo  Interactive  revenue  and 
move  the  Net  unit  closer  to  profitability. 

By  the  end  of 200l’s  first  quarter,  Belo 
plans  to  have  some  100  online  sales  staffers, 
about  three  times  its  2000  number. 

Belo  Interactive  is  expected  to  generate 
$10  million  to  $11  million  in  revenue  this 
year  and  incur  expenses  of  about  $28.5 
million,  not  including  about  $8  million 
in  advertising  expense  accounted  for 
elsewhere  in  the  company. 

Elsewhere  in  the  online  world,  Double- 
Click  has  become  the  third  Web  ad  firm 
to  announce  layoffs  in  recent  months.  The 
New  York  Times  reported  last  week. 
Doubleclick  said  it  would  lay  off  150 
employees,  about  7%  of  its  staff.  Similar 
cost-cutting  moves  were  made  previously 
by  24/7  Media  and  Engage  Inc.  11 


Tim  Cottrill 

The  Community  Press 
Cincinnati.  Ohio 


Andrea  Raines 

Suburban  Journals  of  Greater  St.  Louis 
Saint  Louis.  Missouri 


Suburban  Newspapers  of  America 

America’s  Best  Read  Newspapers  in  America's  Best  Markets 
Representing  2,000  newspapers  in  North  America 

The  Suburban  Classified  Advertising  Network  (SCAN)  Sponsored  this  year's  contest.  To  leam 
more  about  membership  in  SNA  or  to  participate  in  the  SCAN  network,  call  Nancy  Lane, 
Executive  Director  at  (610)  361-9234.  www.suburban-news.org 
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MARKETING  &  SALES 


‘Market  Guide,’  and  the  Livin’  Index  is  easy 


T&P’  research  bible  is  back, 
chock-full  of  key  U.S.  data 

BY  DREW  HOLLAND 

AYBE  IT’S  THE  ALLURE  OF  ALL 

those  swinging  chads,  but 
Tallahassee,  Fla.,  skyrocketed 
from  64th  place  into  the  Top  10  in  this 
year’s  Better  Living  Index. 

The  2001  Editor  &  Publisher  Market 
Guide  is  available,  featuring  the  popular 
index,  which  ranks  the  most  livable  U.S. 
cities.  Iowa  City,  Iowa,  and  Boulder- 
Longmont,  Colo.,  held  their  spots  atop 
the  list,  with  Gainesville,  Fla.,  jumping  to 
third  from  sixth  place. 

The  Market  Guide  augments  regional 
data  with  national  overviews  to  provide 
extensive  marketing  information. 

“The  combination  of  demographic  and 
economic  forecasts  has  always  made  Mar¬ 
ket  Guide  the  premier  source  for  market 
research,”  said  Mitch  Tebo,  publishing 
director.  “The  addition  of  quality-of-life 


data ...  has  made  it  a 
j  unique  resource  for 
I  marketers  and  for  peo¬ 
ple  in  the  real  estate  and 
J  relocation  segments.” 

1  Moreover,  the  77th 
i  annual  edition  features 
Median  House  Value 
j  estimates  based  on  in- 
j  formation  from  the  Na- 
i  tional  Real  Estate 
J  Association,  more  accu- 
i  rate  than  what  was  used 
;  in  previous  editions. 

I  The  popular  Better 
‘  Living  Index  assesses 
cities  based  on  three 
key  factors:  cost-of- 
living  index,  crime  index,  and  education 
I  levels.  Other  rating  criteria  include  popu- 
I  lation,  disposable  income,  income  per 
i  household,  and  retail  sales  in  nine  cate- 
I  gories,  as  well  as  the  retail  sales  total. 

The  printed  Market  Guide  includes 
i  rankings  for  all  315  Metropolitan  Statisti¬ 


cal  Areas,  the  top  250 
counties,  and  the  top 
250  newspaper  cities  in 
the  United  States.  The 
CD-ROM  version 
extends  these  rankings 
to  include  every  news¬ 
paper  city  and  county 
in  the  nation. 

Other  key  informa¬ 
tion  includes  a  13.2% 
leap  in  U.S.  population 
since  1990;  a  5.3% 
rise  in  estimated 
average  U.S.  household 
income  from  this  year 
to  2001;  and  a  forecast 
increase  of  5.9%  in 
total  U.S.  disposable  income. 

The  Market  Guide  also  provides  U.S. 
Census  figures  and  current  estimates  for 
population,  housing,  and  income  data, 
as  well  as  in-depth  market  information 
on  more  than  1,600  daily  newspaper 
cities  in  the  United  States  and  Canada.  11 


2001  Market  Guide:  A  data  odyssey 


'Service  to  your  community  is  inseparable 
from  your  responsibility  as  a  newspaperman.’ 

-  James  L.  Knight 

John  S.  Knight  James  L.  Knight 


Days  before  the  first  half  of 
the  20th  century  ended,  two 
brothers  dedicated  to  news¬ 
paper  publishing  sat  dow'n  with 
their  associates  in  Akron,  Ohio, 
for  the  first  meeting  of  a  newly 
minted  enterprise  called  Knight 
Foundation.  Jack  and  Jim 
Knight  started  with  $9,047  and 
a  commitment  to  strengthening 
their  chosen  field  of  journalism 
as  w'ell  as  the  communities 
where  they  lived  and  worked. 


Fifty  years  later,  a  new  century 
and  new  millennium  offer 
immense  challenges  and 
intriguing  opportunities  for  the 
trustees,  staff  and  advisers  of  a 
vastly  expanded  institution,  the 
John  S.  and  James  L.  Knight 
Foundation.  In  that  half-century, 
nonprofit  organizations  across 
America  -  especially  in  the  26 
communities  where  the  Knight 
brothers  published  newspapers 
-  have  benefited  from  more 
than  $448  million  in  funding 
from  the  private,  independent 
foundation. 


The  Foundation’s  grant  recipi¬ 
ents  rank  among  our  nation’s 
most  creative  nonprofit  organi¬ 
zations  working  in  arts  and 
culture,  education,  community 
initiatives  and  journalism.  They 
work  with  children.  They  pro¬ 
mote  literacy.  They  provide 
shelter  and  hope  for  society  ’s 
forgotten  men,  women  and  chil¬ 
dren.  They  give  teachers  the 
tools  they  need  to  inspire  young 
minds.  They  provide  the  artistic 
performances  and  presentations 
that  fuel  our  imaginations.  They 
enhance  the  performance  of 
journalism  at  home  and  abroad. 
They  protect  the  lives  of  belea¬ 
guered  journalists  overseas. 


They’ve  made  a  difference  - 
and  so  can  you.  You  don’t  have 
to  be  a  foundation  to  help  non¬ 
profit  organizations  improve  the 
lives  of  those  around  you.  Give 
time.  Give  money.  Give  expert¬ 
ise.  Give  back  to  your  commu¬ 
nity,  as  the  Knight  brothers  did. 
The  payoff?  Personal  satisfac¬ 
tion,  and  a  real  difference  in  the 
quality  of  community  life.  It  has 
made  sense  to  Knight  Foundation 
for  50  years,  and  to  the  nation 
since  its  earliest  days. 

Want  to  find  out  more  about 
Knight  Foundation?  Contact 
Dublications@knigtitfdn.org  or 
call  (305)  908-2629. 


John  S.  and  James  L. 

Knight  Foundation 
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Working  for  50  years  to  enhance  the  quality  of  life  in 
our  communities  and  to  support  a  free  press  worldwide. 
www.knightfdn.org 
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LAREDO  Group 

www.laredogroup.com 


k  PRESENT  THE  INDUSTRY'S  LEADING 


*  INTERNET  MEDIA  TRAINING  SEMINAR 

/  DESIGNED  TO  HELP  YOU  MASTER  THE  INTCRNET  MEDIA  BUSINESS! 

JANUARY  29  &  30  •  THE  HYATT  REGENCY,  MIAMI,  FL - 


B 


HOWTO 


WBADS 


including  HOW  TO  MEASURE, 
RESEARCH  &  TARGET  INTERNET 

ADS  &  AUDIENCES  Get  more  in-depth 

knowledge  than  offered  in  any  other  program. 
Whether  you  are  a  novice  or  experienced  buyer 
or  seller,  this  seminar  will  help  you  work  more 
effectively  and  profitably! 


Who  Should  Attend  -  sales  reps  and 
managers,  account  managers,  advertising 
executives,  marketing  managers,  media 
planners  and  buyers,  publishers,  traffic 
managers,  brand  and  product  managers, 
business  development  executives,  market 
and  media  researchers  and  consultants. 
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ASSOCIATE  SPONSORS 


I  ADFLIGHT  msnr 

- SUPPORTING  ORGANIZATIONS - 

^  adfed  usii@ 

- . . .  .  (TmIrEATKR  MIAMI 


■SUPPORTING  ORGANIZATIONS 


OK  CREATKR  AIIA.MI 


association  of 
internet  professionals 


ADVERTISING  FEDER.MION  OF  LOUISVILLE 


SAM  flAICISCg 
tIVEITISINB 


FUNDAMENIALS  OF  INICRNET  ADVERTISING 

Rapidly  evolving  media,  technology  and  market  innovations  make 
it  necessary  for  media  buyers,  brand  managers  and  sales  reps  to 
learn  how  the  Internet  works;  the  technology  that  creates,  delivers 
and  targets  ads'  what  measurement  standards  exist  and  the  dominant 
and  emerging  business  models,  ad  units  and  pricing. 

CHECK-IN  AND  CONTINENTAL  BREAKFAST 
7:30  -  8:45  AM 


lELliER'S  COURSE 

To  be  successful,  reps  need  to  understand  how  buyers  buy,  media 
choices  and  buying  influences.  This  session  will  help  reps  understand  the 
buying  process,  from  site  selection  and  audience  evaluation  to  how 
metrics  are  used.  The  afternoon  session  will  cover  sales  techniques  and 
sales  management,  including  territory  development,  managing  clients 
and  agencies,  effective  communication  and  revenue  forecasting. 

CONTINENTAL  BREAKFAST 
8:00  -  9:00  AM 


MORNING  SCHEDULE 


9:00  AM  -  1 2:30  PM 


BUSINESS  MODELS  &  TECHNOLOGIES 

•  Web  Advertising  Today 

•  Media  Attributes 

•  Review  of  Ad  Units  and  Sponsorships 

•  Review  of  Pricing 

•  Ad  Unit  Technologies  and  Rich  Media 

•  E-Mail  Advertising 

•  Challenges  of  Buying  and  Selling  Local 

•  Wireless  Advertising 

•  International  and  BzB  Sites 

LUNCH  BUFFET  1  2:30  -  1 :45  PM 

Q&A  PANEL  1 :00  -  1 :45  PM 

Attendees  ore  invited  to  submit  questions  to  o  panel  of  instructors  and  industry  experts. 


MORNING  SCHEDULE 


9:00  AM  -  1 2:30  PM 


HOW  BUYERS  BUY:  A  REVIEW  OF  THE  STEPS  BUYERS 
USE  TO  EVALUATE  AND  BUY 

NEGOTIATION  IN  THE  SALES  PROCESS 

•  Understanding  the  Click  Through  as  a  Metric 

•  Understanding  and  Using  ROI  Calculations  in  Negotiations 

•  Negotiating  Hybrid  Deals 

SELLING  COMPETITIVELY 

•  Understand  Who  Your  Competitors  Are 

•  How  to  Position  Your  Site 

SELLING  SPONSORSHIPS  AND  BEYOND  THE  BANNER 

LUNCH  BUFFET  12:30  -  1:45  PM 

BUYER/SELUR  ROLE-PLAY  PRESENTATION  1:00  -  1:45  PM 


AFTERNOON  SCHEDULE 


5:00  PM 


HOW  TO  MEASURE,  RESEARCH  AND  TARGET 
INTERNET  ADS  AND  AUDIENCES 

•  From  Standards  to  Metrics,  What's  Counted,  What's  Measured 

•  Dissecting  the  Process:  Ad  and  Content  Delivery 

•  Mechanics  of  Ad  Serving  and  Challenges  Working  With 
3rd  Party  Ad  Servers 

•  Why  the  Numbers  Don't  Add  Up 

•  Targeting,  Profiling,  Personalization 

•  Metrics  for  Site  Comparison:  Counting  Pages,  Sessions,  Visitors 

•  Third  Party  and  Site-Based  Research  -  Who  is  Counting  What 
and  Where? 

NETWORKING  COCKTAIL  RECEPTION 
5:00  -  6:30  PM 

A  terrific  opportunity  for  attendees  to  get  together,  network, 
share  information  or  just  relax. 


For  more  information  on  all  Internet  Media  Dynamics 
Semmars  visit  www.adweek.com/adweelcconf/ 


AFTERNOON  SCHEDULE _ 2:00  -  5:00  PM 

OVERVIEW  OF  THE  SALES  PROCESS 

SALES  TOOLS 

•  Who  to  Call  On? 

•  If,  When  and  How  to  Go  Directly  to  the  Client 

SALES  TERRITORY  MANAGEMENT 

•  Prospecting  Tools  and  Techniques  •  Managing  the  Pipeline 

•  Realistic  lerritory  Forecasting 

SALES  COMMUNICATION 

•  Effective  Correspondence 

•  Components  of  Successful  Sales  Presentations 

•  Do's  and  Don'ts  of  Proposal  Writing 

ACCOUNT  MANAGEMENT 

•  Objectives  Setting  and  Accountability  Strategies 

•  Effective  Use  of  Vours  and  Your  Client's  Time 

•  Working  the  Entire  Account 

•  Making  Recommendations  Based  on  Campaign  Performance 

•  How  to  Keep  Deals  From  Falling  Apart 

•  Sales  Operations 


For  Sponsorship  mtormotic 

mpollock^dweek. 


information  email 

com 
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Revenue  Forecasting 
Compensation  Plans 
Media  Marketing 


OVER  4.000  PROFESSIONALS  HAVE  ALREADY  TAKEN  ADVANTAGE  OF  THIS  POWERFUL  TRAINING  PROGRAM. 
COMPANIES  REPRESENTED  AT  THESE  SEMINARS  HAVE  INCLUDED: 


•ABC 

•About.com 

•Andersen  Consulting 

•AOL 

•AT&T 

•Botes  USA 

•BBDO 

•Bell  Atlantic 

•BET 

•Boston  Globe 
•BristofMyers  Squibb 


•Coblevision 
•CBS  MorketWotch 
•Charles  Schwab 
•Chicago  Tribune 
•CNBCcom 
•Colgate-Palmolive 
•Compaq 
•DDB  Digital 
•Discover  Card 
•Disney 
•Doubleclick 


•E!  Online 
•Eddie  Bauer 
•Ericsson 
•Fallon  McElligott 
•FCB/Chicago 
•Fidelity  Investments 
•Fortune 
•General  Mills 
•Gillette 
•Go.com 

•Harvard  Business  School 


•Hasbro 

•Hearst 

•IBM 

•itraffic.com 

•iXL 

•J.  Walter  Thompson 
•Johnson  &  Johnson 
•LA  Times 
•Lycos 
•MasterCard 
International 


•Mercedes  Benz 
•Merrill  Lynch 
•Microsoft 

•National  Geographic 
•New  York  University 
•NBC 

•Nickelodeon 

•NFL 

•Ogiivy  &  Mather 

•Organic 

•Panasonic 


•Paramount 
•Playboy 
•Prudential 
•Sara  Lee 
•Sharper  Image 
•Sprint 

•SportsLine.com 

•Sony 

•Sun  Microsystems 
•TBWA/Chiat/Day 
•TicketMaster 


•TV  Guide 

•20th  Century  Fox 

•USA  Today 

•Viacom 

•Volkswagen 

•Wall  Street  Journal 

•Women.com 

•Ziff-Davis 

and  hundreds  more. 

ISNT  IT  TIME 
YOU  DID? 


THE 

INSTRUCTORS: 


LESLIE  UREDO 
President 

The  Laredo  Group,  Inc. 


JEFFLEIBOWITZ 

CEO 

The  Laredo  Group,  Inc. 


BRIAN  CAVOLI 
Director  of  Innovation 
Corot  Interactive 


TIGTILLINGHAST 
Director  of  Agency  Strategy 
Soihright 


Course  content  is  updated  frequently.  Some  elements  may  differ  slightly  from  brochures  or  manuals.  Caurse  outline,  topics,  instructors,  panelists,  schedule  or  other  details  may  be  changed  without  prior  notice. 


UINCK  BUFFET  12:30 -1:45  PM 

BUYER/SEUER  ROLE-PLAY  PRESEiromON  1:00  -  1:45  PM 


O  fl 

iUYlR 


'S  COURSi 

This  course  provides  information  necessary  to  plan,  execute  and  analyze 
online  advertising.  Topics  include  the  research  process,  establishing 
objectives  and  realistic  goals,  accurate  measurement  and  evaluation, 
and  analysis  of  pricing  models. 

CONTINENTAL  BREAKFAST 
8:00  -  9:00  AM 


MORNING  SCHEDULE 


9:00  AM  -  1 2:30  PM 


AFTERNOON  SCHEDULE 


2:00  -  5:00  PM 


MEDIA  SKILLS 

•  How  is  Planning  and  Buying  Interactive  Media  Different  than 
Other  Media? 

THE  MEDIA  PLANNING  PROCESSES 

•  Translating  Objectives  •  Defining  Audiences 

•  Formulating  Strategies  •  Pre-planning  (RFP's,  etc) 

•  Planning  •  Negotiating  &  Buying 

•  Implementing  •  Campaign  Management 

•  Post  Analysis 

HOW  TO  BUDGET  FOR  ONLINE 

THE  MEDIA  MIX  -  INTEGRATING  ONUNE  AND  OFFUNE 

DEFINING  OBJECTIVES  AND  ESTABLISHING  METRICS 

•  Branding  Cannpaign  •  Lead  Generation 

•  E-Commerce/Tramc  Driving  •  B2B  Marketing 

TOOLS  FOR  FINDING  AND  EVALUATING  SITES 

•  Market  Analysis  Tools  •  Competitive  Tools 

•  Audit  Reports  •  Online  Market  Research 

•  Surveys,  Polling,  Focus  Groups  •  Ad  Measurement  and 

Syndicated  Research  Panels 

E-MAIL  AS  A  MARKETING  TOOL 


BUYING  KEYWORDS 

How  to  Evaluate  Search  Engines 

The  Importance  of  Different  Search  Engines 

Keyword  Strategy 

How  to  Pick  the  Best  Keyword 

Determining  Keyword  Availability 

Buying  and  Evaluating  Search  Engine  Categories 

SPONSORSHIPS  AND  PARTNERSHIPS 

Portal  Deals  •  Shared  Revenue  Deals 

Business  Development  Partnerships  •  Affiliate  Marketing 

Site  Sponsorships 

UNDERSTANDING  &  EVALUATING  TECHNOLOGIES 

Behavioral  Profiling  •  Targeting  Opportunities 

Ad  Units  •  Rich  Media 

THE  BUY 

Relationships  with  Publishers 
Pricing  Models:  CPM  vs.  CPC,  Ad  Auctions 
Negotiating  Tactics 
Insertion  Orders,  Contracts,  T's  &  C's 

AD  SERVING,  TRACKING  A  MEASUREMENT 
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"  ...  I  found  this  seminar  extremely 
informative.  It  flowed  very  smoothly  from 
the  basics  to  more  advanced  material.  I'd 
recommend  this  seminar  to  anyone  who 
desires  either  basic  knowledae  of  internet 
advertisinq,  or  needs  a  bru^  up  of  their 
current  skills." 

Gwen  Cavano,  Media  Director 
Eastpoint  Communications 


"  From  this  course,  I  have  a  better  insight 
on  the  buyer's  process  and  media  plans. 
I  also  use  the  research  tools  that  were 
provided  to  make  my  selling  process 
more  productive.  A  well-done  course." 

Lesley  Keane,  Account  Executive 
Rainbow  Interactive 
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Savannah  to  add  staff;  Pennsylvanians  build  for  multiple  titles 


BY  JIM  ROSENBERG 


PLANS  ARE  FINISHED,  DESIGNS  ARE  GOING  OUT  FOR 

bid  this  week,  and  excavation  is  expected  to  begin  in 
January  for  the  Savannah  (Ga.)  Morning  News'  new, 
145,000-square-foot  production  and  distribution 
center,  according  to  Production  Director  Robert 
Todd.  Approximately  130  employees  will  move  from  the  Morris 
Communications  Corp.  paper’s  downtown  quarters,  where  edito¬ 
rial  and  business  offices  will  remain. 

When  the  $  28-million  project  is  completed  in  about  a  year,  the 

facility  will  house  a  Goss  Metro  Offset  press  a  13-  unit  press  from  Dauphin  Graphic 
purchased  from  the  Las  Vegas  Review-Jour-  Machines,  Elizabethville,  Pa. 


nal,  and  the  company  expects  to  have  in¬ 
creased  its  work  force  in  the  production 
area  by  10%  to  20%,  according  to  General 
Manager  Michael  C.  Traynor. 

At  about  the  same 

time,  a  pair  of  Pennsyl-  Times-S 

vania  publishers  also  „  ,  ...  i  „  . 

e  new  plai 

completed  plans  tor  r 

production  plant  projects.  Up  aS  SOI 

In  the  southeast,  the 

Journal  Register  Co.  may  Ciicuit 

eventually  consolidate  sev-  COniplet' 

eral  printing  operations  at  ,  1 , 

a  new,  $35-million  facility.  OFK.  — 

Treasurer  Jean  B.  Clifton  publish 

said  the  project  —  an  87,000-square-foot 
structure  reportedly  expandable  to  as  much 
as  150,000  square  feet  —  is  on  schedule  to 
commence  in  the  fourth  quarter  of 2001. 
The  location,  Uwchlan  Township  in  Chester 
County,  was  chosen  for  its  proximity  to  ma¬ 
jor  highways  and  the  suburban  Phila¬ 
delphia  papers  owned  by  Journal  Register, 
headquartered  nearby  in  Trenton,  N.J. 

To  the  north,  Times-Shamrock  Com¬ 
munications  expects  to  have  a  new  build¬ 
ing  ready  in  Towanda  next  summer  to 
print  The  Daily  Review,  other  group  titles, 
and  commercial  work  with  more  color  on 
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Times-Shamrock’s 
new^  plant  will  go 
up  as  soon  as 
archeologists 
complete  their 

work.  —JAMES  TOWNER 

PUBLISHER,  Daily  Review 


In  Brief 

Online  call  to 
all  linotipisti 

Long  before  the  Internet  liber- 
ated  documents  from  printed 
pages,  a  century  before  the  earliest 
electronic  pagination  attempted  to  auto¬ 
mate  assembly  of  those  pages,  Ottmar 
Mergenthaler  s  first  practical  linecaster 
mechanized  the  task  of  manually  com¬ 
posing  lines  of  type.  His  Lintoype 
changed  publishing  —  and  nowhere 
more  so  than  at  deadline-driven  dailies. 


The  one-around  DGM  430  press  will 
consist  of  a  four-high  tower,  two  two-unit 
stacks,  seven  floor  units,  and  two  folders, 
allowing  its  operation  as  two  independent 
presses,  according  to 
Hmrock  S  Publisher  James  E. 

Towner.  He  said  the 
®  plant  will  enclose  “just 

1  as  under  30,000  square 

.  feet,”  with  room  for 

'  ^  expansion  planned  for 

their  all  departments. 

Development  of  4'/2  of 
\MES  TOWNER  jq  ^gj-gg  awaits 

,  Daily  Review  ,  .  ,  .  ,  . 

conclusion  this  month  of 

an  archeological  excavation  undertaken 
for  the  states  museum  commission  at  the 
behest  of  the  Pennsylvania  Industrial  De¬ 
velopment  Authority,  which  is  partly  fund¬ 
ing  the  plant  project  through  low-interest 
loans  aimed  at  stimulating  business  and 
emplojment.  Some  minor  Native  Ameri¬ 
can  artifacts  have  been  found,  but  Towner 
said  nothing  major  requiring  preservation 
or  relocation  is  expected  to  be  uncovered. 

Bids  were  due  last  Friday,  and  Times- 
Shamrock  hopes  to  see  construction  start 
later  this  month.  11 


Lines  of  Linotype  operators  at  Turin’s  La  Stampa 

Now,  retired  Linotype  operator  Giorgio 
Coraglia  (Tuttospart  and  La  Stampa,  Turin, 
Italy)  has  created  the  Linotype  &  Linotipisti 
Web  site  (http://digilander.iol.it/linotype). 

It  features  descriptions  and  history  of  the 
machine  and  its  inventor,  all  models  of 
linecasters  in  various  countries  and  their 
documentation,  links  to  other  sites,  and 
curiosities,  as  well  as  mail,  testimonies,  and 
photographs  of  operators  and  journalists. 

Encouraging  e-mail  (gcorag@tin.it) 
about  his  all-but-extinct  trade,  Coraglia 
said  the  site  “should  remain  a  testimony  of 
an  innovative  profession  that  has  allowed 
new'spapers  to  grow.” 

More  new  newsprint  from 

MORE  OLD  NEWSPAPERS 

Having  finalized  the  sale  of  its  Alabama 
timberlands,  Montreal-based  Alliance 
Forest  Products  said  that  it  will  boost  the 
recycled  content  of  newsprint  made  at  its 
Coosa  Pines,  Ala.,  mill  to  100%,  then 
increase  the  mill’s  capacity'. 

Spending  $113  million  to  build  a  recy- 
cled-pulp  plant  to  replace  its  deinking  facil¬ 
ity,  the  company  expects  daily  recycled  pulp 
production  to  increase  late  next  year  from 
500  to  1,500  air-diy  tons  —  an  expansion 
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that  “will  completely  eliminate  virgin  fiber” 
in  the  mill’s  newsprint,  according  to  Al¬ 
liance.  With  no  need  for  mechanical,  ther- 
momechanical,  and  kraft  pulps,  Coosa 

Pines’  manufacturing  will  be  simpler.  Kraft 
pulp  now  used  to  make  newsprint  will  go 
into  fluff  pulp,  and  Alliance  will  no  longer 
sell  southern  hardwood  kraft  pulp. 

The  company  already  took  a  charge  to 
cover  next  year’s  disposal  of  assets  related 
to  the  deinking  and  pulping  shutdowns. 

Paper-trade  Web  SITE  GROWS 
Houston-based  Enron  Corp.’s  Clickpa- 
per.com  forest-products  e-commerce  Web 
site  generated  transactions  valued  at  more 

than  $650  million  since  its  Aug.  28  launch. 

The  real-time,  commission-free  online 
trading  and  industry-information  platform 
now  covers  72  financial  and  physical  prod¬ 
ucts,  including  newsprint,  bleached  kraft, 
and  recovered  newspapers  and  corrugated 
board.  In  the  “Match”  area,  companies  can 
post  offers  to  buy  and  sell  forest  products. 

O  N 

THE  SUPPLY  SI 

D  E 

EQUIPMENT 

PREPRESS 

SaxoTech  Inc. 

Rockville,  Md. 

Now  hosts  GoErie.com,  operated  by 
CyberInk,  a  subsidiary  of  Times  Publishing 
Co.,  Erie,  Pa.,  and  assists  with  the  daily 
production  of  the  Erie  Times'  various  Web 
properties.  From  SaxoTech’s  Reston,  Va., 
data  center,  Publicus  replaces  various 
products  and  partnerships  and  is  integrat¬ 
ed  with  the  Times'  Agile  editorial  system. 

In  addition  to  the  base  Publicus  system 
(which  automates  much  daily  production 
and  eliminates  all  image  processing),  Cy¬ 
berInk  uses  the  following  Publicus  compo¬ 
nents:  Agenda  (allows  visitors  to  submit 
community  calendar  information  —  for 
online  and  print);  Classifieds  (enables 
users  to  search  for  any  type  of  ad  with 
many  search  criteria);  Multi-channel  (fast 
re-publishing  for  many  formats,  including 
different  Web  browsers,  handheld  comput¬ 
ers,  WebTV,  e-mail  subscribers,  wireless 
phones);  Community  Publishing  (permits 
area  groups  to  easily  publish  stories  and 
photos  without  learning  HTML);  E-com¬ 
merce  (for  building  an  online  mall);  Multi- 
media  (for  streaming  video  and  audio). 

Tera  us  Inc. 

Bedford,  N.H. 

Released  the  GN3XML  module  to  pro\ide 
a  parallel  copy  flow  for  the  Web  and  other 
new  media  within  the  existing  GN3  pub¬ 
lishing  system.  As  an  Active  X  object, 
GN3XML  can  query  the  editorial  database 
and  translate  content  on-the-fly,  to  and 
from  XML.  Making  GN3XML  content  ac¬ 
tive  requires  only  placing  it  in  a  specified 
basket  in  the  editorial  copy  flow.  GN3XML 
is  being  used  by  Panorama  Economico  to 
produce  its  Latin  American  financial  Web 
portal.  Available  in  Portuguese,  Spanish,  or 
English,  this  Web-only  publication  is  a  ven¬ 
ture  of  Didrio  Popular,  in  Sao  Paulo,  Brazil. 


Tera  also  released  ToPS,  which  provides 
the  capability  to  integrate  PDF  ads  (or  oth¬ 
er  elements  stored  in  this  format)  into  the 
pagination  process  by  converting  PDF  files 
into  a  format  that  can  be  read  into  and  dis¬ 
played  in  GN3.  Because  it  is  a  PostScript 
interpreter,  ToPS  also  prefiights  files,  alert¬ 
ing  users  of  potential  problems.  ToPS  uses 
variable  resolutions  to  minimize  file  sizes 
—  for  example,  while  linework  may  require 
1200  dpi,  halftones  may  require  only  300 
dpi,  and  text  can  be  vectorized,  resulting  in 
a  very  compact  file,  preserving  an  advan¬ 
tage  of  the  PDF.  Tera  is  recruiting  dealers 
interested  in  integrating  ToPS  into  their 
prepress  work-flow  offerings. 

OUTPUT 

Western  Lithotech,  st.  Louis 
Sold  four  computer-to-plate  systems  to 
the  New  York  Post.  Each  system  will 
consist  of  a  DiamondSetter  435  flatbed 
platesetter  (up  to  250  single-page  plates 
per  hour),  DiamondPlate  92  processor, 
DiamondVision  optical  punch  bender, 
and  eight-station  sortation  conveyor. 

The  order  also  includes  DiamondSetter 
Assistant  software  and  miscellaneous 
plateroom  equipment. 


Western  Lithotech’s  DiamondPlate  92  processor 

The  Mitsubishi  Chemical  Corp.  unit  also 
sold  conventional  platemaking  lines  to  El 
Universal,  Mexico  City  (two  Lith-X-Pozer 
3  units,  each  up  to  240  plates  per  hour, 
with  +/-0.0015-inch  film-to-plate 
registration  tolerance;  two  DiamondPlate 
36  subtractive  plate  processors;  two 
DiamondVision  S/D  optical  punch 


benders;  centrifugal  tool-less  replacement 
lockups),  and  to  El  Nuevo  Dia,  San  Juan, 
Puerto  Rico  (two  Lith-X-Pozer  3s;  three 
DiamondVision  3  Axis  optical  punch 
benders;  one  film  punch). 

Creo  Products  Inc. 

Vancouver,  British  Columbia 
Announced  that  its  CreoScitex  division 
and  Denmark’s  Purup-Eskofot  A/S 
reached  a  confidential  agreement  on  all 
patent-related  disputes,  allowing  each  to 
license  certain  patents  of  the  other. 

PRESSROOM 

Maschinenfabrik  Wifag 

Bern,  Switzerland 

Sold  an  OF  470  GTD  press  to  Druckzen- 
trum  Neckar-Alb  GmbH  &  Co.  KG,  Reut- 
lingen,  Germany.  To  go  into  production  in 
spring  2003,  the  press  will  comprise  six 
tvrin-lO-cylinder  satellite  units  duaded 
into  two  sections  of  three  printing  towers, 
three  FA  90  KZA  2:5:5  jaw  folders,  and  six 
autopasters  for  up  to  50.8-inch  roll  diame¬ 
ter  (four  designed  to  simultaneously  hold 
different  roll  widths).  Provision  was  made 
for  future  extension  with  three  more  twin 
satellites,  more  turner  bar  towers  and  bal¬ 
loon  formers,  and  a  larger  reel  room.  Six 
publishers  in  the  Necker-Alb  region  of 
Baden-Wiirttemberg  participate  in  the 
venture,  founded  at  the  beginning  of  this 
year.  Their  future  printing  center  repre¬ 
sents  an  extension  to  the  existing  printing 
centre  of  the  Reutlinger  General-Anzeiger. 

Xin  Hzia  Daily  ordered  a  Wifag  shaftless 
press,  an  OF  370  GTD  with  two  four-high 
towers,  a  2:5:5  folder,  and  three  PR  2/C  au¬ 
topasters  fitted  with  Autorob,  for  commis¬ 
sioning  in  spring  2002  in  a  plant  to  be  built 
in  Nanjing  with  room  for  extension  with  a 
five-high  tower  and  an  upgrade  to  Page 
Changing  Unit  operation.  Wifag  said  aJTm 
Hua  delegation’s  visit  to  Quanzhou  Daily, 
China’s  first  buyer  of  a  Wifag  shaftless  press 
(six  370  four-highs  that  began  printing  last 
year),  led  to  the  sale. 
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FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ENTERTAINMENT 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


SYNDICATION  SERVICES 


WITTY  SYNDICATED  FINANCIAL  ARTICLES 

targeting  middle  America.  Contact: 
gemelli7@juno.com  for  tear  sheets 
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NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 

www.mediamergers.com , 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  3^630 

No  obligation  of  course 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


Leader  in  Sale 
of  Community’  ^  ^ 
Newspapers  Ji  | 

Check  our  References 

Ted  Rickenbacher 

Rickenbacher  Media 

6731  IX-.sco  Dr..  Dalla.s.  TX  75225 
WWW .  riclcenbacherTnedia  .coni 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
WWW. publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Rhone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 

Rublications  For  Sale  Go  To. . . 

www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPER  APPRAISERS 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Slitcher/Tiimmers  &  Inseders 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 
•  Spare  Rarts  ^Training  •  Installation 
•Mailroom  Systems  •  Inserter  Controls 
•Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Rhone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW. newstec.com 


RRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  R  AH’. 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL /V£WS\^£/VD 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


NEWSPAPER  APPRAISERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Ceill  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


Advertisers  call  Michele  Golden  at  (6461654-5304 


www.editorandpublisher.com 


I  Confidential  Appraisal 
I  for  Estate,  ESOP, 

I  Partners,  Bank,  Tax, 

I  Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
9t  Appraisals  est1923 
Over  2000  papers  sold  « : 


cribb.com  i 

Confidential  •  Convenient ' 
24  hours  a  day,  7  days  a  week  J 


Please  call  us  to  discuss  your  options  in  a  sale 


.  John  Cribb  Jim  Hick*  Tom  Karavakis 

406-586-6621,  307-684-7431  941-403-4133 

104  E.  Main,  Suite  402,  336  US  16  East,  268  Edgemere  Way  E 

Bozeman,  MT  59715  V  Buffalo,  WY,  62834  Naples,  FL  34105 
jeiibbvimLnet  jfhicksetrib.com  tokisvmindspring.cc 

For  a  Hating  of  publications  for  sale,  go  to  www.cribb.com 


ADVERTISERS 


For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublislTer.com - 


DECEMBER  11,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  Cl 


t  ' 


Phone:1-888-825-9149  ~  JUSMIED  AOVEBTISIIIi  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-INDUSTRY  SERVICES- 


-EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


PRESSES 


Currently  Available  from  Inland 

•  Two  9-unit  GOSS  METROLINER  pre¬ 
sses  each  with  inverted  double  3:2  Sov¬ 
ereign  folders,  9  units  &  5  half  decks 
(66“  printing  cylinders),  &  42”  RTF's. 

•  22“  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45”  RTF’s  - 1990  vintage. 

•  6-unit  GOSS  URBANITE  with  U-1032 
folder,  two  125  HF  drives. 
Refurbished  and  ready  to  ship. 

•  8-unit  GOSS  SSC  consisting  of  SSC- 
292  folder,  1985  vintage  units  with 
drop  down  levers  and  RCR. 

•  6-unit  HARRIS  VISA  press  with  JF7 
&  30  HF  drive  (ductor  &  continuous 
style  units).  Can  be  seen  in  operation. 

•  4-unit  NEWS  KING  with  KJ6  and  30 
H.R  motor  and  drive.  Can  be  seen  in 
operation. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses,  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSFAFER  FRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


FRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.R  42"  +  45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  FRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED:  Fresses  -  Inserters 
Call:  Bill  KanipeorAI  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


Post-ii^hJot^  Advertising  by 

NoteAdsjcOffi 

NoteAds.com,  Inc.  It  your  source  for  the 
printing  and  placement  of  Post-It* *  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnnt  media  advertising. 

•  Authorized  di^nbiAor  of  3M. 

1-877-688-3231  PowMl' 

w%vw.noteada.com  Nom 


CIRCUI ATION  SERVICES 


38  YEARS  NEWSPAPER 
’  EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


HEADLINE  FROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIFTION  GENERATION 
STOF  SAVER  & 
VERIFICATION  FROGRAMS 

Frograms  tailored  to  meet  your  needs 
Frofessional  representation 
that  you  demand 

COMFARE!  Test  Frograms  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


MARKETING  FLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales! 

Fhone  (732)  738-5100 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversations/Stop  Savers 

•  FIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6.397 
WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 

DECEMBER  11,  2000 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handlingsystems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


-HELP  WANTED- 


ACADEMIC 


ASSISTANT  PROFESSOR 
OF  JOURNALISM 
MIAMI  UNIVERSITY 

Miami  University's  Journalism  Program 
invites  applications  for  a  tenure-track 
position  at  the  rank  of  Assistant  Pro¬ 
fessor,  beginning  August  2001.  The  suc¬ 
cessful  candidate  will  join  other  journal¬ 
ism  faculty  in  teaching  250  print  majors 
as  well  as  students  In  public  relations, 
broadcasting,  and  English  education. 
The  ideal  candidate  will  be  able  and  will¬ 
ing  to  teach  courses  ranging  from 
introductory  newswriting  to  advanced 
special-topic  courses.  Experience  in  one 
or  more  of  the  following  areas  is  desira¬ 
ble:  computer-assisted  reporting,  new 
media,  and  undergraduate  teaching. 

M.A.  degree  by  August  2001  required; 
Ph.D.  an  asset  but  not  required.  Send 
application  letter,  resume  or  curriculum 
vita,  and  samples  of  both  journalistic 
and  scholarly  work  to  Dianne  Sadoff, 
Chair,  Department  of  English,  Miami 
University,  Oxford,  OH  45056. 

Screening  of  applicants  begins  immedi¬ 
ately,  with  candidate  interviews  in  early 
January.  Women  and  minorities  are 
encouraged  to  apply. 


ASSISTANT  PROFESSOR 
JOURNALISM  AND 
MASS  COMMUNICATION 
KENT  STATE  UNIVERSITY 
Nine-month  tenure-track  position  avail¬ 
able  Fall  2001.  Teaches  undergraduate 
core  courses  and  graduate  courses  in 
media  management  and  programming. 
Qualifications:  Master’s  degree  in  a 
related  field  or  equivalent  professional 
accomplishments  in  media  management 
or  programming.  Professional  experience 
in  media  management  and/or  pro¬ 
gramming,  and  documented  evidence  of 
effective  teaching.  Ph.D.  preferred, 
ABDs  considered.  Review  of  applicants 
will  begin  immediately  and  continue 
until  the  position  is  filled.  To  apply,  sub¬ 
mit  a  letter  of  application,  resume,  and 
contact  in'ormation  for  three  references 
to  Search  Committee  Chair,  School  of 
Journalism  and  Mass  Communication, 
Kent  State  University,  P.O.  Box  5190, 
130  Taylor  Hall,  Kent.  OH  44242- 
0001.  To  learn  more  about  Kent  State's 
program,  visit  our  web  site  at: 

www.jmc.kent.edu 
Equal  Opportunity/ 

Affirmative  Action  Employer 


-HELP  WANTED- 


ACADEMIC 


ASSISTANT  PROFESSOR 
MAGAZINE  JOURNALISM 
The  English  Department  at  Plattsburgh 
State  University  of  New  York  invites 
applications  for  a  full-time,  tenure-track 
assistant  professor  position  in  magazine 
journalism  starting  Fall  2001. 
QUALIFICATIONS:  Magazine  writing 
and/or  editing  experience  required  with 
at  least  a  Master’s  degree,  preferably  in 
journalism;  prior  teaching  experience 
desirable.  Effective  teaching,  as  well  as 
ongoing  work  in  journalism  or  scholarly 
publication  in  the  field,  will  be  expected. 
Secondary  interests  -  such  as  US  Media 
in  the  20th  century,  electronic  journal¬ 
ism,  etc.  -  will  be  considered  and  should 
be  indicated  in  the  cover  letter. 
RESPONSIBILITIES:  Teach  magazine 
article  writing,  magazine  editing  and 
design,  and  specialized  magazine  writ¬ 
ing;  have  a  willingness  to  assist  in  set¬ 
ting  up  and  a  willingness  to  run  an 
online  magazine. 

APPLICATIONS  FROM  WOMEN  AND 
MINORITY  CANDIDATES  ARE  ESPE¬ 
CIALLY  WELCOME.  PLATTSBURGH 
STATE  UNIVERSITY  IS  AN  AFFIRMA¬ 
TIVE  ACTION,  EQUAL  OPPORTUNITY 
EMPLOYER. 

Salary:  $37,000  -  $43,000,  dependent 
upon  qualifications;  excellent  benefits. 
Review  of  applications  begins  February 
15,  2001,  and  continues  until  position 
is  filled.  Please  send  or  fax  application, 
including  curriculum  vitae,  writing  sam¬ 
ple,  and  three  letters  of  reference  to: 

Chair,  Search  Committee 
(PJ#  251 1-EPM),  do  Human  Resources 
Plattsburgh  State  University  of  New  York 
101  Broad  Street 
Plattsburgh,  NY  12901-2681 
Fax;  (518)  564-5060 


JOURNALISM  -  Belmont  University 
needs  someone  with  a  passion  for 
teaching  and  a  willingness  to  break  new 
academic  ground.  Our  journalism 
department  seeks  an  assistant  or  associ¬ 
ate  professor  in  journalism  tor  appoint¬ 
ment  in  August  2001.  Ph.D.  preferred; 
Master's  in  journalism  or  mass  commu¬ 
nication  required.  The  position  calls  for 
teaching  excellence  at  the  undergraduate 
level  and  recent  or  ongoing  professional 
media  involvement.  Teaching  experience 
preferred  in  the  following  areas:  Mass 
Media  and  Society,  Advanced  Reporting, 
Feature  Writing  and  Media  Ethics. 
Ability  to  teach  on-line  reporting  and 
research  a  plus.  Send  letter  of  applica¬ 
tion,  vita,  three  letters  of  recommenda¬ 
tion  and  transcripts  to  Thom  Storey, 
Chair,  Department  of  Journalism,  Bel¬ 
mont  University,  1900  Belmont  Blvd., 
Nashville,  TN  37202-3757 
Belmont’s  vision  is  to  be  a  premier 
teaching  institution  bringing  together  the 
best  of  liberal  arts  and  professional  edu¬ 
cation  in  a  consistently  caring  Christian 
environment.  Women  and  minorities 
encouraged  to  apply. 

EOE//VA  under  all  applicable  civil  rights 


the  newspaper  industry’s 

- MEETING  place! - 

888.825.9149 


C  2  EDITOR  &  PUBLISHER  CLASSIFIEDS 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  flPVERTISItie  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


_ ACADEMIC _ 

THE  E.W.  SCRIPPS  SCHOOL  OF  JOUR¬ 
NALISM  AT  OHIO  UNIVERSITY 
ANNOUNCES  A  SEARCH  FOR  AN  OUT¬ 
STANDING  EDITOR  AND  DEDICATED 
TEACHER  to  serve  as  program  leader  for 
the  Knight  Ohio  Program  for  Editing  and 
Editing  Education,  a  new  program 
funded  by  the  John  S.  and  James  L. 
Knight  Foundation.  The  ideal  candidate 
will  expand  a  strong  and  revitalized  pro¬ 
gram  in  news  editing  in  three  ways:  offer 
instruction  in  editing,  emphasizing  the 
enduring  role  and  standards  of  editing 
within  the  contemporary  and  evolving 
media  environment;  develop  and 
administer  workshop  and  conference 
opportunities  for  news  professionals  and 
journalism  educators;  develop  a  think 
tank  and  related  programs  to  keep  edit¬ 
ing  education  as  current  as  possible  and 
to  ensure  that  the  findings  of  editing 
research  are  delivered  to  the  newsroom. 
The  non-tenured  nine-month  appoint¬ 
ment,  renewable  annually  for  up  to  three 
years,  carries  a  salary  of  $60,000  to 
$65,000  (plus  benefits  package),  depen 
ding  on  qualifications.  Starting  date  is 
September  1,  2001.  The  program 
budget  includes  resources  designated  for 
staff  cupport,  equipment,  travel,  out¬ 
reach  and  continuing  education  efforts, 
research  and  publication.  Ohio  Univer¬ 
sity’s  new  multimedia  laboratory  pro¬ 
vides  20  multimedia  work  stations  that 
enable  editing  students  to  edit  non-linea' 
material  tor  broadcast,  edit  copy  from 
one  or  more  daily  news  services,  design 
and  lay  out  news  pages  using  state-of- 
the-art  software  found  in  top  news¬ 
rooms,  and  produce  outstanding  Web 
journalism  sites.  Minimum  of  a  master’s 
degree  is  required,  along  with  extensive 
professional  experience.  Women  and 
minorities  are  especially  encouraged  to 
apply.  Send  letter  of  application,  resume 
and  names,  addresses  and  phone  num¬ 
bers  of  at  least  three  references  to; 
Daniel  Riffe,  E.W.  Scripps  School  of 
Journalism,  Ohio  University,  Athens,  OH 
45701-2979.  Review  of  applications 
begins  January  15,2001. 

From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.editoraiidpiiblisher.coiu 


ACADEMIC 


UNIVERSITY  OF  MARYLAND 
COLLEGE  OF  JOURNALISM 
COLLEGE  PARK,  MARYLAND 
The  University  of  Maryland’s  College  of 
Journalism,  10  miles  from  the  White 
House,  seeks  a  tenure-track  assistant  pro¬ 
fessor  to  teach  and  conduct  scholarly 
research  in  the  field  of  online  journalism. 
The  faculty  member  will  teach  lab-based 
online  journalism  courses  as  well  as 
New  Media  seminars  for  graduates  and 
undergraduates. 

The  ideal  candidate  would  have  both  pro¬ 
fessional  experience  in  online  journalism 
and  a  Ph.D.  Women  and  members  of 
ethnic  minority  groups  are  especially 
invited  to  apply. 

For  best  consideration  apply  by  January 
26,  2001.  Submit  cover  letter,  bio¬ 
graphical  information  and  names,  phone 
numbers  and  E-mail  addresses  of  three 
references  to: 

Chair,  Search  Committee/Online 
Dean’s  Office 
College  of  Journalism 
1117  Journalism  Building 
University  of  Maryland 
College  Park,  MD  20742-71 11 
The  College  of  Journalism  has  approxi¬ 
mately  650  undergraduate  and  graduate 
students  and  about  50  faculty  and  staff. 
Founded  in  1947,  it  is  ranked  as  one  of 
the  best  journalism  schools  in  the 
nation.  The  college  is  housed  in  the 
Journalism  Building,  located  on  the 
main  College  Park  campus.  The  college 
also  runs  news  bureaus  in  Annapolis  and 
Washington. 


ACCOUNTING 


CONTROLLER 

3  year  old  INTERNET  company  needs 
hands  on  Controller  to  supervise  account¬ 
ing  department.  400  employees  60,000 
net  paid  and  growing  15%  per  Month. 
Annual  salary  $40K  -  $60K.  Reports 
directly  to  CFO  with  opportunity  to  grow. 
Send  resume,  with  salary  requirement  to: 
coo@gointernet-corp.net 
visit  us  at  www.gointernet.net 


ADMINISTRATIVE 


Wick  Communications  with  37  small 
dailies/  weeklies  in  12  states  is  seeking 
candidates  for  publisher/general  man¬ 
ager  positions  due  to  transfers  and  pro¬ 
motions  within  the  company.  If  you’re 
looking  for  a  new  challenge  with  a  grow¬ 
ing  company,  send  a  resume,  cover  let¬ 
ter,  to:  Lou  Major  Sr., P.O.Box  820, 
Bogalusa,  LA.  70429. 


ADVERTISING 


EXPERIENCED  AD  SALES  MANAGER 
needed  for  Pittsburgh’s  25  year  old  Pen- 
nysaver.  Direct-mailed  weekly  with 
700,000  circulation,  needs  a  creative, 
aggressive,  hands-on  manager  who 
wants  to  help  us  kick  it  up  a  notch  for 
the  next  25  years.  Attractive  salary,  com¬ 
mission  and  benefit  program  for  the  right 
candidate.  Send  resume  in  confidence  to: 

Ted  Benson,  Publisher 
The  Pennysaver 

511  Rodi  Road,  Pittsburgh,  PA  15235 
Or  E-mail:  tbenson2@hotmail.com 


ADVER’nSING 


ADVERTISING  SALES  MANAGER 
San  Luis  Obispo  County,  CA  The 
Tribune,  Knight  Ridder  paper  on  the 
Central  California  Coast,  is  looking  for  an 
advertising  sales  manager  to  lead  and 
develop  a  sales  team.  The  successful 
candidate  will  posses  strong  sales  and 
coaching  skills,  a  talent  for  strategic 
thinking,  and  an  interest  in  developing 
their  career  in  the  newspaper  industry. 

Send  Resumes  to: 

The  Tribune 
Devon  Goetz 
RO,  Box  112 

San  Luis  Obispo,  CA  93406-01 12 
Fax:(805)781-7966 
dgoetz@thetribunenews.com 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  +  stock  options  tor  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted:  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 


ADVERTISING 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
The  Baltimore  Sun,  A  Tribune  Company, 
seeks  an  experienced  and  well-rounded 
Classified  Telephones  Sales  Manager  for 
our  Advertising  Department.  This 
dynamic  and  challenging  position  will  be 
responsible  for  our  entire  call  center, 
working  with  both  sales  managers  and 
telephone  sales  representatives  in  a  fast- 
paced,  deadline-driven  environment. 
This  position  will  report  to  the  Classified 
Strategic  Planning  Manager,  and  be 
responsible  for  the  supervision  of  all  tel¬ 
ephone  sales  representatives. 

The  ideal  candidate  must  have  strong 
communication  and  customer  service 
skills,  with  at  least  2  years  of  manage¬ 
ment  experience  in  a  call  center  environ¬ 
ment.  Must  be  a  team  player  with  a  pro¬ 
ven  ability  to  develop,  train  and  motivate 
sales  groups.  Inbound  and  outbound  call 
center  sales  experience  is  required. 

The  Baltimore  Sun  offers  a  wide  range  of 
benefits,  including  a  generous  salary, 
annual  bonus  program,  comprehensive 
medical/dental/vision  benefits,  401(k) 
program,  and  tuition  reimbursement. 
Please  send  or  fax  resume  in  confidence  to: 

The  Baltimore  Sun 
Attn:  Jennifer  Helphenstine/CTM 
RO.  Box  1377,  501  N.  Calvert  Street 
Baltimore,  MD  21278 
Fax:  (410)  783-2529 
jennifer.helphenstine@baltsun.com 


or  Fax:  (510)  841-5695 


ACCOUNTING 


ACCOUNTING 


ASSISTANT  CONTROLLER 


COMMUNITY  NEWSPAPER  HOLDINGS,  INC.,  located  in  Birmingham,  Alabama  is 
seeking  candidates  for  the  position  of  Assistant  Corporate  Controller.  Applicants  for 
this  position  must  have  a  bachelor’s  degree  in  accounting,  a  minimum  of  10  years 
of  experience  in  accounting  with  at  least  5  years  of  experience  in  an  accounting/ 
finance  management  position  in  the  newspaper  industry.  This  position  will  also 
require  strong  supervisory  and  communication  skills.  Experience  in  the  preparation 
of  consolidated  financial  statements  for  multiple  subsidiaries  is  a  plus. 

The  /Assistant  Controller  directs  the  accounting,  finance  and  accounts  payable  func¬ 
tions  for  a  division  of  cnhi  that  consists  of  approximately  100  newspaper  properties 
and  supervises  a  staff  of  17.  Responsibilities  will  include  financial  statement  prepa¬ 
ration,  design  and  maintenance  of  internal  control  systems,  review  of  monthly  finan¬ 
cial  statements  and  reconciliations  of  newspaper  properties,  coordination  and  prepa¬ 
ration  for  internal  and  external  audits  and  more.  The  Assistant  Controller  reports  to 
cnhi’s  Senior  Vice-President/Corporate  Controller. 

This  is  an  excellent  ca.'eer  opportunity  to  join  a  dynamic  and  growing  company.  Cnhi 
offers  a  competitive  compensation  and  benefits  package.  Qualified  applicants  should 
submit  a  resume  with  salary  history  and  references  to: 


Lynn  0.  Pearson,  Sr.  VP/Controller 
3500  Colonnade  Parkway,  Suite  600,  Birmingham,  AL  35243 
E-mail:  lpearson(3cnhi.com 
Equal  Opportunity  Employer 


Your  commiiiiit>  Jink  to  the  iiewspaDcr  industry  ever>  week  since 
18»4! 


www.editorandpublisher.com 
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ADVERTISING 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


COMBINED  DAILY  NEWSPAPERS, 
23,000  daily  and  Sunday  and  13,000 
six  day  paper  seek  an  outstanding  can¬ 
didate  for  advertising  director  at  our 
13,000  six  day  newspaper  but  this 
person  will  also  function  as  our  number 
2  person  in  advertising  for  both  pro¬ 
perties.  Report  and  work  with  our 
advertising  director  at  our  larger  news¬ 
paper.  This  person  will  also  have  addi¬ 
tional  responsibilities  with  our  weeklies, 
shoppers  and  a  specialty  publishing 
operation.  Candidate  should  be  a  hands- 
on  manager,  with  excellent  people  skills, 
and  a  good  solid  understanding  of 
advertising  sales.  We  are  an  equal 
opportunity  employer.  We  offer  reloca¬ 
tion,  pension,  medical,  401-K  program 
and  other  benefits.  Qualified  candidates 
should  send  resume  to: 

Rhonda  J.  Geer,  Advertising  Director 
The  Daily  Record 
212  E.  Liberty  Street 
Wooster,  OH  44691 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


ADVERTISING 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


CIRCULATION  MANAGER  for  18  paper 
weekly  group  in  Philadelphia,  PA  and 
South  Jersey  area.  Familiarity  with 
USPS  Periodicals  Postage  requirements. 
Good  opportunity  for  daily  district  man¬ 
ager  or  weekly  moveup.  Resumes  to: 

General  Manager 
Intercounty  Newspaper  Group 
RO.  Box  290,  Blackwood,  NJ  08012 


CIRCULATION  DIRECTOR 
Manage  all  circulation  functions  of 
14,000  average  circulation  in  Bar¬ 
tlesville,  Oklahoma.  Requires  strong 
communication  and  people  skills  and 
experience  hiring,  training,  supervising, 
budgeting,  and  strategy  planning  to 
increase  starts. 

Excellent  benefits  package  includes 
401(k)  and  dental/vision/health  with  a 
prescription  card.  Location  offers  ex¬ 
cellent  school  system  with  a  small  town 
atmosphere  near  a  large  metropolitan 
area. 

Send  reusme  with  salary  requirements  to: 

Ed  Parker 

C/0  The  Morning  News 
RO.  Box  7 

Springdale,  AR  72765 

Fax:(501)872-5006 
E-mail:jeaton@nwaonline.net 
EOE-Drug  Screen  Required 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

A  Unique  Opportunity  for  Career  Growth  and  Enhancement 
with  an  independent  employee-owned  company. 

The  Telegraph  Herald,  Dubuque,  Iowa,  an  independent  daily  newspaper 
(Daily  29,206,  Sunday  34,787),  and  subsidiary  of  Woodward  Communica¬ 
tions,  Inc.  is  seeking  a  Retail  Advertising  Manager  with  proven  leadership 
skills,  mentoring  and  training  skills,  and  experience  in  retail  advertising.  Can¬ 
didate  must  have  the  ability  to  develop  operating  budgets  and  have  a  proven 
track  record  in  achieving  revenue  goals  and  objective.  Position  supervises  nine 
salespeople  and  reports  to  Ad  Director.  Natural  people  skills  and  the  ability  to 
incorporate  “bottom-up”  participatory  management  style  paramount. 

Woodward  Communications,  Inc.  offers  an  excellent  salary,  bonus  and  incen¬ 
tive  package  as  well  as  the  opportunity  to  become  an  employee  stockholder 
after  a  five-year  vesting  period.  If  you  are  looking  for  an  extremely  good  career 
opportunity,  appreciate  excellent  quality  of  life  and  have  “ink  in  your  blood” 
then  you  could  very  well  find  a  piece  of  paradise  in  Northeast  Iowa. 

Please  send  resume  and  cover  letter  with  salary  requirements  to: 

Employment/Compensation  Manager 
Woodward  Communications,  Inc. 

RO.  Box  688,  Dubuque,  lA  52004-0688 
Fax  (319)  588-5739  or  E-mail  bfarrey@wcinet.com 
All  qualified  applicants  are  encouraged  to  apply.  EOE/AA 

C4  EDITOR& PUBLISHER  CLASSIFIEDS  DECEMBER  11,  2000 


CIRCULATION 


CIRCULATION  MANAGER 
WEEKLY  GROUP 

Weekly  newspaper  group  in  southern  New 
England  is  in  search  of  a  strong, 
organized  circulation  manager  to  manage 
its  group  of  weeklies.  TMC,  and  specialty 
publications.  This  is  an  excellent 
opportunity  for  a  goal-oriented  district/ 
zone  manager  with  an  eye  for  career 
advancement.  We  offer  an  excellent  start¬ 
ing  salary,  benefits  and  unlimited  growth 
potential.  Respond  with  resume  and  cover 
letter  to  Box  01402,  Editor  &  Publisher, 
770  Broadway,  7th  FI,  NY,  NY  10003. 

Equal  Opportunity  Employer  M/F 


CIRCULATION  DISTRICT  MANAGERS 
The  Tampa  Tribune(Tampa,FL.)  is  in  the 
process  of  building  a  new  circulation  team 
and  you  could  be  a  strong  part  of  that 
foundation.  We  are  seeking  experienced  dis¬ 
trict  managers  who  are  obsessed  with 
customer  satisfaction  and  committed  to 
success.  We’ve  got  an  outstanding  news¬ 
paper,  a  terrific  market  and  a  competitive 
compensation  package  include  salary  and 
monthly  bonuses.  If  you’re  ready  to  pack 
your  tools  and  help  us  build,  send  your 
resume  to: 

rbeaty@tampatrib.com 


RETENTION  MANAGER 
One  of  the  United  States’  10  largest 
newspapers  is  seeking  a  Retention  Man¬ 
ager  to  join  its  Subscriber  Development 
team. 

Reporting  the  Director  of  Circulation  Sales 
and  Retention,  the  successful  candidate 
will  be  responsible  for  managing  the 
papers  subscription  retention  efforts.  This 
will  include  both  the  management  of  exist¬ 
ing  programs  as  well  as  the  development 
of  programs  designed  to  increase  the  long¬ 
term  retention  of  subscribers,  while  enhan¬ 
cing  their  life  value  for  the  paper. 

Candidates  should  have  at  least  five  years 
experience  in  both  subscription  sales  and 
retention  in  either  the  newspaper  or  mag¬ 
azine  industry. 

The  employer  offers  a  competitive  salary, 
complete  benefits  package,  401K  and  a 
fast  paced  environment  in  a  major  metro 
market.Please  send  resumes  with  salary 
expectations  to: 

circulationl23@aol.com 
Or  mail  information  to: 

Box  01397,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


DIVISION  MANAGER/CIRCULATION 
Are  you  looking  for  a  place  where  you  can 
make  a  difference?  Would  you  like  to  join 
the  team  of  an  exciting  and  dynamic 
circulation  department  in  coastal  Georgia? 
Savannah  Morning  News  is  looking  for  a 
Division  Manager  or  a  strong  District 
Manager  looking  for  advancement,  who 
can  lead/motivate  a  staff  of  District  Man¬ 
agers  to  achieve  circulation/salcs.  If  you 
feel  you  are  this  person,  send  your 
resume  and  salary  requirements  to: 

L.  Barnes,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes@savannahnow.com 


CIRCULA’nON 


CIRCULATION  SALES  MANAGER 
Our  Circulation  Division  has  an  opening 
for  a  Circulation  Sales  Manager. 
Qualifications  are: 

♦  Computer  Skills  WORD  and  EXCEL 

♦  Predictive  Dialer  experience  -  manag¬ 
ing  phone  campaigns 

♦  High  School  diploma  or  equivalent  - 
some  college  preferred 

♦  Prior  Sales  experience  preferred 

♦  Newspaper  circulation  sales  experi¬ 
ence,  preferred 

♦  Ability  to  manage  and  motivate  personnel 

♦  Budgetary  preparation  experience  required 

♦  MarketingTYomotional  experience  preferred 
Resume/application  may  be  submitted  to 
Human  Resources  via  mail,  email,  or  fax  to: 

The  Bakersfield  Californian 
ATTN:  Human  Resources-Circulation 
Sales  Manager 
R  0.  Box  440 

Bakersfield,  CA  93302-0440 
FAX:(661)  395-7484 
Email:  Jobs@bakersfield.com 
All  applicants  are  subject  to  a  pre¬ 
employment  physical  and  drug  screen 
EOE 


HOME  DELIVERY  MANAGER 
The  Lincoln  Journal  Star,  a  property  of 
Lee  Enterprises,  is  seeking  an  experi¬ 
enced  Home  Delivery  Manager.  This  posi¬ 
tion  is  responsible  for  all  home  delivery 
inside  our  newspaper  designated 
market,  as  well  as  our  EMC  product. 
Candidate  must  have  the  ability  to 
manage  and  direct  both  district  man¬ 
agers  and  contracted  carriers  toward 
achieving  both  sales  and  service  goals. 
Candidate  should  have  excellent  written 
and  oral  communication  skills,  at  least  3 
years  circulation  management  experi¬ 
ence  and  basic  accounting  and  computer 
skills. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Rlease  send 
resume  to: 

Lincoln  Journal  Star 
Attn:  Human  Resources 
926  P  Street,  Lincoln,  NE  68508 


CIRCULATION  MANAGER 
The  Niagara  Gazette,  a  Community 
Newspaper  Holdings,  Inc.  subsidiary, 
located  in  western  New  York,  is  seeking 
a  well  organized  and  highly  motivated 
individual  to  manage  our  circulation 
department.  We  are  a  7  day  AM  pub¬ 
lication  with  a  daily  circulation  of 
24,900  and  Sunday  circulation  of 
49,400.  This  is  an  ideal  opportunity  to 
lead  a  team  of  seasoned  circulators.  We 
offer  an  above  average  benefit  package 
and  a  great  opportunity  for  advancement 
within  our  company. 

Send  resume  and  cover  letter  to: 

Robert  J.  KazeanginJr. 

Group  Circulation  Director 
Tonawanda  News 
435  River  Road 
North  Tonawanda,  NY  14120 
E-mail:  kazeanginb@gnnewspaper.com 
www.editorandpublisher.com 


Phone:1-888-825-9149  -  CMniFIEDiOVERTISING_  -  Faoc :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


CIRCULATION 


HOME  DELIVERY  BRANCH  MANAGER 
Career-minded  home  delivery  supervisor 
needed  for  growth-orientated  newspa¬ 
per.  Must  have  ability  to  successfully 
lead  a  team  of  seven  within  a  distribu¬ 
tion  center  operation.  The  News  Tribune 
is  a  128,000  circulation  newspaper 
based  in  Tacoma,  WA  ;  30  miles  south 
of  Seattle.  We  offer  competitive  salary 
and  benefits.  Send  resume  and  salary 
history  to 

Bruce  Benson,  Home  Delivery  Manager 
The  News  Tribune 

1950  So.  State  St.;  Tacoma  WA  98411 
bruce.benson@mail.tribnet.com 


EDITORIAL 


EDITOR 

Catholic  Answers,  the  nation’s  largest 
and  most  dynamic  lay-run  apostolate  for 
apologetics  and  evangelization,  is  creat¬ 
ing  a  multi-faceted  position. 
Responsibilities  include:  editor  of  our 
70,000-circulation  magazine.  Be  asso¬ 
ciate  editor  of  our  flagship  magazine. 
This  Rock;  and  overseeing  book  and 
other  publications  from  manuscript  to 
printer- ready. 

The  person  selected  will  be  a  practicing, 
orthodox  Catholic  with  powerful  editing 
abilities,  a  thorough  knowledge  of  the 
rules,  mechanics,  and  all  other  aspects 
of  the  English  language,  versatile  word¬ 
processing  computer  skills,  an  ag¬ 
gressive  pursuer  of  the  best  writers  and 
most  interesting  articles,  and  an  effective 
supervisor  of  authors,  copyeditors,  pro¬ 
ofreaders,  and  graphics  designers.  Com¬ 
petitive  salary  and  fringe  benefits. 

For  more  information  see  Jobs  at 
www.catholic.com.  Send  resume  to: 
Human  Resources 
Catholic  Answers  Inc. 

2020  Gillespie  Way 
El  Cajon,  CA  92020 
No  phone  calls  please 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site; 

www.boonenewspapers.com 


CITY  EDITOR 

The  Hendersonville  Times-News,  a  New 
York  Times  newspaper  in  the  heart  of 
the  Blue  Ridge  Mountains  of  North  Caro¬ 
lina,  seeks  a  city  editor  with  leadership, 
coaching  and  editing  skills  to  take 
charge  and  produce  a  top-notch,  well- 
written  and  hard-hitting  local  news 
report.  This  second-in-command  post 
would  be  right  for  an  energetic  editor 
ready  to  bring  out  the  best  in  a  strong 
and  willing  reporting  staff.  Minimum  five 
years  reporting  and/or  copy  editing  expe¬ 
rience  required;  coaching  and  manage¬ 
ment  experience  a  plus.  Circulation  is 
20,000.  Send  resume,  salary  history 
and  a  letter  expressing  interest  to: 

Bill  Moss,  Executive  Editor,  Times-News 
RO.  Box  490,  Hendersonville,  NC  28793 
EOE 


EDITORIAL 


ASSISTANT  BUSINESS  EDITOR 
The  News  &  Observer  of  Raleigh,  NC,  is 
seeking  an  assistant  business  editor  with 
a  demonstrated  record  of  handling  a 
range  of  stories  from  breaking  news  to 
enterprise.  While  the  primary  focus  of 
the  job  would  be  on  the  weekend  busi¬ 
ness  sections,  including  the  Sunday 
Work  &  Money  section  and  the  Monday 
Connect  technology  section,  this  editor 
would  also  help  direct  daily  business  cov¬ 
erage.  We  are  seeking  an  experienced 
journalist  who  wants  to  work  in  one  of 
the  fastest  growing  technology  centers  in 
the  nation.  North  Carolina’s  Research 
Triangle.  You  can  look  at  the  kinds  of 
journalism  we  do  at: 

www.newsobserver.com/biz 
The  successful  candidate  will  have  had 
at  least  five  years  experience  in  daily 
business  journalism  and  experience  as 
an  assigning  editor.  Send  resume,  clips 
and  examples  of  editing  work  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO.  Box  191,  Raleigh,  NC  27602 


ASSISTANT  CITY  EDITOR 
If  you’ie  an  assistant  city  editor  looking 
for  a  newsroom  that  offers  top-notch 
management  training,  then  the  News  & 
Record  in  Greensboro  is  your  next  stop. 
As  N  &  R  travel  editor  Lydian  Bernhardt 
says,  "The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of.”  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  has  added  33  newsroom 
positions,  and  we’re  still  looking  for 
savvy  editors  to  develop  teams  of  5-6 
reporters.  Opportunities  include  directing 
coverage  of  Rockingham  County, 
supervising  education  and  specialty 
reporters  and  running  the  show  at  night 
on  the  city  desk.  If  you  have  2  years  of 
editing  experience,  please  send  resume 
and  work  samples  tO: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company 


ASSOCIATE  EDITOR  FOR 
EDGY  BUSINESS  MAGAZINE 
1099  Magazine  is  a  new  print  magazine 
for  independent  professionals  that 
evolved  out  of  the  established,  award¬ 
winning  webzine  at  1099.com.  We’re 
looking  for  as  Associate  Editor  to  join 
our  small,  dynamic,  growing  staff. 

You  should  have  five  or  more  years  of 
hands-on  experience  as  a  magazine 
editor.  Ideally  you’ll  also  have  some  busi¬ 
ness-writing  experience  and  some  back¬ 
ground  as  a  freelancer  yourself.  Salary 
range  $45-60,000.  Our  company  culture 
is  creative  and  casual.  Your  cover  letter 
is  as  important  as  your  resume;  a  few 
writing  or  editing  samples  would  be 
helpful  —  especially  first  drafts.  Contact: 

Editor,  1099  Magazine 
711  Boylston  Street,  Boston,  MA  02116 
Or  send  E-mail  (attachments  okay)  to: 
editor@1099.com 
No  phone  calls,  please 


EDITORIAL 


COPY  EDITOR/DESIGNERS 
The  Gazette  Newspapers,  a  growing 
newspaper  chain  in  the  Maryland  sub¬ 
urbs  and  a  subsidiary  of  The  Washington 
Post,  has  openings  on  its  fast-paced 
layout  and  copy  desk.  Responsibilities 
will  include  editing  and  design  for  a 
group  of  community  newspapers.  The 
ideal  candidate  will  have  strong  editing 
and  page  design  skills,  and  a  good 
knowledge  of  QuarkXPress.  Send  cover 
letter,  resume  and  work  samples  to; 

Mark  Wood,  Deputy  Managing  Editor/Design 
The  Gazette 

1200  Quince  Orchard  Boulevard 
Gaithersburg,  MO  20878 
Send  E-mail  applications  to: 

mwood@gazette.net 
Equal  Opportunity  Employer 


COPY  EDITORS  -  news,  features,  sports  - 
sought  for  our  46,000-circulation  daily  in 
northeastern  New  Jersey,  just  25 
minutes  from  Times  Square,  as  we 
expand  and  create  a  dynamic  new  news¬ 
paper.  Our  desks  are  prroductive  mixes  of 
seasoned  veterans  and  young  guns  com¬ 
mitted  to  producing  a  top-notch  newspa¬ 
per.  Mastery  of  the  language  is  the  sine 
qua  non.  QuarkXPress  skills  a  plus.  Expe¬ 
rience  preferred;  ideas,  creativity,  commit¬ 
ment  matter  more.  Competitive  salaries, 
excellent  benefits.  Contact: 

Kathie  Adams.  /Vssistant  Managing  Editor 
(973)  569-7112 
E-mail:  adamsk@bergen.com 
Herald  News 

One  Garret  Mountain  Plaza,  CN473 
West  Paterson,  NJ  07424 


POLICE/GENERAL  ASSIGNMENT 
REPORTER 

The  Southern  Illinoisan,  the  region’s 
largest  daily  newspaper. 

Http://www.southernillinoisan.com/ 

in-house/HumanResources/ 

employment.html 


EDITORIAL 


COPY  EDITORS 

EXPAND  YOUR  HORIZONS-A  new 
English-language  daily  in  Seoul,  Korea, 
aims  to  be  the  best  English  newspaper 
in  Asia,  and  we  need  the  first  class  copy 
editors  to  do  it. 

We  are  seeking  highly  skilled,  experi¬ 
enced  editors  who  can  aggressively  han¬ 
dle  copy,  spot  holes  and  inconsistencies, 
rewrite  when  necessary,  come  up  with 
high-quality  headlines  and  work  to  the 
highest  standards  of  journalism. 

Our  compensation  package  includes 
housing  and  will  top  what  you  are  earn¬ 
ing  now.  Here  is  an  opportunity  to  help 
mold  a  newspaper  and  live  in  an  exciting 
part  of  the  world  that  you  may  not  have 
thought  about  before.  Contact  us  by 
email  to: 

ljhjh@joongang.co.kr 


COPY  EDITOR 

So  how  does  it  feel  to  be  coveted?  A 
copy  editor  who  can  lay  out  a  great  page 
with  Quark  Xpress,  write  snappy 
headlines,  and  has  a  good  handle  on 
U.S.  and  world  issues  to  assist  with  the 
wire?  Let’s  talk.  We’re  a  50,000  p.m. 
NE  Iowa  daily.  Quality  paper.  Great  area 
for  young  family.  Send  resume,  clips  to: 
Saul  Shapiro 
Waterloo  Courier 

RO.  Box  540,  Waterloo,  I A  50701 


FEATURE  WRITER  for  Carroll  County 
Times,  23,000-t-  Landmark  daily  in 
Maryland.  Degree  or  newspaper  report¬ 
ing/writing  experience  required.  Must 
develop/focus  story  ideas  for  up  to  6  cov¬ 
ers  per  week.  Send  resume/clips  to: 

Ellen  Cornelius,  Features  Editor 
Carroll  County  Times 
RO.  Box  346,  Westminster,  MO  21 158 


REPORTER  wanted  for  daily  in  south¬ 
east  New  Mexico.  Call  505-393-2123  & 
ask  for  Managing  Editor  Ralph  Damiani. 


ADVER’nSING 


ADVER'nSING 


for  ai  champion! 


Ifyou  are  looking  for  aniKxcitirii!  'jvxtrtunity  toshowofF 
your  ability  to  grow  revenue  and  build  market  share  in  a 
competitive  markeL  we’re  looking  fcr  you. 

Our  new  VP  will  have  a  high  level  of  competeiKe  in  the 
following  areas:  classified  advertising,  strategic  planning,  team¬ 
building,  and  handling  multiple  products. 

OtK  50,000  circulation  daily  newspaper  arxl  12  weeklies  in 
Eastern  PA  and  Western  NJ  (total  distribution  of  1 72,000),  and  a 
staff  of  80  will  be  your  tools  to  build  your  success.  Your 
Classified  Manager  ^so  supervises  a  classified  telecenter  with 
30  publications. 

Send  resume  to  Martin  K.  Till,  President  &  Publisher,  The 
Expr^-Times,  PO  Box  391,  Easton,  PA  18044-0391  or  email 
to  mtill@ex(xess-times.com. 


www.sditorandpubllsher.com 
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EDITORIAL 


EDITORIAL 


COPY  EDITOR 

The  Tennessean  is  looking  for  an  experi¬ 
enced  copy  editor  to  join  its  20-person 
news  copy  desk  at  night.  Must  have  top- 
notch  editing  skills,  strong  news  judg¬ 
ment  and  a  solid  grasp  of  grammar  and 
style.  Must  be  willing  to  work  in  a  fast- 
paced  environment  on  deadline.  Pagina¬ 
tion  and  design  skills  are  a  plus.  We  are 
a  Gannett-owned  Metro  with  190,000 
daily  and  270,000  Sunday  circulation. 
Send  resume,  cover  letter  and  work  sam¬ 
ples  to  Diane  Nottingham: 

The  Tennessean 

1 100  Broadway,  Nashville,  TN  37203 


SPORTS  REPORTER/EDITOR 
The  Southampton  Press  seeks  an  experi¬ 
enced  professional  to  be  responsible  for 
the  newspaper’s  award-winning  sports 
section,  covering  a  variety  of  scholastic, 
collegiate  and  outdoor  sports.  Duties 
include  section  management,  layout, 
reporting  and  photography.  QuarkXPress 
experience  required.  Send  cover  letter, 
resume  and  samples  to: 

Joseph  Shaw,  Editor 
The  Southampton  Press 
PO.  Box  1207,  Southampton,  NY  1 1969 
No  phone  calls,  please 


REPORTER 

Looking  for  a  great  place  to  gain  experi¬ 
ence  in  all  facets  of  community  journal¬ 
ism?  Central  FL  2x  weekly  has  2  open¬ 
ings  —  cops/city  and  county  government. 
Send  clips/resume  tO: 

Osceola  News-Gazette 
RO.  Box  422068,  Kissimmee,  FL  34742 


EDITORIAL 


THE  NEWS  &  OBSERVER  is  expanding 
its  arts  reporting  staff  to  cover  the  boom¬ 
ing  cultural  scene  in  North  Carolina’s 
Research  Triangle  region.  We  have  a 
new  ballet  company  that  gets  national 
attention,  opera  companies  that  com¬ 
mission  and  stage  new  works,  and  a 
symphony  orchestra  moving  into  a 
custom-designed  concert  hall.  We  seek  a 
journalist  with  at  least  five  years’  experi¬ 
ence  to  join  a  staff  of  skillful  reporters 
and  stylish  writers  to  carve  out  a  new 
beat  covering  classical  music,  opera  and 
ballet.  We  want  someone  who  gets 
excited  about  breaking  news,  who  dog¬ 
gedly  pursues  great  stories  and  who  can 
write  everything  from  a  bright  to  a 
brilliant  profile.  Some  reviewing  of 
classical  music  and  dance  is  required, 
and  experience  as  a  critic  is  preferred. 
Send  a  cover  letter,  resume  including 
references,  your  10  best  clips  and  five 
best  story  ideas  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


MANAGING  EDITOR 

Emerging  news  web  site  with  a  con¬ 
servative  edge  seeks  energetic,  creative 
managing  editor.  Needs  strong  writing, 
editing  and  managing  skills.  Responsible 
for  24/7  news  operations  and  monthly 
print  publication. 

Please  fax  resume  to  (561)  686-9715 
or  mail  resume  to: 

Ken  Williams,  NewsMax.com 
RO.  Box  20989 
West  Palm  Beach,  FL  33416 


EDITORIAL 


EDITORIAL  POSITIONS 
SHOOT,  The  Leading  Newsweekly  for  Com¬ 
mercial  Production  and  Postproduction, 
SHOOTonline,  and  The  SHOOT  Directory 
has  several  exciting  job  opportunities  in 
New  York.  All  positions  require  the 
ability  to  thrive  in  a  fast  paced  environ¬ 
ment  for  weekly  publication  and  web 
site. 

Reporter;  Experienced  reporter  adept  at 
news  stories  and  features  with  track 
record  of  working  under  tight  deadlines. 
Prefer  experience  in  covering  the  TV 
advertising  business,  teleproduction,  film- 
making  and/or  emerging  media.  Must 
be  a  team  player  with  an  outgoing 
personality. 

Editorial  Assistant:  Entry-level  position 
includes  general  office  duties,  phone 
work,  mailings  and  some  proofreading. 
Must  have  a  great  phone  personality,  be 
computer  literate,  organized  and  able  to 
juggle  multiple  tasks. 

Creative  Services  Assistant;  Entry-level 
position  assisting  Creative  Services 
Director  with  general  office  duties  as 
well  as  layout  design  for  editorial 
department  and  marketing/promotion  for 
advertising  department.  Looking  for  great 
communicator  who  can  write  and  con¬ 
ceptualize,  and  is  comfortable  with 
Photoshop  and  quark. 

For  editorial  positions,  send  resume, 
references,  salary  history  and  clippings 
to;  SHOOT,  770  Broadway,  7th  floor. 
New  York,  New  York,  10003  Dept.  TR 
Or  E-mail  to:  tpiti@shootonline.com 
NO  PHONE  CALLS 

For  creative  services  position,  send 
resume,  references  salary  history  and 
design  samples/urls  to  SHOOT,  770 
Broadway,  7th  Floor,  New  York,  New 
York  10003  Dept.  AB  or  E-mail  to; 
abank@shootonline.com 
NO  PHONE  CALLS 


EDITOR 

Lancaster  Farming,  the  Northeast’s 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including: 

•  Medical/Dental/Vision/Rx  Drug  Insur¬ 
ance 

•Company-Paid  Retirement  Plan 
•401(k)  Plan 

•  Paid  Vacation  and  Holidays 

Qualified  candidates  should  submit 
resume  and  clips  to: 

Lancaster  Farming  Inc. 

Attn:  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone:(717)721-4417 
EOE 


FREELANCE  WRITERS  with  a  flair  for 
brief,  pithy  profiles,  features,  and  “how¬ 
to”  articles  on  homemaking,  parenting, 
sports,  health  care,  travel  and  leisure, 
and  investing  needed  for  on-line  "lifes¬ 
tyle”  magazine.  Send  resume  and  clips  to: 

Aorme@militarylifestyle.com 
Fax:  (301)347-4676 


GENERAL  NEWS  REPORTER 
Full-time  General  News  Reporter,  some 
feature  writing  as  assigned.  Assist  Editor 
with  pages,  copy.  B.A.  in  Journalism 
and/or  equivalent  newspaper  experience. 
Excellent  benefits.  Send  resume/ 
application,  clips,  references: 

Kathy  Steiner,  Editor 
Jamestown  Sun 
RO.  Box  1760 
Jamestown,  ND  58402 


KNIGHT  RIDDER  daily  newspaper  needs 
business  section  copy  editor.  Duties 
include  editing  local  and  wire  copy,  story 
selection  and  planning,  photo  and 
graphic  selection  and  page  design.  Work 
closely  with  editor  and  writers  and  photo 
and  graphics  departments.  QuarkXPress 
knowledge  an  advantage.  To  apply 
immediately  send  cover  letter,  clips  and 
work  samples  to  Eunice  Trotter,  Associ¬ 
ate  Editor,  The  News-Sentinel,  600  W. 
Main  Street,  Fort  Wayne,  IN  46802. 


MANAGING  EDITOR 

Chatsworth  based  publishing  company 
seeks  qualified  Managing  Editor  for  fast 
growing  adult  industry  trade  Internet 
publication.  This  candidate  must  be 
highly  accomplished  and  a  creative  com¬ 
municator  capable  of  commanding  the 
respect  of  the  staff  and  leading  them 
into  the  future  of  e-commerce. 

Should  also  possess  strong  communica¬ 
tion  skills,  and  a  thorough  foundation  in 
journalistic  ethics  and  news  values. 
Responsibilites  include  creating  and 
assigning  story  assignments,  proofread¬ 
ing  all  copy,  maintaining  department 
budget.  Previous  magazine  experience 
and  strong  understanding  of  the  Internet 
preferred. 

Competitive  salary  full  benefits  including 
401(k)  plan.  Casual  atmosphere  and 
dress.  Fax  resume  attention  Darren  to: 

(818)718-5795 


PHOTO  EDITOR 

The  Associated  Press  seeks  an  experi¬ 
enced  photo  editor  to  coordinate  cov¬ 
erage  of  the  entertainment  industry 
(music,  film,  theater,  celebrities,  etc.). 
Must  have  excellent  computer,  commu¬ 
nication  and  organizational  skills  and 
significant  experience  covering  entertain¬ 
ment  stories.  To  apply,  send  resume  and 
cover  letter  to  apjobs@ap.org 

orfax  to  (212)  621-5447.  EOE 


SPORTS  WRITER  -  FULL  TIME 
The  Daily  Star  (Oneonta,  NY)  seeks  a 
full-time  sports  writer  with  layout  and 
editing  skills.  Send  resume,  5  clips  and 
cover  to  Dean  Russin,  The  Daily  Star,  102 
Chestnut  Street,  Oneonta,  NY  13820. 


EDITORIAL 

EDITORIAL 

Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsv/eeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to; 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

NewTimes 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EOrrORIAL 


MANAGING  EDITOR 

The  Scranton  Times  and  The  Tribune, 
family-owned  newspapers  with  a  com¬ 
bined  circulation  of  68,622  daily  and 
77,898  Sunday,  seek  a  dynamic,  expe¬ 
rienced  editor  to  lead  Northeastern  Pen¬ 
nsylvania’s  largest  news  team.  The 
Times-Tribune,  which  has  one  of  the 
highest  penetrations  in  the  country, 
strives  tor  high-quality,  hard-edged 
reporting  to  complement  a  tradition  of 
strong  community  news.  Candidates 
should  have  excellent  organizational, 
editing  and  presentation  skills  and  the 
ability  to  train  and  develop  an  eager 
staff.  Scranton,  PA,  lies  in  a  scenic 
valley  on  the  edge  of  the  Pocono  Moun¬ 
tains,  a  little  more  than  two  hours  from 
New  York  City  and  Philadelphia. 

Interested  applicants  should  send  a  let¬ 
ter  and  resume  to: 

Larry  Beaupre,  Interim  Managing  Editor 
The  Scranton  Times-Tribune 
RO.  Box  3311,  Scranton,  PA  18505 


METRO  EDITOR 

The  Joplin  Globe,  in  Joplin,  MO.  seeks  a 
metro  editor  to  supervise  a  group  of 
news  reporters  in  all  aspects.  This  indi¬ 
vidual  must  be  a  leader  who  is  never 
satisfied  with  the  pat  answer  or  the  sur¬ 
face  quote. 

We  are  the  largest  information  source  in 
the  four  state  area.  The  primary  focus  of 
the  job  is  to  develop  enterprise  reporting. 
Candidate  will  have  a  track  record  in 
developing  stories  that  reveal  not  just 
document,  and  at  least  five  years  of 
newsroom  management  experience. 

We  have  an  energetic  newsroom 
dedicated  to  delivering  a  complete  news 
report  to  our  32,000  circulation.  If 
interested,  please  send  resume  to; 

Ed  Simpson,  Editor 
The  Joplin  Globe  Newspaper 
RO.  Box  7  Joplin,  MO  64802 
Or  send  email  to: 
esimpson@joplinglobe.com 
Orcall  (417)  623-3480 


THE  FLORIDA  CATHOLIC,  Orlando  Edi¬ 
tion  seeks  a  professional,  hardworking 
reporter  to  fill  an  upcoming  vacancy.  Suc¬ 
cessful  candidates  will  have  a  Bachelor's 
degree  in  journalism  and  three  to  five 
years'  newspaper  reporting  experience. 
Must  have  working  knowledge  of  the 
Catholic  Church  and  possess  proven  com¬ 
mand  of  journalistic  style  and  writing  as 
well  as  be  able  to  meet  deadlines.  Send 
resume  and  five  samples  to: 

Steve  Paradis,  Editor/General  Manager 
The  Florida  Catholic 
RO  Box  609512 
Orlando,  FL  32860-9512 


SPORTSEDITOR 

The  Rawlins  Daily  Times,  a  5-day  a.m 
newspaper  in  south-central  Wyoming 
has  immediate  need  for  a  sports  editor. 
Reporting,  writing,  photo,  page  design 
duties.  Great  entry-level  opportunity. 

Clips,  resume  to: 

Dave  Perry,  Publisher 
RO.  Box  370,  Rawlins,  WY  82301 


EDITORIAL 


METRO  TEAM  LEADER 
The  Star  Tribune  in  Minneapolis/St.  Paul 
has  a  great  opportunity  for  an  experi¬ 
enced  editor  to  lead  a  team  of  reporters, 
copy  editors  and  a  graphic  artist  to 
aggressively  cover  news  in  the  seven- 
county  Twin  Cities  area. 

Coverage  area  include:  growth  and 
development;  taxes  and  the  effectiveness 
with  which  local  and  county  gov¬ 
ernments  provide  services  for  consti¬ 
tuents;  elections  and  the  performance  of 
public  officials;  and  the  impact  of  popu¬ 
lation  and  job  growth  on  the  environ¬ 
ment,  social  services,  traffic,  housing, 
parks  and  recreation. 

Candidates  must  have  strong  leadership 
and  communication  skills  and  demon¬ 
strated  ability  to  develop  strong  beat  cov¬ 
erage  and  enterprise.  Must  have  editing 
experience  working  from  story  idea  to 
production.  Background  in  reporting  or 
editing  local  government  coverage  is  pre¬ 
ferred.  Send  letter  and  resume  to: 

Brenda  Rotherham,  Newsroom  Recruiter 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Apply  by  Tuesday,  January  2nd,  2001 


NEWS  EDITOR 

The  South  China  Morning  Post,  Hong 
Kong’s  leading  English-language  news¬ 
paper,  seeks  an  experienced  news  editor 
to  supervise  its  copy-editing  and  news 
production  operations.  We  would  like  to 
hear  from  talented  candidates  interested 
in  working  with  a  multinational  staff, 
and  able  to  both  teach  and  inspire  high 
standards  of  news  writing  and  editing. 
The  SCMP,  with  a  daily  circulation  of 
115,000  and  Sunday  circulation  of 
95,000,  provides  local,  China  and 
extensive  international  news  and 
features  to  a  multilingual,  multinational 
audience  with  high  educational  and 
career  achievements. 

The  current  holder  of  the  position  will 
leave  Hong  Kong  soon  after  ten  years 
with  the  paper.  Attractive  terms.  Please 
respond  to-. 

Robert  Keatley,  Editor 
in  care  of  the  paper  at: 

28/F,  Dorset  House,  979  King’s  Road 
Quarry  Bay,  Hong  Kong 

Fax:(852)2516  7478 
E-mail:  rkeatley@scmp.com 


NEWSROOM  POSITIONS 
The  Seattle  Post-Intelligencer,  the 
Northwest’s  oldest  dally  newspaper, 
needs  reporters,  copy  editors,  lay-out 
editors,  graphic  artists,  and  photo¬ 
graphers.  We  offer  a  competitive  salary 
and  benefits  package.  If  you  are 
interested,  available,  and  willing  to  con¬ 
sider  a  temporary  assignment  in  a  strike 
situation,  please  send  your  resume  and 
work  samples  to: 

Human  Resources 
Seattle  P-l 
101  Elliott  Ave  West 
Seattle,  WA  98119 
Or  fax:  (206)  448-8299 
Or  E-mail:  mariareid@seattle-pi.com 


EDITORIAL 


REPORTER  —  For  Middletown  Tran-script, 
a  weekly  newspaper  in  Middletown,  Dela¬ 
ware.  We  offer  a  good  job  and  a  friendly 
place  to  work.  Cover  something  different 
every  day,  news  and  features  and  photos. 
Job  is  40  hours  a  week  with  time  and  a 
half  for  overtime.  Competitive  pay  and 
benefits.  Easy  drive  to  beach  and  big  cities. 
We’re  a  good  place  to  start  your  career. 
Send  ttiree  clips  to  IXin  Flood,  Dover  Post, 
RO.  Box  664,  Dover,  DE  19903.  Feel  free 
to  call  or  E-mail  with  questions: 


EDITORIAL 


REPORTER 

Accurate,  aggressive  and  prolific  reporter 
sought  for  anticipated  early  2001  open¬ 
ing  at  award  winning  Nevada  twice- 
weekly  less  than  half  an  hour  away  from 
the  bright  lights  of  Las  Vegas. 

Call  Marie  at:(775)  727-5102 
or  fax  letter  of  interest  and  resume  to: 
(775)  727-5309 


EDITOR:  FOR  SEMI-weekly  newspaper 
headquartered  in  Franklin,  VA  Excellent 
salary,  benefits.  Call  Jamie  Brown  or 
Hanes  Byerly  (800)  562-9822. 


EDITORIAL 


(302)678-3616 

don.flood@doverpost.com 

EDITORIAL 


kiplinger 


The  Kiplinger  organization,  one  of  America’s  most  respected  business 
and  personal  finance  publishers,  located  just  two  blocks  from  the  White 
House,  seeks  experienced  journalists  for  its  business  forecasting  staff. 

Terrific  opportunity  to  help  shape  business  and  economic  coverage  for 
the  country's  oldest  and  most  widely  read  business  newsletter  and  its 
business  forecasting  Web  site. 

The  Kiplinger  organization  offers  excellent  benefits,  including  pension, 
profit  sharing,  401(k),  health  and  dental  coverage,  &  more,  plus  com¬ 
petitive  salaries  and  Lerrific  growth  opportunities. 

•SENIOR  EDITOR-ECONOMY  to  oversee  associate  editors  and  reporters 
covering  economic  outlook,  including  interest  rates,  inflation,  trade, 
employment  and  stock  market.  Responsible  for  all  aspects  of  coverage 
from  story  assignment  through  publication.  Opportunity  to  look  beyond 
the  news,  offering  analysis  and  insight.  Minimum  10  years’  experience 
editing  and  reporting  on  economic  and  business  issues. 

•SENIOR  EDITOR-BUSINESS  AND  INDUSTRY  to  oversee  associate 
editors  and  reporters  covering  business  outlook,  including  major  costs, 
employee  benefits,  management  trends  and  technology  developments. 
Responsible  for  all  aspects  of  coverage  from  story  assignment  through 
publication.  Opportunity  to  look  beyond  the  news,  offering  analysis  and 
insight.  Minimum  10  years’  experience  editing  and  reporting  on 
economic  and  business  issues. 

•WEB  CONTENT  MANAGER  to  coordinate  and  oversee  publication  of 
business  forecasting  Web  site  content,  including  articles,  database, 
tables  and  graphs,  outside  links,  news  feed  headlines.  Responsible  for 
maintaining  quality  control,  publishing  schedule  and  for  coordinating 
with  print  publication  and  technical  staff.  Strong  organizational  and  com¬ 
puter  skills,  good  editorial  and  news  sense  required.  Good 
interpersonal  skills,  must  be  able  to  work  successfully  across  editorial 
teams.  Minimum  4  years  journalism  experience.  Familiarity  with 
HTML,  business  issues,  a  plus. 

•COPY  EDITOR  for  print  and  electronic  publications.  Editing  for  clarity, 
accuracy  and  adherence  to  style  guidelines.  Minimum  3  years’  experi¬ 
ence  required,  newspaper  or  magazine  work  preferred.  Strong  grammar 
skills,  ability  to  work  under  tight  deadlines.  Familiarity  with  business 
issues,  a  plus.  Must  have  good  computer  skills;  experience  with  QuarkX¬ 
Press,  HTML,  desirable. 

Qualified  applicants  should  forward  resume  with  cover  letter  and  salary 
requirements  to: 


Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 
1729  H  Street,  NW 
Washington,  DC  20006 
Fax:  (202)496-1817 
personnel. department(@>kiplinger.com 
Equal  Opportunity  Employer 


www.edltorandpublisher.com 
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Phone:  1-888-825-9149  -  classified  AOVERTISlNfl  -  Fax :  (646)  654-5312 
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-HELP  WANTED-'- 


EDITORIAL 


REPORTER 

ADWEEK  Magazines  is  looking  for  an 
experienced  reporter  for  its  Dallas 
bureau.  Duties:  to  cover  the  fast-paced 
advertising  industry  in  the  Southwest;  to 
report  and  write  breaking  news,  trends 
and  feature  stories  for  the  industry’s  lead¬ 
ing  trade  magazine. 

Requirements:  solid  reporting  skills;  the 
ability  to  meet  daily  deadlines;  a  desire 
to  work  inside  one  of  the  world’s  most 
interesting  and  influential  businesses. 
Salary  negotiable.  Contact; 

Vincent  Coppola,  Editor 
E-mail  tO:  vcoppola@adweek.com 
Send  clips  and  resume  to: 

Adweek,  King  Plow  Center 
887  W.  Marietta  St.,  Studio  S-106 
Atlanta,  GA  30318 


REPORTERS  &  PAGE  DESIGNER 
Reporters  and  page  designer  applicants 
are  sought  for  Freedom’s  two  eastern 
New  Mexico  dailies,  the  Portales  News- 
Tribune  and  the  Clovis  News  Journal, 
which  have  won  the  state  press  associa¬ 
tion’s  General  Excellence  award  for 
smaller  in  1999  and  2000. 

Successful  candidates  will  be  self¬ 
starters  who  can  craft  both  routine  news 
and  feature  stories,  or  page  layouts  in 
creative,  storytelling  ways.  They  also 
will  be  able  to  produce  deeper,  more 
insightful  content  that  present  readers 
with  a  more  complete  picture  of  how 
they  and  their  communities  live  and 
grow  together.  QuarkXPress  and  Web¬ 
page  design  a  plus. 

Send  your  resume,  a  cover  letter  telling 
us  about  your  experience  and  interests, 
and  6-10  clips  of  your  best  work  to: 

Ray  Sullivan,  Senior  Publisher 
Freedom  Newspapers  of  New  Mexico 
c/o  Clovis  News  Journal 
521  Pile  St.,  Clovis,  NM  88101 
Or  care  of:  ray_sullivan@link.fre 


MICHIGAN  LIVE  -  www.mlive.com  -  the 
state’s  leading  web  site  seeks  editor-in- 
chief.  Manage  operations  and  content 
strategies  to  grow  traffic  and  repeat  vis¬ 
itors.  Based  in  Ann  Arbor  MLive  is  one  of 
the  largest  local  portal  sites  owned  by 
Advance  Internet  -  www.advance.net  - 
and  is  affiliated  with  8  daily  newspa¬ 
pers.  Strong  editorial  management  and 
web  site  experience  required.  Newspa¬ 
per  experience  a  plus.  E-mail  resume  to: 
mark@mlive.com 
Michigan  Live  is  an 
Equal  Opportunity  Employer 


REPORTER 

The  San  Jose  Mercury  News  is  seeking 
an  experienced  reporter  to  join  our  expan¬ 
ding  Sacramento  bureau.  Candidates 
must  have  top-flight  writing  and  report¬ 
ing  skills  and  a  talent  for  breathing  life 
into  stories  about  politics  and  gov¬ 
ernment.  Send  clips  to: 


EDITORIAL 


WIRE  EDITOR 

Wire  editor  to  select  Associated  Press 
stories,  photos  and  graphs,  and  lay  out 
inside  pages  of  6,000  circulation  daily. 
State-of-the-art  equipment.  Macintosh 
computers.  Quark  Express,  Photoshop. 
Challenging  work;  pleasant  working  con¬ 
ditions.  11-member  newsroom.  Family 
owned  and  operated.  Also  owns  and 
operates  local  tv  station.  Small-town 
atmosphere.  Located  on  island. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  sick  leave, 
medical/dental  insurance  plan,  and 
401(k).  Send  letter,  resume  and  clips  to: 
Tena  Williams,  Publisher 
Ketchikan  Daily  News 
501  Dock  Street 
Ketchikan,  Alaska  99901 


EDITOR 

The  Daily  Press,  a  combined  38,000 
daily  newspaper  in  the  High  Desert  of 
Southern  California,  is  seeking  a  strong 
editor  with  at  least  five  years  of  experi¬ 
ence. 

Candidates  should  have  a  background  in 
management,  excellent  editing  skills, 
good  news  judgment,  familiarity  with 
hard  news,  producing  special  sections, 
web  news  and  page  layout.  An  ability  to 
motivate,  coach  and  mold  both  long¬ 
time  as  well  as  young,  inexperienced 
reports  to  produce  quality  stories  is  also 
a  must. 

Qualified  candidates  should  send  letter 
and  resume,  including  salary  require¬ 
ments  to: 

E.  A.  Nichols,  Jr. 

PO  Box  1389 

Victorville,  CA  92393-1389  or 
by  e-mail  to:jweldon@link.freedom.com 


EDITORIAL  POSITIONS 
The  Bakersfield  Californian,  award¬ 
winning  mid-sized  daily  in  California’s 
heartland,  seeking  key  editorial  people. 
Send  cover  letter,  resume  and  work  sam¬ 
ples  tO:  Lois  Henry,  Asst.  Managing 
Editor,  The  Bakersfield  Californian,  P.O. 
Box  440,  Bakersfield,  CA  93302. 

WEB  CONTENT  PRODUCER:  To  pack¬ 
age  and  create  content  for  our  site, 
www.bakersfield.com,  to  enhance  print 
and  web  products.  Will  generate  some 
original  content  specifically  for  the  web 
and  enhance  w/video  and  audio.  1-2 
years  reporting  or  editing  exp.  preferred. 
PAGE  ONE  EDITOR:  Need  editor  with 
strong  news  judgment,  design  skills  to 
create  compelling  Page  One.  Work  w/ 
senior  editors  and  photo  and  graphics 
depts.  3-5  years  editing  experience  pre¬ 
ferred. 

NIGHT  ASSISTANT  CITY  EDITOR:  Need 
editor  who  enjoys  working  closely  with 
reporters  in  the  brainstorming/planning 
stages  through  the  final  edit.  3-5  years 
daily  experience  (reporting  and  editing) 
preferred. 

COPY  EDITOR:  Fully  paginated  Quark/ 
QPS  system.  Qualified  applicants  must 
have  an  attention  to  detail,  solid  gram¬ 
mar  and  familiarity  w/AP  style.  2  years 
reporting/editing  experience  preferred. 

DECEMBER  11,  2000 


EDITORIAL 


REPORTERS 

The  NewsTribune,  a  Midwest,  mid-size, 
Monday-Saturday  PM  is  seeking  to  fill 
two  full-time  general  assignment  report¬ 
ing  positions.  A  good  opportunity  to 
build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 
Send  resume  and  clips  to: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  Street,  La  Salle,  IL  61301 
Or  E-mail  tO:newstrib@ivnet.com 


STAFF  WRITERS 

New  Times,  the  nation’s  leading  pub¬ 
lisher  of  alternative  newsweeklies,  is 
searching  for  news  and  feature  writers 
for  our  newest  acquisition,  FW  Weekly, 
in  Fort  Worth.  We  want  journalists  who 
understand  the  difference  between  mag¬ 
azine-style  reporting  and  the  hurried 
fact-finding  of  daily  papers.  Qualified 
applicants  will  be  able  to  create  well- 
crafted,  compelling  stories  that  explore 
the  issues,  events  and  personalities  of 
their  community.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  to: 

David  Pasztor,  Executive  Associate  Editor 
New  Times,  Inc. 

1910  Jefferson  Avenue 
New  Orleans,  LA  701 15 


INFORMATION  SYSTEMS 


SENIOR  IT  MANAGER 
State-of-the-art  IS  department  at  The 
Syracuse  Newspapers  has  an  exciting 
opportunity  for  a  senior  manager  to  plan 
and  manage  all  aspects  of  Information 
Services  and  infrastructure.  Areas  of 
responsibility  include  overseeing  and 
managing  of  client/server  editorial  and 
pagination  applications;  desktop  and 
server;  LAN/WAN;  Internet  access  and 
programming  development.  Provide 
leadership  support  for  technical  staff, 
lead  and  manage  system  Implementa¬ 
tion  and  programming  projects.  Work 
with  cross-interdepartmental  teams,  run 
project  meetings,  identify  resources  to 
build  teams.  Requirements  include  min¬ 
imum  of  5  years  programming/project 
management,  plus  5  years  of  manage¬ 
ment  experience;  excellent  analytical, 
problem-solving  and  communication 
skills.  B.S.  in  Computer  Science  or 
related  technical  knowledge  of  at  least 
two  of  the  following:  UNIX,  Windows 
NT,  client/server  programming,  LAN/ 
WAN  network  design  and  support, 
Intranet/Internet,  firewall/security.  Ex¬ 
cellent  salary  and  benefits  package, 
including  paid  medical  and  dental  insur¬ 
ance.  Located  at  the  crossroads  of 
upstate  New  York,  Syracuse  is  sur¬ 
rounded  by  the  beautiful  Fingerlakes, 
Thousand  Islands,  Adirondack  Moun¬ 
tains  and  is  less  than  a  day’s  drive  to 
northeast  metro  areas.  Enjoy  four  sea¬ 
sons  as  well  as  affordable  housing,  great 
schools  and  abundant  cultural,  art  and 
sports  activities.  Interested  applicants 
can  send  resume  to; 

The  Syracuse  Newspapers 
AD#  1253 

RO.  80x4915,  Syracuse,  NY  13221 

Or  E-mail  to:  HRapply@syracuse.com 


INFORMATION  SYSTEMS 


DIRECTOR  OF  INFORMATION  SYSTEMS 
Media  General’s  Publishing  Division  is 
seeking  a  Director  of  Information  Systems 
who  will  report  to  the  VP  of  Operations 
for  the  Publishing  Division.  This  position 
will  be  responsible  for  researching,  plan¬ 
ning,  and  implementing  computer  based 
solutions  for  the  operating  needs  of  all 
Media  General  Community  newspapers. 
Ideal  candidate  will  have  strong  man¬ 
agement,  development  and  planning 
skills  in  both  the  business  administration 
and  information  systems  fields,  and  able 
to  prioritize  IT  projects  and  procedures 
based  analysis  of  available  resources  and 
company  goals.  Minimum  8  years  expe¬ 
rience  in  IT  environment  with  a  BS/BA  in 
a  relevant  field  or  equivalent  desired. 
This  position  will  be  based  in  Media 
General’s  corporate  headquarters  located 
in  Richmond,  Virginia. 

Qualified  applicants  should  forward  a 
resume  and  salary  requirements  tO: 

Human  Resources 
R  0.  Box  85333 

Richmond,  VA  23293  E-mail  address: 
employment@mediageneral.com 


MAILROOM 


MECHANIC  &  ASSISTANT  PACKING 
CENTER  SUPERVISOR 
MECHANIC;  The  Journal  Times,  a  Lee 
Enterprise  newspaper,  seeks  a  highly 
skilled  mechanic  responsible  for 
administering  and  conducting  a  newspa¬ 
per  packaging  center  preventive  main¬ 
tenance  program.  Will  main  equipment 
to  maximize  efficiency  and  productivity, 
train  packaging  center  staff,  and  lead 
recovery  from  machine  failures. 

This  position  requires  strong  mechanical 
aptitude,  general  electrical  knowledge, 
attention  to  detail  and  ability  to  take 
responsibility  for  packaging  equipment 
maintenance  and  repair.  Previous  pro¬ 
duction  experience  helpful. 

The  Journal  Times  offers  a  very  com¬ 
petitive  compensation  plan  and  a 
revitalized  work  environment.  (Starting 
at  $30,000) 

ASSISTANT  PACKAGING  CENTER 
SUPERVISOR:  As  the  individual  selected 
for  this  position,  you  will  be  responsible 
for  leading,  directing,  and  supervising 
packing  center  operations. 

Solid  leadership,  interpersonal,  commu¬ 
nication.  organization,  decision  making, 
and  mechanical  skills  are  required,  as 
the  ability  to  effectively  promote  quality 
assurance  and  customer  service  ^Ifill- 
ment  in  a  deadline  oriented  environ¬ 
ment.  Previous  experience  a  plus  but  not 
required. 

We  offer  a  very  competitive  salary  with 
excellent  benefits  and  a  401(k)  plan. 

Send  cover  letter  and  resume  to: 

The  Journal  Times 
Human  Resources 
2 12  4th  Street 
Racine.  Wl  53403 


@visitourweb6ite@ 

www.edKorandpubiisher.com 

www.edltorandpubllsher.com 


Ben  Stocking,  California  editor 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 
or:  bstocking@sjmercury.com 
C8  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:  1-888-825-9149  ~  CLASSIFIED  ADVEBTISme  ~  Fax:(646)654-5312 
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-HELP  WANTED- 


PREPRESS 


IMAGE  TECHNICIAN 

The  Ledger  in  Lakeland,  FL  seeks  a  full 
time  image  technician  to  work  nights, 
weekends  and  holidays  scanning  photo¬ 
graphic  materials  and  prepare  and  trou¬ 
bleshoot  digital  files  for  newspaper  and 
commercial  publications.  Candidates 
must  be  proficient  with  QuarkXPress, 
Photoshop,  Illustrator  and  Acrobat  4.0. 

Full  time  positions  offer  a  comprehensive 
flexible  benefits  package.  Medical,  pre¬ 
scription,  hearing,  vision,  dental  and  life 
insurance  available  at  low  cost.  Great 
401(k)  retirement  plan. 

The  Ledger  encourages  applications  from 
those  with  diverse  backgrounds.  The 
Ledger  is  a  DRUGFREE  workplace. 

Please  send  a  resume  tO: 

Kim  Taylor,  The  Ledger 
300  W.  Lime  Street,  Lakeland,  FL  33815 


PRESSROOM 


ASSISTANT  PRESSROOM  FOREMEN 
Large  daily  newspaper  building  a  modern 
printing  facility  in  the  northeast  seeks 
several  assistant  pressroom  foremen. 
GCIU  members  preferred.  Each  foreman 
will  manage  a  press  crew  of  up  to  14  peo¬ 
ple.  Must  have  color  offset  press  experi¬ 
ence.  This  position  offers  excellent  salary 
and  benefits  including  401(k)  plan, 
medical,  dental,  prescription  programs 
and  life  insurance.  Interested  applicants 
should  send  resume  with  current  salary 
and  cover  letter  to; 

Box  01400,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESS  MAINTENANCE  SUPERVISOR 
Need  experienced  press  operator  to 
repair  and  maintain  14-unit  Goss 
Urbanite  press  with  folders,  perform  pre¬ 
ventative  maintenance,  control  inventory 
of  parts,  tools,  and  supplies  and  work 
with  Pressroom  Manager  in  budget  plan¬ 
ning  and  preparation.  Requires  10  years 
of  proven  mechanical  knowledge  and 
ability  and  good  verbal  and  written 
communication  skills.  Computer  skills 
preferred. 

We  offer  an  excellent  pay  and  benefits 
package! 

Send  resume  with  cover  letter  to: 

Human  Resources 

The  Morning  News  of  Northwest  Arkansas 
2560  No.  Lowell  Road  PO.  Box  7 
Springdale,  AR  72765 
Fax:  (501)872-5006 
E-mail:jeaton@nwaonline.net 
EOE 

Drug  Screen  Required 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


PRODUCnON/TECH 


ASSISTANT  PRODUCTION  MANAGER 
Large  daily  newspaper,  building  a  mod¬ 
ern  printing  facility  in  the  northeast 
seeks  an  assistant  production  manager 
(night  position).  Duties  include  but  are 
not  limited  to:  supervising  the  pressroom 
and  mailroom  operations,  quality  con¬ 
trol,  computer  to  plate  operations  and 
various  computer  related  tasks  in  prepa¬ 
ration  for  the  nightly  pressrun.  The  right 
person  must  be  well  organized,  self 
motivated,  a  team  player  and  possess 
initiative.  Prior  experience  is  a  must.  Com¬ 
puter  literacy  is  necessary.  Competitive 
starting  salary  based  on  qualifications 
and  experience.  Benefits  include  401(k) 
plan,  medical,  dental,  prescription  pro¬ 
grams  and  life  insurance.  Interested 
applicants  should  send  resume  with  cur¬ 
rent  salary  and  cover  letter  to: 

Box  01399,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY  NY  10003 


PRODUCTION/PAGINATION 

MANAGEMENT 

Independent  daily  and  Sunday  newspa¬ 
per  has  an  immediate  opening  for  a 
manager  to  lead  our  pagination  project, 
and  to  manage  prepress  and  other  areas 
of  the  production  department. 

Candidates  need  5-7  years  of  successful 
people  and  project  management  experi¬ 
ence,  effective  leadership  and  communi¬ 
cation  skills,  and  ability  to  work  with 
multifunctional  disciplines/areas.  For 
pagination  project,  should  have  solid 
knowledge  of  networking,  Adobe  pre¬ 
press  products  including  PDF  workflows. 
Preps,  Color  Central  or  other  OPI  and  pre¬ 
flight  technology.  Excellent  benefit  plan. 
Please  forward  your  resume  and  salary 
requirements  in  confidence: 

Patricia  D.  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  kreet,  Waterbury,  CT  06702 
Fax:  (203)  573-9432 
E-mail:  pnagle@rep-am.com 
Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


NEED  HELP  IN  making  a  transition? 
Editor/Publisher  seeks  short  or  long  term 
assignment  anywhere.  Over  15  years  in 
paid  and  closed  circulation  publication. 
Knows  web  pub  development. 
Restructure  or  launch  a  publication.  Call 
Hunter  at  (908)  630-0151  or  email: 
tobago2@aol.com 


PUBLISHER’S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher's  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at; 

(508)  563-2835 

Or  E-mail;  mbradley@capecod.net 


EDITORIAL 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor's  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


DATELINE:  Sydney,  Australia  —  U.S. 
editor/journalist  residing  in  Australia 
offers  articles  on  life  in  Australia,  focus¬ 
ing  on  economic,  social,  political 
aspects.  Samples  on  request.  Reply  to: 
rwant@msn.com 


EDITORIAL 


EXPERIENCED  WRITER/EDITOR  with 
Capitol  Hill  reporting,  pagination  and 
managerial  skills  seeks  challenging  posi¬ 
tion  in  D.C.  area.  (301)  441-8066  or 
Mturner292@doLcom. 

MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call; 

(518)  399-8306  or  GSilver792@aol.com 

Professional  Freelance  Writer.  Contact 
at;  (337)  857-2237  ext.  1  or  E-Mail: 
karenblanchard@aoLcom.  Experienced 
journalist,  competitive  fees,  and  mass 
communications  degree. 


ILASSIFIED  ADVERTISi\f; 
|[\FORMATIO\ 


i)F  \i)ijm;s 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac¬ 
ters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  POSITIONS  WANTED 


1  WEEK  .  . .  . 

. .  $12.00 

1  WEEK  .  .  .  . 

.  .  $6.00 

2  WEEKS  .  . 

.  .  .  $11.18 

2  WEEKS  .  . 

.  .  .  $5.05 

3  WEEKS  .  . 

.  . .  $9.80 

3  WEEKS  .  . 

.  .  .  $4.15 

4  WEEKS  .  . 

.  .  .  $8.25 

4  WEEKS  .  . 

.  .  .  $3.70 

ALL  OTHER  CLASSIFICAVONS 

1  WEEK . $11. (X) 

2  WEEKS . $9.70 

3  WEEKS . $8.50 

4  WEEKS . $7.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPI  VA  \l)  RMl.S 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


OKDI  KS  \M)  P  Mi;\ 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead¬ 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
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MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  December  4,  2000 

This  Last  3-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

1  1  How  the  Grinch  Stole  Christmas  27,096,630  17  171,996,090 

by  new,  up-and-coming  artists 

2 

2 

Unbreakable 

14,440,935 

12 

66,346,208 

3 

3 

102  Dalmations 

8,295,041 

12 

36,603,358 

nated  as  Buzzworthy,  the  vast 

4 

4 

Rugrats  in  Paris 

6,506,221 

17 

55,574,878 

majority  have  been  certified 

5 

5 

Charlie’s  Angels 

5,020,164 

31 

115,422,099 

gold  or  platinum. 

6 

6 

Bounce 

4,415,726 

17 

30,326,487 

7 

8 

Men  of  Honor 

4,176,811 

24 

41,211,622 

Week  of  12/i/OO 

8 

7 

The  6th  Day 

4,011,583 

17 

30,563,207 

9 

9 

Meet  the  Parents 

3,823,050 

59 

153,198,610 

Artist/Group:  At  the  drive-in 

10 

10 

Little  Nicky 

2,223,324 

25 

33,831,817 

11 

11 

Billy  Elliot 

1,341,300 

52 

13,205,040 

12 

13 

Bagger  Vance 

1,014,720 

31 

29,726,567 

These  punk-rock  dudes  from  El 

13 

12 

Remember  the  Titans 

1,006,166 

66 

111,595,958 

Paso,  Texas  have  quite  a  lot  going 

14 

14 

Red  Planet 

748,561 

24 

16,689,623 

for  them.  They  caused  a  lot  of 

15 

15 

Best  in  Show 

487,565 

68 

15,777,255 

commotion  at  the  CMJ  Festival  in 

16 

17 

You  Can  Count  on  Me 

390,489 

24 

1,644,637 

New  York  a  couple  months  back. 

17 

16 

Pay  it  Forward 

367,920 

45 

32,549,288 

and  they’re  pals  with  Grand 

18 

22 

Cyberworld  3D 

264,003 

59 

3,221,221 

Royal/Virgin  label-mates  The 

19 

19 

Bedazzled 

240,922 

45 

36,730,986 

Beastie  Boys.  Don’t  let  the  afros 

20 

18 

Requiem  for  a  Dream 

214,077 

59 

2,083,431 

fool  you  -  these  guys  seem  like 

21 

20 

Quills 

207,337 

12 

640,439 

the  real  deal. 

22 

25 

What’s  Cooking 

180,835 

17 

660,140 

23 

21 

What  Lies  Beneath 

153,052 

136 

155,018,556 

LitsL/Cjri  uLt^a  Liikiiiii  Psrk 

Song/Video:  "One  Step  Closer" 

24 

23 

Almost  Famous 

138,734 

82 

31,716,715 

25 

26 

Bring  it  On 

128,010 

101 

67,905,760 

26 

~ 

Godzilla  2000 

101,831 

108 

10,006,833 

Paired  with  Papa  Roach  on  a  cur- 

27 

30 

Dancer  in  the  Dark 

98,558 

72 

3,977,724 

rent  tour  that  should  rake  in  tons 

28 

28 

The  Cell 

95,413 

108 

61,046,299 

of  frat-money,  their  first  record 

29 

32 

Michael  Jordan  to  the  Max 

82,347 

213 

13,836,780 

for  Warner  Brothers  has  been 

30 

29 

Book  of  Shadows:  Blair  Witch  2 

76,178 

38 

26,305,394 

innevitably  compared  to  the  Limp 

31 

33 

The  Contender 

72,254 

52 

17,599,324 

Bizkit  formula.  Let’s  just  hope 

32 

39 

A  Time  for  Drunken  Horses 

59,511 

38 

414,001 

there’s  more  to  it  than  that. 

33 

31 

The  Broken  Hearts  Club 

59,076 

66 

1,612,806 

34 

37 

Two  Family  House 

59,022 

59 

864,363 

35 

24 

Nurse  Betty 

58,662 

87 

25,146,164 

©2000  MTV 

©2000  The  Hollywood  Reporter 
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MTV  Top  20 
Countdown 

Week  of  12HI00 

1.  Offspring  “Original  Prankster” 

2.  Outkast  “B.O.B.” 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  m 

Week  Week  Chart  Artist  Altmm 

^  ®  2  Wu-l^ng  Clan  The  W 

2 

1 

3 

R.  Kelly 

tp-2.com 

3.  Godsmack  “Awake” 

3 

- 

1 

Erykah  Badu 

Mama’s  Gun 

4.  Ja  Rule  w/  Milian  “Between  You  &  Me” 

4 

2 

2 

Sade 

Lovers  Rock 

5.  Mystikal  “Shake  it  Fast” 

5 

- 

1 

B.G. 

Checkmate 

6 

3 

5 

OutKast 

Stankonia 

6.  Papa  Roach  “Broken  Home”  j 

7 

4 

5 

Jay-Z 

The  Dynasty... 

7.  Fuel  “Hemorrhage”  i 

8 

91 

2 

Capone-N-Noriega 

The  Reunion 

8.  U2  “Beautiful  Day”  j 

9 

- 

1 

8Ball  &  MJG 

Space  Age  4  Eva 

10 

- 

1 

Dave  Hollister 

Chicago  ‘85... 

9.  Destiny's  Child  “Independent  Women” 

j  10.  Green  Day  “Minority” 

©2000  Billboard/SoundScan,  Inc. 

1  11.  Moby  w/  Gwen  Stefani  “Southside” 

12.  Deftones  “Back  to  School” 

13.  Linkin  Park  “One  Step  Closer” 

14.  Lenny  Kravitz  “Again” 

15.  RO.D.  “School  of  Hard  Knocks” 

1  Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chart  Artist 

^  ■  1  Tim  McGraw 

1 

1 

Album 

Greatest  Hits 

16.  3  Doors  Down  “Loser” 

2 

2 

55 

Faith  Hill 

Breathe 

3 

3 

65 

Dixie  Chicks 

Fly 

17.  Orgy  “Fiction” 

4 

1 

3 

Alan  Jackson 

When  Somebody  Loves  You 

18.  Nelly  “E.I.” 

5 

4 

23 

Billy  Gilman 

One  Voice 

19.  Ludacris  “What’s  Your  Fantasy” 

6 

6 

6 

Billy  Gilman 

Classic  Christmas 

7 

5 

9 

Kenny  Chesney 

Greatest  Hits 

20.  Marilyn  Manson  “Disposable  Teens” 

8 

7 

9 

John  Montgomery 

Brand  New  Me 

9 

8 

17 

Soundtrack 

Coyote  Ugly 

10 

9 

27 

Lee  Ann  Womack 

I  Hope  You  Dance 

©2000  MTV 

©2000  Billboard/SoundScan,  Inc. 
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The  BillboanI  200 

5  Years  Ago 

The  top-selling  albums  from  12/9/95 

Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

This  Last 

Week  Week  Title  Studio 

1  2  The  Patriot  Columbia  Tri-Star 

1.  The  Beatles/Anthology  I 

2 

4 

Rules  of  Engagement  Paramount 

2.  Garth  Brooks/Fresh  Horses 

3 

3 

U-571 

Universal 

3.  Mariah  Carey/Daydream 

4 

1 

M:I2 

Paramount 

4.  Manheim  Steamroller/Christmas 

5 

5 

High  Fidelity 

Touchstone 

6 

- 

The  Perfect  Storm 

Warner 

5.  Soundtrack/Waiting  to  Exhale 

7 

8 

Frequency 

New  Line 

6.  Alanis  Morissette/Jagged  Little  Pill 

8 

10 

American  Psycho 

Universal 

7.  R.  Kelly/R.  Kelly 

9 

7 

Pitch  Black 

Universal 

8.  Hootie  &  the  Blowfish/Cracked  Rear  View 

9.  Smashing  Pumpkins/Mellon  Collie... 

10.  Alan  Jackson/Greatest  Hits 

10 

6 

Keeping  the  Faith 

Touchstone 

©2000  Billboard/SoundSean,  Inc. 

10  Years  Ago 

The  top-selling  albums  from  12/8/90 

1.  Vanilla  Ice/To  the  Extreme 

College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  December  4, 2000 

Artist  Title 

Bomfunk  MCs  Freestyler 

2.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

Bryan  White 

How  Long 

3.  Whitney  Houston/I’m  Your  Baby  Twiigjit 

Collective  Soul 

Why,  Pt.  2 

De  La  Soul 

All  Good 

4.  Maiiah  Carey/Mariah  Carey 

Everclear 

AM  Radio 

5.  Paul  Simon/Rhythm  of  Saints 

Godsmack 

Awake 

Leigh  Nash 

Next  to  Be  Next  to  You 

6.  ZZ  Top/Recycler 

Lil’  Bow  Wow 

That’s  My  Name 

LL  Cool  J  f/  Kelly  Price 

G.O.A.T. 

7.  ACDC/Razcffs  Eldge 

Macy  Gray 

Still 

8.  Wilson  Phillips/Wilson  Phillips 

Moby  f/  Gwen  Stefani 

Southside  (re-mix) 

OutKast 

Miss  Jackson 

9.  Bette  Midler/Some  People’s  Lives 

Paul  Van  Dyk 

We  Are  Alive 

10.  George  Michael/Listen  w/out  Prejudice 

Stone  Temple  Pilots 

No  Way  Out 

©2000  Billboard/Soundscan 
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SYNDICATES 


Texas-based  columnists  and  editorial  cartoonists  make  their 
feelings  known  about  Lone  Star  State  Gov.  George  W.  Bush 

BY  DAVE  ASTOR 

AS  THE  MAN  IN  AUSTIN  POWERS  HIS  WAY  TO  A  PROBA- 

ble  presidency,  E^P  asked  syndicated  Texans  what 
they  think  of  George  W.  Bush  as  a  person,  governor, 
and  likely  White  House  occupant.  While  Bush  re¬ 
ceived  his  share  of  criticism,  columnists  and  car¬ 
toonists  had  plenty  of  positive  comments,  too. 

“I  met  him  once  on  a  TV  show,  and  he  was  charming,  humorous, 
and  pleasant  to  he  around,”  rememhered  Heloise. 

The  King  Features  Syndicate  columnist  said  former  first  lady 

Barbara  Bush  was  also  on  the  show,  as  was 
a  leopard  accompanied  by  animal  trainer 
Jack  Hanna.  Heloise  has  a  photo  of  herself 
with  the  big  cat,  Barbara,  and  George  W. 


“He’s  a  very  nice,  congenial,  affable  per¬ 
son,”  added  editorial  cartoonist  Bill  DeOre 
of  The  Dallcu,  Morning  News  and  Universal 
Press  Syndicate.  “He  communicates  well 
with  people  of  lower  stature  —  like  me!” 

Morning  News  senior  columnist  Bill 
Murchison,  of  Creators  Syndicate,  said:  “I 
have  a  very  high  regard  for  him  as  a  person. 
He’s  honest  and  smart  —  much  smarter 
than  he’s  given  credit  for  by  the  media.” 

Several  people  said  Bush,  like  Vice  Presi¬ 
dent  Al  Gore,  comes  across  better  one-on- 
one  than  when  he’s  at  a  podium. 


perb  governor  [with]  a 
scandal-free  administra¬ 
tion,”  said  Fort  Worth  Star- 
Telegram  columnist  Dave 
Lieber.  “He’s  not  nearly  as 
right-wing  and  Christian 
fundamentalist  as  he 
might  appear.” 

DeOre  added  that  Bush 
“projects  the  will  of  the 
people”  when  it  comes  to 
things  like  Texas’  high  rate 
of  executions. 

Several  noted  that  Bush 
has  less  power  than  other 
governors.  “He’s  been  a  de¬ 
cent  governor  in  terms  of 


Texas,”  said  editorial  cartoonist  John 
Branch  of  the  San  Antonio  Express-News 
and  North  America  Syndicate.  “And  he’s 
veiy  popular.  But  I  wish  he  had  taken  a 
more  active  stance  on  pollution  and  the 
uninsured  poor.  He’s  obviously  business- 
oriented.”  Branch  added  that  Bush  has  a 
more  “respectful”  attitude  toward  Mexico 
than  most  Republicans. 

DeOre  said  Bush  hasn’t  been  that  parti¬ 
san.  “It’s  basically  true  that  he  works  with 
Democrats,”  agreed  Branch,  “but  you  have 
to  put  an  asterisk  beside  it.  Texas  Democ¬ 
rats  aren’t  that  liberal.”  Murchison  predict¬ 
ed  that  Bush  w  ould  work  well  with 
“moderate  Democrats”  on  a  national  level. 

“This  guy  is  going  to  surprise  a  lot  of  peo¬ 
ple,”  said  Lieber,  w'ho  never  voted  for  a  GOP 
presidential  candidate  until  Bush. 

Branch  isn’t  as  happy  about  a  President 
Bush.  “I’m  a  bit  uncomfortable  with  his 
qualifications,”  he  said.  “And,  like  his  dad,  I 
haven’t  heard  him  articulate  a  clear  vision.” 

“It’s  going  to  be  a  rough  ride.  Washing¬ 
ton,  D.C.,  isn’t  Austin,  Texas.  Being  a 
friendly  fellow  isn’t  something  to  hang  a 
presidential  hat  on,”  said  Star-Telegram  and 
Newspaper  Enterprise  Association  editoricd 
cartoonist  Etta  Hulme,  who  recently  did  a 
Bush  cartoon  .saying  “the  luck  stops  here.” 

Hulme  was  referring 
not  only  to  Bush’s  possible 
lack  of  presidential  ability 
but  to  how'  anyone  enter¬ 
ing  the  White  House  ne.xt 
month  will  have  a  tough 
time  leading  a  government 
almost  equally  divided 
between  Republicans  and 
Democrats  after  a  bitterly 
contested  election. 

Another  syndicated  Te.x- 
an  who’s  a  strong 
critic  of  Bush  is  Molly 
Ivins,  but  the  Star- 
Telegram  /  Creators 
columnist  couldn’t  be 


How  has  Bush  done  in  Texas?  “He’s  a  su-  what  governors  can  do  in  Dubya  evokes  opinions  from  A  to  Z.  reached  for  comment.  11 


Clickability 
targets  online 
newspapers 

jHINGS  ARE  CLICKING  THIS  FALL  FOR 
Clickability,  which  syndicates  Web- 
based  tools  to  online  publishers. 


The  company,  whose  customers  are 
mostly  magazine  sites,  is  planning  to 
increase  its  online  newspaper  clientele. 
Also,  it  announced  Dec.  5  that  it  has 
secured  $8  million  in  first-round  venture 
capital  funding.  And,  late  last  month, 
Clickability  launched  a  new  product, 
“Print  This,”  which  allows  users  to  print 
articles  and  other  Web  content  without 
extraneous  graphics  and  text. 


Its  other  tools,  also  named  for  their 
function,  include  “Save  This”  and 
“E-mail  This.”  The  tools  are  represented 
on  partner  sites  by  buttons  that 
incorporate  the  look  of  each  online 
publisher. 

Clickability  sells  its  products  via  direct- 
fee  deals  and  ad-revenue  splits.  John 
Girard,  the  company’s  co-founder  and 
CEO  said  Clickabilitv  also  sells  clients 
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detailed  information  about  how  their 
content  is  being  used  by  Web  visitors. 

The  San  Francisco-based  company 
(http://www.clickability.com)  was  found¬ 
ed  in  April  1999.  —  DaveAstor 

I ;  ‘Maxim’  minimizes  ‘Cathy’ 

WITH  A  RETIREMENT  SPOOF 
A  prominent  men’s  magazine  professed 
to  know  that  a  prominent  woman  car¬ 
toonist  was  retiring.  But  it  turned  out  to 
be  a  spoof 

Under  the  sexist 
subhed,  “A  cartoon 
legend  rides  her  fat 
j  ass  off  into  the  sunset,” 
a  feature  in  this 
month’s  issue  of  Maay 
im  said  Cathy  Guise- 
wite  was  ending  her 
24-year-old  “Cathy” 
strip  —  which  Uni¬ 
versal  Press  Syndicate 
distributes  to  1,500 
papers. 

After  this  startling 
!  announcement,  the  magazine  paid  mock 
j  I  tribute  to  “Cathy”  by  inserting  sometimes- 
risque  dialog  into  redrawn  versions  of 
several  comics  —  including  “Garfield,” 
“Dilbert,”  “Blondie,”  “The  Lockhoms,”  and 
“Dick  Tracy”  —  while  keeping  the  real 
cartoonists’  names  on  top  of  each  one.  For 
instance,  “The  Family  Circus”  dad  was 
shown  saying:  “Remember,  children,  God 
punished  Cathy  because  she  engaged  in 
premarital  intercourse.” 

“The  Family  Circus”  creator  Bil  Keane 
said  some  of  the  Maxim  feature  was 
distasteful  and  much  of  it  not  funny,  but 
he  wasn’t  that  annoyed.  “My  comic  has  its 
own  status  and  image,  so  I  don’t  think  a 
tawdry  imitation  and  satire  in  a  magazine 
j  is  going  to  injure  it,”  said  the  King 
I  Features  S^^dicate  cartoonist. 

I  j  Keane  did  add  that  while  the  introduc¬ 
tion  to  the  Maxim  spread  contained  clues 
I  that  it  was  a  spoof,  there  was  wording 
j  that  might  make  people  think  Guisewite 
j  was  really  retiring  —  which,  said 
I  Universal  Director  of  Communications 

I  Kathie  Kerr,  is  absolutely  not  the  case. 

She  added  that  Maxim  did  the  feature 
and  used  Universal  images  without  per¬ 
mission,  but  said  the  syndicate  doesn’t 
plan  to  take  action  against  the  magazine. 

“The  First  Amendment  allows  for 
j  certain  liberties  by  the  press.  The  best 
j  thing  to  do  is  not  acknowledge  a  publica¬ 
tion  that  obviously  has  such  low  editorial 
j  standards,”  said  Kerr,  who  reported  that 


Guisewite  knows  of  the  spoof  and  “doesn’t 
pay  much  attention  to  this  stuff.” 

A  Maxim  spokesperson  did  not  return 
two  E&P  calls.  —  Dave  Astor 

‘Calvin  and  Hobbes’  show 
IS  PLANNED  FOR  OHIO  STATE 

The  Ohio  State  University  Cartoon 
Research  Library  will  hold  what  it  said  is 
the  first  exhibit  of  Bill  Watterson’s  retired 
“Calvin  and  Hobbes”  comic. 

Shown  will  be  45  Sunday  strips  from 


1985  to  1995  lent  from  Watterson’s  per¬ 
sonal  collection.  The  catalog  will  include 
an  essay  and  comments  by  Watterson. 

The  Sept.  10,  2001-Jan.  15,  2002  show 
will  coincide  with  Ohio  State’s  Sept.  28- 
29  Festival  of  Cartoon  Art. 

SHNS  ANALYSIS  SHOWS  MANY 
VOTES  NOT  COUNTED  IN  1996 

Scripps  Howard  News  Service  m.oved  a 
story  with  what  it  described  as  an  exclu¬ 
sive  database  analysis  showing  that  near¬ 
ly  2  million  votes  for  president  were  not 
counted  during  the  1996  election. 

Hawaiian  newspaper  hires 
NCS  PREZ  TO  DO  CARTOONS 

National  Cartoonists  Society  President 
Daryl  Cagle  has  joined  The  Honolulu 
Advertiser  as  a  five-times-a-week  editorial 
cartoonist.  He  will  be  one  of  two  cartoon¬ 
ists  at  the  paper  along  with  Dick  Adair. 

NCS  NAMES  AWARD  AFTER 
THE  LATE  TiM  ROSENTHAL 
The  National  Cartoonists  Society  (NCS) 
board  has  approved  a  new  award  named 
for  the  late  Tim  Rosenthal. 

It  will  honor  people  for  service  to  their 
regional  NCS  chapter,  according  to  NCS 
National  Representative  Polly  Keener, 
who  noted  that  Rosenthal  was  a  tireless 
volunteer  for  the  Upstate  New  York 
chapter  as  well  as  the  NCS  as  a  whole. 
Keener,  who  does  “Hamster  Alley”  for 


DBR  Media,  said  she  expects  the  first  re¬ 
cipient  to  be  named  at  next  May’s  Reuben 
Award  weekend. 

Rosenthal  died  Oct.  15  at  age  44.  He 
was  an  executive  at  the  prepress  division 
of  American  Color  Holdings,  which  prints 
Sunday  comic  sections. 

New  ‘James’  strip  features 

AN  OBSERVATIONAL  TODDLER 
A  comic  strip  that  looks  at  life  through 
the  eyes  of  a  child  has  been  introduced  by 


Universal  Press  Syndicate. 

“James”  is  by  Mark  Tonra,  who 
formerly  did  the  “Top  of  the  World!” 
strip  for  United  Feature  Syndicate.  He 
has  also  drawn  cartoons  for  various 
national  magazines. 

‘Gil  Thorp’  artist  dies,  but 
TMS  COMIC  WILL  continue 

Cartoonist  Ray  Bums,  who  began  work¬ 
ing  on  “Gil  Thorp”  in  1994,  has  died  in 
Connecticut. 

Bums,  also  an  illustrator  of  more  than 
80  books,  started  as  an  assistant  to  “Flash 
Grordon”  and  “Rip  Kirby”  creator  Alex 
Raymond. 

Tribune  Media  Services  said  “Gil 
Thorp,”  created  by  the  late  Jack  Berrill  in 
1958,  will  continue  with  an  as-yet-named 
artist.  Jerry  Jenkins  now  writes  the  strip. 


et  cetera  . . . 

CONTEXT  MEDIA  (HTTP://WWW 
.contextmedia.com)  and  Real¬ 
Networks  have  announced  a  partnership 
to  bring  streaming  audio,  video,  and 
multimedia  content  to  their  customers. ... 
United  Media  has  added  “Pearls  Before 
I  Swine”  to  its  Web  site  (http;//www.comics 
I  .com).  Stephan  Pastis’  strip  stars  an 
j  arrogant  rat  and  a  humble  pig. 
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This  newly  syndicated  cartoon  youngster  doesn’t  always  want  to  have  a  reputation  as  sweet  baby  James. 
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launched  Thanksgiving  Day  and  will  run 
through  year’s  end.  It  features  half  a  dozen 
child-themed  ads,  with  mail-in  coupons 
for  donations,  which  the  paper  will  run 
four  or  five  times  a  week.  The  Tribune  foun¬ 
dation  (which  granted  more  than 


$105  million  last  year)  will  match  50%  of 
the  first  $50,000  raised  and  will  share  the 
cost  of  the  campaign  with  the  Courant, 
ensuring  that  every  dollar  donated,  plus 
its  match,  will  go  to  nonprofit  agencies. 

Although  the  foundation’s  partners 


primarily  are  newspapers  owned  by  the 
Tribune  Co.,  a  number  of  them  aren’t  — 
such  as  The  Indianapolis  Star  and  The 
Arizona  Republic,  both  recently  acquired 
by  Gannett  Co.  Inc.  in  its  purchase  of 
Central  Newspapers  Inc.  HI 


An  idea  whose  time  has  dot-com  &  dot-gone 


Stick  a  fork  in  ‘i-shopping.’ 
It’s  done.  (At  least  for  now.) 

BY  JOE  NICHOLSON 

The  latest  victim  of  the  dot- 
com  meltdown  is  i-shopping,  a 
newspaper-sponsored  monthly 
publication  that  had  been  expected  to 
launch  next  March  4  and  reap  a  windfall 
of  Web  ads. 

“We  have  made  the  difficult  decision  to 
put  the  i-shopping  project  on  hold,”  said  a 
Nov.  17  letter  sent  to  86  newspapers  that 
had  joined  a  cooperative  to  distribute  the 
l6-page  startup  to  8.3  million  households 
\vith  their  Sunday  editions. 

The  publication  was  designed  to  be 
filled  with  ads  for  traditional  retailers, 
such  as  Kmart  and  Macy’s,  that  offer  prod¬ 
ucts  online.  It  was  developed  by 
advertising  executives  at  The  San  Diego 
Union-Tribune.  Co-op  members  would 
have  shared  in  net  revenue  in  proportion 
to  their  circulation. 

John  Morton,  president  of  Silver 
Spring,  Md.-based  Morton  Research  Inc., 
said,  “What  this  shows  is  that  nobody  has 
yet  completely  figured  out  the  way  to  use 
the  Web  for  e-tailing  —  and  I’m  not  just 
talking  about  newspaper  companies. 

“We’re  probably  going  to  have  several 
different  initiatives  in  several  forms 
before  one  finally  turns  out  to  be  a  big 
winner,  if  one  ever  does,”  he  added.  “Brick- 
and-mortar  companies  that 
[also  do  e-tailing]  may  question  whether 
they  need  to  have  something  different 
from  the  ads  they  already  have  that  can 
signal  their  Web  sites.” 

Similarly,  Interactive  Week  recently 
claimed,  “America’s  daily  newspapers  have 
yet  to  see  a  dime  of  profit  from  all  the 
money  they’ve  spent  getting  on  the  Web.” 

The  Union-Tribune  had  arranged  for 
i-shopping  to  be  sold  and  managed  by 
Innovative  Media  Solutions  (IMS),  a 
division  of  Downers  Grove,  Ill.-based 
Newspaper  Services  of  America. 

But  ad  sales  were  sluggish  in  the  wake 
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of  the  dot-com  stock-market  crash  and  the  ;  be  a  good  idea,”  said  Whitley,  who  spoke  a 
dot-coms’  dismal  third  quarter.  “The  retail  day  after  Scarborough  Research  (a  VNU 
dot-com  landscape  is  just  so  unstable  right  corporate  sibling  of  E^P)  reported  that 
_  55%ofU.S. 

“The  retail  dot-com  adults  have 

landscape  is  just  so  unstable  and  47%  of 
right  now. ...  UniversalH^  this  these Netizens 

.  11.  11  make  purchas- 

project  was  believed  to  be  a  es  via  the  web. 

good  idea.”  —  SCOTT  T.  WHITLEY  After  retail- 

The  San  Diego  Union-Tribune  through 

a  challenging 

now,”  said  Scott  T.  Whitley,  advertising  holiday  sales  season  and  the  dot-com 

director  at  the  Union-Tribune.  “We  i  shakeout,  Whitley  said,  “We  believe  [that] 

suffered  from  the  negative  halo  effect  if  the  retail  landscape  changes,  there  will 

of  the  dot-com  shakeout.  be  revived  interest  and  the  project  could 

“Universally,  this  project  was  believed  to  be  rekindled  at  a  future  date.”  (1 


now,”  said  Scott  T.  Whitley,  advertising 
director  at  the  Union-Tribune.  “We 
suffered  from  the  negative  halo  effect 
of  the  dot-com  shakeout. 

“Universally,  this  project  was  believed  to 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sjwrtswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 
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APA  Organizations  Rqwrt  Rise  of  Ami- Asian 
■  Incidents,  Urge  Passage  of  Hate  Crimes  Bill 

Otken  tnuu  'ImtiiMlily  t>f  Hmtr' 


My  diagnosis  is  a  distant  memory,  but  I  LIVE  WITH  IT 
every  day.  Cancer.”  With  those  terse,  compelling  lines 
published  on  Oct.  6,  1998,  Florida  Times-Union 
photographer  Tara  McFarland,  then  31,  began  a  remarkable 
newspaper  series  —  and  a  profound  personal  journey. 

For  the  next  25  months,  she  was  both  photojournalist  and  sub¬ 
ject.  Writing  \ibrant,  hopeful,  yet  coura¬ 
geously  honest  columns  about  her  battle 
against  breast  cancer  and  its  inexorable 
spread  through  her  body,  she  took  pic¬ 
tures  of  herself  and  her  situation  until  she 
could  no  longer  hold  the  camera.  It  was 
her  way,  she  wrote,  “of  offering  women  di¬ 
agnosed  with  metastatic  breast  cancer 
some  hope  that  it  needn’t  be  an  instant 
death  sentence.” 

The  series  deeply  touched  readers,  said 
Mike  Clark,  the  Times-Union’s  reader 
;  advocate.  “People  would  call  us  for  back 
issues,  for  reprints. ...  This  kind  of  raw 
I  honesty  handled  with  such  grace  is  Hgc  fj^gi  breaths,  as  Rusty  reacts:  raw  honesty 

something  very  special.” 

The  final  installment  of  “Journey  of  photos  when  Tara  was  no  longer  able  to 

Hope”  appeared  in  the  Dec.  5  issue  of  the  hold  the  camera.  She  died  Nov.  21. 

;  Jacksonville  newspaper  and  on  its  Jack-  “It  was  difficult  as  a  friend  to  be  there,” 

I  sonville.com  Web  site.  Tara’s  companion,  Hamilton  told  E^P.  “But  I  learned  a  lot 
Carrington  “Rusty”  Mead,  had  to  help  about  living,  dying,  and  the  craft  we’re  in 

with  the  writing.  Dennis  Hamilton,  a  the  middle  of.”  (See  “Obituaries,”  p.  15) 

photo  editor  at  the  Times-Union,  took  the  —  Wayne  Robins 


Her  final  breaths,  as  Rusty  reacts:  raw  honesty 

photos  when  Tara  was  no  longer  able  to 
hold  the  camera.  She  died  Nov.  21. 

“It  was  difficult  as  a  friend  to  be  there,” 
Hamilton  told  E&P.  “But  I  learned  a  lot 
about  living,  dying,  and  the  craft  we’re  in 
the  middle  of.”  (See  “Obituaries,”  p.  15) 

—  Wayne  Robins 


JAY  Chen  didn’t  set  out  to  become 
a  journalist.  In  his  native  China,  it 
was  the  job  he  was  assigned  by  the 
government.  But  Chen  grew  frustrated  by 
the  censorship  he  faced  working  under  the 
state  news  agency,  and,  in  1985,  he  came  to 
the  United  States  on  a  journalism  scholar¬ 
ship.  In  the  early  1990s,  living  in  Newport 
New's,  Va.,  and  running  a  Chinese-import 
business,  Chen  realized  that  to  reach  the 
local  Asian  population  he  would  have  to 
advertise  in  dozens  of 
small  ethnic  papers.  What 
advertisers  like  him  needed 
was  a  larger,  pan-Asian 
newspaper.  In  1993,  with 
$5,000  and  little  publishing 
know-how,  Chen  put  his 
idea  into  action.  He  called 
it  Asian  Fortune. 

Jay  Chen  Seven  years  later,  Chen, 

mixes  it  up.  received  the  2000  Small 

Business  Journalist  of  the  Year  award  from 
the  U.S.  Small  Business  Administration. 

The  paper  is  all-English,  so  it’s  accessi¬ 
ble  to  all  Asians.  It  generally  runs  32  to  44 
tabloid  pages  and  contains  a  mix  of  local 
and  national  news  about  the  Asian  com¬ 
munity.  Chen  distributes  20,000  copies  of 
the  paper  monthly  to  Asian  businesses 
and  community  centers.  He  says  the  paper 
is  profitable  and  will  reap  $300,000  in 
revenue  this  year.  To  keep  costs  low,  Chen 
produces  it  with  two  full-time  employees, 
his  brother  and  himself,  and  a  network  of 
free-lancers,  and  prints  it  at  The  Washing¬ 
ton  Times.  With  an  estimated  223,000 
Asians  living  in  the  region,  Chen  hopes  to 
go  semimonthly.  —  Lucia  Moses 


McFarland  (left)  at  hospice  near  end  with  Rusty  Mead:  Her  nickname  was  “The  Viking  Princess.” 


i  A  photographers  dead  reekoning 
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•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  morel 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of  ^ 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 
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Ethics  Comer 


A  modestly  proposed  motto  for  the  new  watchpuppies  of  the  press: 
‘We  have  met  the  enemy,  and  he  is  us.’  (Apologies  to  Walt  Kelly.) 


The  wall  is  tumbling  dowtst.  You  could  see  it  dur- 
ing  the  endless  hours  of  Florida.  Chatting  about 
chads.  Beating  the  Bushes  for  information.  Going 
after  Gore.  The  insiders  who  are  now  the  watch- 
puppies  of  the  press. 

Paul  Begala.  James  Carville.  John  Ellis.  Jeff  Greenfield.  David 
Gergen,  Mary  Matalin,  Dick  Morris.  Mike  McCurry.  Dee  Dee 
Myers.  Oliver  North.  Tim  Russert.  George  Stephanopoulous. 

They  are  everywhere.  Analyzing  elections.  Dishing  dirt  on  news 
programs.  Hosting  talk  shows  on  all-news  stations.  Giving  gor¬ 


geous  sound  bites.  They  know  what  the 
politicians  are  thinking  because  they  used 
to  think  for  them.  They  tell  you  things. 
They  are  as  important  as  the  people  they 
talk  about. 

In  the  beginning,  they  all 
share  the  same  first  name: 
former.  Then  the  line  blurs  and 
they  become  a  permanent  part 
of  the  fabric  they  cover.  They  are 
the  poli-joumali.sts  of  our  time. 

Here  is  an  e.xample:  Dee  Dee 
Myers  leaves  the  White  House 
as  a  Clinton  press  apologist  and 
soon  is  co-hosting  a  CNN  talk 
show  with  Maiy  Matalin,  wife  of 
Clinton  wiseguy  James  Carville.  When 
Matalin  takes  a  break  to  spend  quality  time 
with  her  hubby,  here  comes  Bay  Buchanan, 
the  sister  of  Pat  Buchanan,  the  columnist 
w'ho  got  all  the  Jewish  votes  in  Florida  by 
mistake,  to  split  the  airwaves  with  her. 

Myers  knows  media.  She  is  Los  .Migeles 
correspondent  for  Vanity  Fair,  consultant 
to  NBC’s  “The  West  Wing,”  and  wife  of 
Todd  Purdum,  a  political  heavyweight  at 
The  New  York  Times.  During  the  Democrat¬ 
ic  National  Convention  in  LA.,  Myers-Pur- 
dum  threw  a  private  party  at  their  home  for 
all  The  Formers  and  The  Movers. 


Which  makes  it  so  hard  to  believe  what 
they  say  or  write. 

The  TV  and  newspaper  audiences  don’t 
know  any  of  the  above  unless  they  are  me¬ 
dia  junkies  who  swallow  media 
gossip  pages  whole.  Even  if  they 
do,  they  have  to  figure  that  be¬ 
ing  on  both  sides  of  the  fence  is 
OK  because  so  many  people  are 
doing  it.  By  the  way,  everybody 
knows  the  media  is  biased.  So 
what’s  the  big  deal? 

There  was  a  shriek  of  indig¬ 
nation  when  The  New  Yorker 
magazine  writer  Jane  Mayer  re¬ 
ported  that  Fox  TV  analyst 
John  Ellis,  first  cousin  of  Texas  Gov.  George 
W.  Bush,  was  discussing  voter  information 
on  Election  Night  with  his  relatives.  Eric 
i  Mink,  the  New  York  Daily  News  TV  critic, 

!  ripped  Fox  and  New  York  Post  multimedia 
i  baron  Rupert  Murdochjust  as  much  for 
!  hiring  Ellis  as  for  his  conversations  with 
Cousin  George  and  Cousin  Jeb,  the  gover¬ 
nor  of  Florida.  Hiring  Ellis  was  proof  to 
Mink  that  Fox  was  biased.  But  Mink  never 
mentioned  a  word  about  the  Bush  connec¬ 
tions  of  Thomas  M.  DeFrank,  the  White 
[  House  bureau  chief  of  the  New  York  Daily 
i  News.  DeFrank  is  on  the  advisory  board  of 


the  Center  for  Presidential  Studies  at  the 
I  George  Bush  School  of  Government  and 
Public  Policy  at  Texas  A&M  University,  his 
alma  mater,  and  co-wrote  a  book  with 
Bush’s  Florida  strategist,  former  U.S.  Secre¬ 
tary  of  State  James  Baker.  George  Herbert 
Walker  Bush,  the  one  the  school  is  named 
after,  arranged  to  get  DeFrank  special 
access  to  his  1988  presidential  election 
campaign  so  his  “respected  fiiend”  could 
write  a  book.  It’s  all  there  in  his  letters. 

There  are  hardly  any  degrees  of  separa¬ 
tion  anymore.  Consider:  Nina  Totenberg, 

I  the  Nationad  Public  Radio  correspondent 
I  who  covers  the  U.S.  Supreme  Court,  was 
I  married  by  Ruth  Bader  Ginsburg  —  a 
j  Supreme  Court  justice  she  covers.  The 
I  marriage  ceremony  was  reported  in  “The 
I  Reliable  Source”  column  of  The  Washing¬ 
ton  Post  as  part  of  an  understandably 
sympathetic  story  about  an  accident  that 
Totenberg  suffered  on  her  honeymoon. 

That  story  pained  Jim  McGrath,  an 
editorial  writer  at  the  Times  Union  in 
Albany,  N.Y.,  on  ethical  grounds.  “NPR 
j  Supreme  Court  reporter  has  a  high  justice 
1  marry  her,”  he  wrote  to  Jim  Romenesko’s 
j  MediaNews.  “Permanent  conflict  of 
I  interest.  Or  doesn’t  anyone  care?” 
j  So  why  should  any  of  this  be  surprising? 

I  Hemy  Kissinger  and  Jesse  Jackson  have 
j  appeared  in  ads  promoting  The  New  York 
j  Times.  Campbell  Soup  Co.  paid  ABC, 
owned  by  the  Walt  Disney  Co.,  a  fee  to 
have  its  brew  sipped  on  “The  View,”  a  TV 
!  program  hosted  by  Barbara  Walters. 

I  Nancy  Rhoda,  a  photo  editor  at 

I  Nashville’s  Tennessean,  A1  Gore’s  old  news- 
!  paper,  gave  the  vice  president  $1,000  for 
j  his  campaign.  “I’ve  removed  myself  from 
editing  photos  of  them,”  she  said.  “He’s  an 
old  friend.  We  still  see  them.  No  one  at  the 
!  paper  said  I  couldn’t  contribute  money.” 
j  No  wonder.  The  Tennessean  is  known  as 
i  Gore  Country.  Frank  Sutherland,  its  editor, 

I  was  featured  on  a  fund-raising  video  for 
I  Gore,  and  the  paper’s  Web  site,  during  the 
!  entire  primaiy  campaign,  carried  not-so- 
[  hard-hitting  coverage  of  a  day  in  the  life 
I  of  the  vice  president. 

i  Hey,  media  amd  politics  have  always  been 
a  messy  mix.  Newspapers  used  to  name 
themselves  after  their  favorite  political 
parties:  the  St.  Louis  Missouri  Democrat, 
the  Chicago  Republican.  But,  back  then, 
people  weren’t  so  sensitive  about  walls.  S 
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